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The  highly  successful 
Day  &  Night 
Nurse  range  now 
offers  an  extra  way  to 
care  for  severe  colds 
and  flu.  Day  Nurse 
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Double  the  strength 


Double  the  success 


Plasma  nicotine  concentrations  achieved  after  smoking 
one  cigarette  compared  with  concentrations  achieved 
after  chewing  one  piece  of  Nicorette  Plus  (4mg 
gum)  and  one  piece  of  Nicorette  ( 2mg  gum)! 


I tgoretlt 
Ntcorertt*  4mg 
Nicorette*  2mg 


n  smoking  10  min  chewing         60  Time  (mitt) 

Higher  nicotine  blood 'levels  more  quickly  than  Nicorette 
(2  mggum)  but  still  less  than  from  a  cigarette. 

1  Unpublished  data  on  file.  Pharmacia 
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Abstinence  rates  in  highly  dependent  smokers 
at  one  year  follow-up: 

44% 

'4  Abstinence 

12% 

Nicorette 

Nicorette  Plus 

(Imggumj 

(4mggum) 

Particularly  suitable  for  the  highly  dependent  smoker. 

2  Tonnesen  Phillip  ef  81 .  New  England  Journal  ol  Medicine,  198 

8:  318:  15-18 

For  customers  who  smoke  more  than  20  cigarettes 
a  day  and  light  up  within  20  minutes  of  waking  - 
recommend  Nicorette  Mint  Plus. 

NICORETTE 

W!ttWM 

Plus 

Product  Information:  Presentation:  Nicorette  Mint  Plus  contains  4mg  of  nicotine  in  a  chewing  gum  base  Indication:  An  aid  to  smoking  cessation  Dosage  and  Administration:  Each  piece  should  be  chewed  slowly  for  30  minutes.  After  3  months  ad  libitum  dosage. 
Nicorette  Mint  Plus  should  be  gradually  withdrawn  Maximum  recommended  daily  dose.  15  x  4mg  pieces  Not  suitable  for  children  Precautions:  Peptic  ulcer,  gastritis,  angina,  coronary  disease  Contra -indications:  Pregnancy  Adverse  effects:  Occasional  hiccups, 
indigestion,  hypersahvation,  throat  irritation  Package  Quantities:  Boxes  of  105  and  30  pieces,  in  blister  strips  of  15  pieces  C3.98(30).  £10.80  (105)  (trade  price  correct  at  timeot  pnntingj  PL  No:  0458/00221:  held  by  Pharmacia  Ltd  ,  Milton  Keynes.  MK5  8PH. 
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After  nearly  six  months  of  lobbying  for  a  change  in  the 
National  Pharmaceutical  Association's  articles  of  asso- 
ciation, Ashwin  Tanna  recently  succeeded  in  getting  the 
necessary  support  from  10  per  cent  of  the  pharmacy 
membership  to  call  an  extraordinary  general  meeting 
(C&D  November  20,  p896). 

This  week  he  suggests  the  EGM  be  abandoned.  While 
the  NPA  Board  has  decided  (last  week,  p989)  to  fix  a  date 
for  the  EGM  —  February  20,  1994  —  it  has,  at  the  same 
time,  announced  a  postal  ballot  of  all  members  will  be 
held  by  the  end  of  February.  This  will  take  place  regardless 
of  any  vote  taken  at  the  EGM  on  Mr  Tanna's  move  to  make 
Board  members  practise  retail  pharmacy  for  at  least  16 
hours  a  week.  That  meeting  will  indeed  be  extraordinary! 

It  may  be  reasonable  to  make  changing  the  rules 
governing  such  a  body  difficult,  so  as  to  protect  against 
those  few  mischief-makers  who  might  want  to  wage  war 
on  the  wishes  of  the  founding  fathers.  However,  reaching 
that  10  per  cent  figure  must  have  seemed  monstrous  to 
Mr  Tanna  as  he  personally  registered  the  written  interest 
of  some  598  pharmacists  representing  978  pharmacies  by 
November. 

Some  have  said  darkly  that  Mr  Tanna  has  a  hidden 
agenda.  To  many,  his  stand  on  a  "matter  of  principle" 
would  only  seem  transparently  honest.  Some  have 


questioned  whether  he  is  right  to  try  and  move  the 
goalposts  on  Board  membership  halfway  through  the 
triennial  term  of  office  of  the  current,  democratically 
elected,  Board.  Presumably  over  600  democratically 
lobbied  pharmacists  and,  mercifully,  now  the  rest  of  the 
NPA  membership,  will  be  allowed  their  vote. 

No  doubt  the  NPA  Board  would  claim  that  by  announ- 
cing a  poll  ahead  of  the  EGM  it  is  pre-empting  the  move 
the  chair  would  have  made  at  that  meeting,  whatever  the 
result  of  a  show  of  hands.  Some  might  say  the  Board  was 
fearful  that  Mr  Tanna  would  pack  the  meeting  with  like 
minds  and  swamp  opponents  of  the  motion.  Well  that  is 
democracy.  So  is  the  postal  ballot  call. 

What  is  odd  is  that  the  NPA,  having  as  late  as  last 
October  warned  that  the  price  of  such  an  EGM  could  be  as 
high  as  £12,000,  has  now  set  up  not  one  EGM,  but  two, 
sandwiching  between  them  a  postal  ballot  that  must  itself 
rack  up  over  £2,000  in  postage,  plus  the  cost  of  the 
Electoral  Reform  Society. 

It  may  be  that  there  are  no  better  things  to  do  in  these 
difficult  times  confronting  pharmacy  than  face  up  to  a 
challenge  of  principle.  But  it  would  be  no  bad  thing  if 
those  at  the  leading  edge  of  the  profession  ceased  looking 
for  hidden  agendas  and  got  on  with  the  job  of  determining 
their  own  agenda  for  pharmacy  in  the  next  century. 
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First  details  emerge  of 
Scots  1993-94  pay  deal  -of 


Scottish  contractors  are  being 
offered  an  increase  in  the  global 
sum  of  1.5  per  cent  for  1993-94, 
conditional  on  moving  to  a  single 
dispensing  fee  and  a  revised 
professional  allowance. 

In  a  "without  prejudice"  offer 
from  the  Scottish  Home  and 
Health  Department,  the  Scottish 
Pharmaceutical  General  Council 
is  being  offered  an  uplift  on  the 
global  sum  to  £88.5  million.  In 
line  with  the  Chancellor's 
Autumn  Statement,  this  is 
contained  within  the  1.5  per  cent 
limit  and  assumes  a  3.2  per  cent 
growth  in  prescription  volume. 

"The  Department's  overall 
objective  this  year  is  to  build  on 
the  changes  already  achieved  by 
seeking  to  further  simplify  the  fee 
structure,  and  shift  emphasis 
from  fees  on  items  dispensed  to 
payment  for  broader  professional 
services,"  the  offer  letter  says. 

"This,  in  our  opinion,  con- 
tributes to  improving  primary 
care  services  for  patients  and 
promotes  efficient  use  of  re- 
sources." 

The  Department  has  set  out  a 
number  of  areas  of  professional 
services  it  wishes  to  discuss  with 
the  SPGC.  They  are  looking  for  a 
"programme  of  work"  during  the 
next  two  years  on  developing 
generic  substitution,  repeat 
prescribing,  confirmation  of  ex- 
emption, referral  forms,  domicili- 
ary services,  welfare  foods, 
post-qualification  education, 
information  exchange  with  sec- 
ondary care  and  the  introduction 
of  local  negotiations. 

The  SHHD  makes  it  clear  that 
the  figure  is  a  final  offer  and  there 
can  be  no  prospect  of  it  being 
increased. 

SPGC  chairman  Graeme  Millar 
said  the  offer  is  in  line  with 
expectations.  "I  welcome  the  fact 
we  have  got  an  offer,  but  regret  it 
is  only  1.5  per  cent.  The 
important  thing  is  that  the 
structure  forms  a  solid  base  for 
the  years  to  come." 

He  anticipates  the  level  for  the 


Five  pharmacy  managers  or 
proprietors  wishing  to  take  a 
trip  to  Amsterdam  in  the  New 
Year  have  a  chance  to  do  so, 
courtesy  of  the  Benn  Pharmacy 
Group,  if  they  complete  the 
retailer  survey  included  in  this 
week's  issue,  giving  their  name 
and  shop  address. 

Top-line  results  from  the 
survey  will  be  published  in 
C&D  during  1994. 


single  fee  will  be  set  at  around 
90p  and  that  there  will  be  a 
graduated  professional  allowance 
for  pharmacies  dispensing  above 
1,000  to  between  two  to  three 


thousand  items.  The  full  annual 
allowance  will  be  around 
£20,000.  He  hopes  the  final 
details  will  be  settled  by  the  end  of 
the  month. 


Beware  February  pay  dip 


Pharmacy  contractors  are  being 
warned  to  keep  an  eye  on  their 
cash  flow  in  February,  when  the 
effect  of  the  new  pay  scales 
implemented  in  November  will 
be  felt. 

While  all  those  dispensing  over 
1,300  scripts  a  month  will  see 
some  year  on  year  increase  in 
their  core  NHS  income,  the  late 
pay  imposition  means  all 
contractors  will  see  a  drop  in 
their  NHS  payments  for  the  last 
five  months  of  the  financial  year, 
ranging  from  5  to  22  per  cent. 

Tim  Astill,  National  Pharma- 


ceutical Association  director, 
warns  that  average  gross  profit 
will  fall  from  18.9  per  cent  in 
1992-93  to  17.2  per  cent  for  the 
current  year. 

The  same  message  comes  from 
the  Pharmaceutical  Services 
Negotiating  Committee  in  its 
latest  newsletter.  Financial 
executive  Godfrey  Horridge  says 
the  average  group  3  contractor 
dispensing  3,122  scripts  a  month 
will  have  his  average  income  for 
the  first  seven  months  of  the  year 
of  £4,613  cut  by  5.8  per  cent  to 
£4,341  for  the  last  five  months. 


Average 
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Review  Panel 

The  Pharmacy  Review  Panel  has 
agreed  to  look  into  whether  the 
working  capital  requirements  of 
contractors  are  being  adequately 
met  through  the  80  per  cent 
advance  payment  from  family 
health  services  authorities  and 
other  relevant  aspects  of  the 
global  sum. 

The  Pharmaceutical  Services 
Negotiating  Committee  made  the 
reference  to  the  Panel  in 
mid-October,  the  week  after  the 
DoH  imposed  its  1993-94  set- 
tlement on  contractors. 

The  Panel  has  warned  that  it 
will  be  constrained  by  last  year's 
court  decision  which  determined 
that  only  discrete  elements  of  the 
pharmacy  pay  package  could  be 
referred. 

However,  the  Panel's  decision 
could  be  academic  since  the 
Department's  response  has  been 
to  cast  doubt  on  its  future.  Since 
last  year's  High  Court  judgment 
left  open  the  question  of  precisely 
what  the  Panel's  role  should  be, 
"ministers  have  come  to  the 
provisional  conclusion  that  it 
would  not  be  sensible  to  keep  the 
Panel  in  existence". 

This  message  was  sent  to  the 
PSNC  last  month  in  a  letter  from 
DoH  under-secretary  Stephen 
Alcock. 

"The  direction  we  are  now 
moving,  with  a  simplified 
national  fee  structure  and  the 
introduction  of  local  purchasing 
budgets,  suggests  a  lesser  rather 
than  a  greater  role  for  the  Panel. 
It  is  this  that  has  led  ministers  to 
their  present  view,"  he  says. 


Nl  pharmacists  join  forces  to  fight  meningitis 

X. 


Pharmacists  in  Northern  Ireland 
are  working  with  local  charity 
Meningitis  Research  on  a  major 
education  campaign  to  highlight 
the  dangers  of  the  viral  condition. 

Timed  to  coincide  with  the 
Winter  months  when  outbreaks 
of  meningitis  are  at  their  height, 
every  pharmacist  in  Northern 
Ireland  will  be  displaying  the 
Meningitis  Research  leaflet  A 
Race  Against  Time,  which  details 
the  symptoms  of  the  condition. 

"The  community  pharmacist 
is  very  likely  the  first  source  of 
help  for  the  public  when  the 
initial  signs  of  the  illness  appear," 
says  Yvonne  Beale,  awareness 
officer  for  Meningitis  Research. 

"In  this  situation  it  is  very 
important  for  pharmacists  to 
have  information  on  meningitis 
available  for  their  customers." 

This  year  to  the  end  of  October, 
there  have  been  126  cases  of  men- 
ingitis in  Northern  Ireland,  with 
an  average  death  rate  of  one  in 
ten. 


Yvonne  Beale,  Northern  Ireland  awareness  officer  for  Meningitis  Research 
(left)  with  Terry  Maguire  (right)  of  The  Pharmacy,  Belfast,  and  Jackie 
Barkley  of  Ulster  Television  with  son  William,  at  the  launch  of  the 
awareness  campaign 
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Trent  RHA  chair  for  Ackroyd 


Cholesterol  testing  'not 
always  accurate'  says  CA 


Cholesterol  testing  may  not  be 
completely  accurate,  and  the 
advice  given  by  pharmacists  who 
carry  out  tests  ranges  from  good 
to  non-existent,  according  to  the 
latest  edition  of  the  Consumers' 
Association's  magazine  Which? 
Way  to  Health  (December  1993). 

tests  carried  out  by  CPs  were 
found  to  be  the  most  accurate  in 
the  magazine's  survey,  but  some 
people  found  it  difficult  to  get  a 
result  from  a  home  test. 

Ten  volunteers  —  five  in 
Birmingham  and  five  in  Glasgow 
—  visited  their  CP  and  pharmacy 
and  requested  a  cholesterol  test. 
Each  also  carried  out  two  home 
tests,  one  with  the  Boots  Home 
Cholesterol  Test  and  one  with  the 
Chemcard  3  Minute  Cholesterol 
Test.  The  results  were  compared 
to  that  given  by  an  expert 
laboratory  test. 

More  than  half  the  results  (23 
out  of  40)  were  over  5  per  cent 
adrift  of  the  results  from  the 
control  lab,  although  most  were 


within  7.5  per  cent.  Six  tests  gave 
no  reading. 

The  results  from  the  CPs  were 
the  most  accurate  overall,  with 
no-one  classified  in  the  wrong 
"risk"  category.  Pharmacy  results 
were  about  as  accurate  as  the  D1Y 
kits  and  one  person  was  classified 
in  the  wrong  band.  The  DIY  kits 
were  judged  good  on  advice  but 
both  kits  classified  one  person 
into  the  wrong  band  and  some 
people  found  them  hard  to  use. 

"If  you  are  concerned  about 
your  cholesterol  level,  take  your 
GP's  advice  as  to  whether  or  not 
you  need  a  test,"  Which?  Way  to 
Health  editor  David  Dickinson 
says  in  the  article. 
•  Nearly  half  of  women  surveyed 
by  the  magazine  who  had  tried 
hormone  replacement  therapy 
(HRT)  had  stopped  taking  it. 
Side-effects  were  the  most 
common  reason  for  stopping 
treatment,  and  included  con- 
tinuous bleeding,  breast  tender- 
ness and  headaches. 


Pharmacist  Keith  Ackroyd, 
managing  director  of  the  Retail 
Division  of  the  Boots  Company 
pic,  is  to  take  over  as  chairman  of 
Sheffield-based  Trent  Regional 
Health  Authority  when  he  retires 
from  his  current  position  on 
August  1,  1994. 

Mr  Ackroyd,  who  will  also  take 
up  a  position  as  a  non-executive 
member  of  the  NHS  Policy  Board, 


Keith  Ackroyd:  Boots  success 


will  succeed  the  current  Trent 
RHA  chairman  Sir  Michael 
Carlisle,  who  is  to  become  chair- 
man of  the  Community  Health 
Sheffield  NHS  Trust. 

Sir  Michael  has  agreed  to 
remain  on  as  chairman  of  Trent 
RHA  until  the  end  of  July  next 
year.  The  new  Trust  will  be 
chaired  until  then  by  Kathryn 
Riddle. 

Mr  Ackroyd,  59,  has  spent  his 
career  with  Boots,  working  his 
way  up  from  retail  store 
management  to  board  member- 
ship. He  has  been  managing 
director  of  the  Retail  Division 
of  the  Boots  Company  pic  since 
1984. 

Mr  Ackroyd  is  a  past-chairman 
of  the  British  Retail  Consortium, 
a  fellow  of  the  Royal  Pharma- 
ceutical Society,  a  fellow  of  the 
Institute  of  Directors  and  a  com- 
panion of  the  British  Institute  of 
Management. 

•  Next  April,  Kettering  and 
Northampton  Health  Authorities 
will  merge  to  form  Northamp- 
tonshire 1 1A. 


Future  assured  for  those 
'devoted  to  healthcare' 


"For  those  pharmacists  who  are 
prepared  to  devote  themselves 
primarily  to  healthcare,  I  believe 
there  are  so  many  opportunities 
to  seize  that  the  future  is  assured. 

"For  those  who  see  healthcare 
as  an  'add-on  extra'  hidden  at  the 
back  of  an  otherwise  crowded 
shop,  there  may  well  be  a  need  to 
review  priorities  in  the  very  near 
future." 

That  was  the  message  from 
past-president  of  the  Royal 
Pharmaceutical  Society  David 
Coleman  in  his  address  to  the 
Shropshire  Branch  of  the  Society 
at  Telford  on  December  4. 

The  role  of  the  pharmacist  in 
advising  people  is  a  vital  one, 
without  which  costs  would  es- 
calate dramatically  and  the 
nation's  health  would  deterior- 
ate, he  said. 

"Pharmacists  do  a  first  rate 
job.  Our  resolutions  for  1994 
must  be  to  further  improve  on 
the  service  we  provide  and  not  to 
be  so  modest  that  we  forget  to 
remind  patients,  and 
Government  too,  about  it." 

By  spending  time  with 
patients,  the  "added  value"  of  the 
pharmacists'  advice  when  med- 
icines were  purchased  would  be 
apparent,  said  Mr  Coleman.  He 
recognised  the  need  to  look  at  the 
way  the  sale  of  P  medicines  was 
supervised  because,  he  said,  there 
was  a  limit  to  how  many  things 
the  pharmacist  could  do  at  once. 

"Maybe  the  answer  lies  in 
using  our  assistants  better,  to  see 
that  they  are  well  trained  and  that 
they  ask  appropriate  questions, 
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calling  on  the  pharmacists,  of 
course,  if  the  patient  requests  it 
or  if  the  answers  to  the  questions 
raise  the  slightest  doubt." 

This  year  had  not  been  an  easy 
one  for  pharmacy,  Mr  Coleman 
continued,  and  it  would  be  no 
wonder  if  pharmacists  retired 
into  a  sullen,  introspective  and 
angry  hostility:  "There  is  a  great 
danger  in  a  frustrated  profession 
turning  in  on  itself  and  indulging 
in  internecine  argument.  This  is  a 
luxury  we  cannot  afford." 

Constant  change  within  the 


health  service  was  also  causing 
uncertainty  for  pharmacists 
involved  with  family  health 
services  authorities  and  regions. 
However,  Mr  Coleman  warned 
that  constant  change  did  not 
allow  the  best  professional  service 
to  be  provided. 

"The  cultural  revolution  in 
China  is  not  something  I  want  to 
see  repeated  in  the  health  service 
in  this  country,  and  I  regret  that 
some  excellent  pharmacists  have 
taken  early  retirement  as  a  result 
of  such  changes." 


Fees  up  next 
month 

Regulations  increasing  pharmacy 
registration  fees  come  into  effect 
on  January  1,  1994. 

Fees  for  registration  of 
premises  will  increase  from  £1 16 
to  £119  (from  £61  to  £63  in 
Northern  Ireland).  Retention  fees 
will  go  up  from  £75  to  £77  (from 
£56  to  £58  in  NI).  The  penalty  for 
failure  to  pay  retention  fees  will 
rise  from  £239  to  £246  (from 
£176  to £181  in  NI). 

The  changes  are  made  under 
the  Medicines  (Pharmacies) 
(Applications  for  Registration  and 
Fees)  Amendment  Regulations 
1993  (SI  No  2902.  HMSO£1.10). 
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GOING  FROM 
STRENGTH  TO  STRENGTH 


HERE  IN  THE  UK. 


The  USA's  No.1  cough  remedy  is  now 
getting  the  strong  support  it  deserves,  here 
in  the  UK. 

Strikingly  re-packaged  to  catch  the  eye 
and  highlight  its  Full  Strength  benefit, 
RobStussin  has  a  new,  improved  flavour. 
So  now  it's  as  palatable  as  it  is  effective. 

We'll  be  coming  on  strong  with  this 
message  in  a  major  new  advertising 
campaign.  Starting  this  winter. 

Stock  the  full  range.  For  strength  in  depth. 


FULL  STRENGTH.  NON  DROWSY 


D  R  0 


N  E  S 


ROBITUSSIN*  FOR  CHESTY  COUGHS  WITH  CONGESTION. 
Presentation:  Each  bottle  contains  100  ml  of  cough  medicine, 
and  is  supplied  with  a  measuring  cup.  Active  ingredients: 
Each  5  ml  of  liquid  contains:  Guaiphenesin  Ph  Eur  100  mg, 
Pseudoephedrine  hydrochloride  BP  30  mg,  equivalent  of 
ethanol  BP  2.5%  v/v.  Indications:  For  relief  of  chesty  coughs 
coupled  with  nasal  congestion.  Recommended  Dosage: 
Using  the  measuring  cup  provided,  the  following  doses  are 
given  3  times  a  day.  Adults  10  ml.  Children  6-12  years  5  ml. 
Children  2-6  years  2.5  ml.  Under  2  years,  not  recommended 
Warning  on  the  pack:  Do  not  exceed  the  stated  dose. 
Product  Licence  Number:  PL  0165/0098. 


ROBITUSSIN*  FOR  DRY  COUGHS.  Presentation:  Each  bottle 
contains  100  ml  of  cough  medicine,  and  is  supplied  with  a 
measuring  cup  Active  ingredients:  Each  5  ml  of  liquid 
contains:  Dextromethorphan  hydrobromide  Ph. Eur  7.5  mg, 
equivalent  of  ethanol  BP  2.5%  v/v.  Indications:  For  the  relief 
of  dry,  irritant  coughs.  Recommended  Dosage:  Using  the 
measuring  cup  provided,  the  following  doses  are  given  3  to  4 
times  a  day.  Adults  10  ml.  Children  6-12  years  5  ml.  Under  6 
years,  not  recommended,  Warning  on  the  pack:  Do  not 
exceed  stated  dose.  Product  Licence  Number:  PL  0165/0100. 


ROBITUSSIN*  FOR  CHESTY  COUGHS.  Presentation:  Each 
bottle  contains  100  ml  of  cough  medicine,  and  is  supplied  with 
a  measuring  cup.  Active  ingredients:  Each  5  ml  of  liquid 
contains:  Guaiphenesin  Ph. Eur  100  mg,  equivalent  of  ethanol 
BP  2.5%  v/v.  Indications:  Provides  symptomatic  relief  of 
chesty  coughs.  Recommended  dosage:  Using  the  measuring 
cup  provided,  the  following  doses  are  given  4  times  a  day. 
Adults  10  ml.  Children  6-12  years  5  ml.  Children  1-6  years 
2.5  ml.  Under  1  year,  not  recommended  Product  Licence 
Number:  PL  0165/0097. 


Further  information  is  available  on  reauest.  Whitehall  Laboratories  Limited.  Taolow,  Maidenhead,  Berkshire,  SL6  0PH.  Telephone:  0628  66901 1 


'Trade  Mark 


NPA  hits  the 
airwaves 


Pharmacists  need  'more 
sophisticated'  contracts 


A  more  sophisticated  contract 
must  be  devised  for  community 
pharmacies,  a  leading  economist 
suggested  last  week. 

Lord  Maurice  Peston  of  Mile 
End,  professor  of  economics  at 
Queen  Mary  College,  University 
of  London,  was  speaking  at  a 
conference,  "Pharmaceutical 
remuneration:  paying  pharma- 
cists to  meet  patients'  needs," 
held  at  the  Royal  Pharmaceutical 
Society. 

He  said  the  new  formula 
should  contain  a  fee  per  pres- 
cription, a  reward  for  the 
extended  role,  a  reward  for 
activities  in  areas  which  were 
especially  difficult  and  otherwise 
uneconomic,  and  limitation  of 
contracts. 

But  Lord  Peston  bemoaned  the 
fact  that,  although  economic 
forces  dominated  community 
pharmacy,  little  was  known  about 
economic  matters. 

"One  reason  for  this  is  the 
excessive  natural  science  base  of 
the  pharmacy  schools.  They  only 
involve  themselves  reluctantly 
with  the  social  sciences  and 
hardly  at  all  with  economics. 

"The  result  is  that  the  pro- 
fession finds  itself  at  the  mercy  of 
those  who  do  a  little  work  or  who 
influence  and  determine  policy 
on  hunch  and  a  priori  analysis." 

No  better  example  could  be 
found  than  the  report  of  the 
National  Audit  Office  into  com- 
munity pharmacies.  When  this 
was  published,  Lord  Peston  had 
urged  the  profession  to  carry  out 
serious  work  either  to  rebut  the 
NAO  claims  or  explore  more  fully 
its  economic  consequences,  but 
his  remarks  had  fallen  on  deaf 
ears. 

Explaining  the  reasoning  be- 


Health  and  the  NHS  remain  at 
the  top  of  the  political  agenda, 
according  to  Virginia  Bottomley, 
Secretary  of  State  for  Health. 

Speaking  after  the  Budget,  Mrs 
Bottomley  said  that  despite  the 
tightest  spending  round  in  years, 
the  NHS  and  its  patients  had 
received  a  big  cash  boost. 

"The  health  service  will  receive 
a  further  £1.6  billion  next  year, 
equivalent  to  an  additional  £83 
for  every  household  in  the 
country.  This  is  an  extra  £390 
million  on  ton  of  the  Gov- 
ernment's previous  plans  for 
1994-95,  reflecting  the  priority 
being  given  to  health." 

She  added  that  health  service 
funding  in  England  next  year  will 
increase  by  1.6  per  cent  over  the 
Government's  original  plans,  to 


Lord  Peston:  bleak  future 


hind  his  contract  proposals,  Lord 
Peston  said  it  was  hard  to  justify 
varying  the  dispensing  fee  accor- 
ding to  the  number  of  scripts  dis- 
pensed. 

The  Department  of  Health's 
concern  was  neither  to  overpay 
nor  underpay,  he  said:  "But  it  is  a 
commonplace  of  economics  that, 
if  the  marginal  supplier  is  to  be 
adequately  rewarded,  the  more 
efficient  should  do  better." 

If  the  extended  role  of  the 
pharmacist  was  to  be  remuner- 
ated specifically,  it  should  be 
subject  to  scrutiny.  In  all  his 
years  on  the  Society's  Council,  he 
said  he  could  not  recall  a  single 
pharmacist  being  admonished  for 
failure  in  the  extended  role. 

"The  inspectorate  appear  to  be 
obsessed  with  the  trivia  of 
supervision,  but  not  much  else." 

The  third  part  of  his  formula  — 
a  reward  for  undertaking  phar- 
maceutical activities  in  difficult 
areas  —  would  be  at  the  dis- 
cretion of  the  FHSAs  to  pay  for 
their  own  particular  needs.  This 
should  be  combined  with  the 


£1,565  per  household  or  £30.7 
billion  in  total. 

Hospital  and  Community 
Health  Services  (HCHS)  will 
receive  £21.2bn  during  1994-95, 
compared  with  £20.1bn  in 
1993-94,  an  increase  of  1.4  per 
cent  after  inflation.  HCHS  are 
also  expected  to  increase  ef- 
ficiency, freeing  up  a  further 
£450m. 

Family  health  services  spend- 
ing will  be  more  than  £6.6bn  in 
the  1994-95  period,  an  increase  of 
£561m  compared  with  original 
plans  for  1993-94  —  an  increase 
of  5  per  cent  in  real  terms. 

Total  spending  in  1994-95, 
including  expected  income  from 
prescription  and  dental  charges, 
will  be  nearly  £7.4bn,  according 
to  DoH  figures. 


abolition  of  dispensing  doctors. 

Lord  Peston  believed  much  of 
his  thinking  did  not  differ  widely 
from  the  form  of  contract  offered 
by  the  DoH,  and  was  probably 
similar  to  what  the  Pharmaceuti- 
cal Services  Negotiating  Com- 
mittee would  like. 

"Much  of  the  row  over  the 
contract  would  have  been  dif- 
fused if  the  aggregate  offer  had 
been  a  good  deal  more  generous," 
he  suggested. 

But  with  the  latest  Budget  con- 
tinuing public  sector  pay  re- 
straint for  another  two  years, 
there  seemed  little  hope  for 
change:  "The  present  is  bleak. 
The  future  looks  worse." 

Professor  Peter  Noyce,  pro- 
fessor of  pharmacy  practice  at 
University  of  Manchester,  ex- 
plained how  contractors'  remun- 
eration had  changed  since  the 
inception  of  the  NHS.  He  said 
there  had  been  a  general  shift  in 
focus  from  provider  costs  to  ser- 
vice provision. 

Future  priorities  in  the 
purchasing  of  NHS  pharmaceuti- 
cal services  were  likely  to  relate 
to  improving  medicines  manage- 
ment in  the  community,  support- 
ing patients  in  community  care 
and  ensuring  the  cost-effective- 
ness of  drug  therapy. 


Pharmacy's  single  greatest  asset 
is  the  accessibility  of  the 
pharmacist  and  the  rest  of  the 
staff,  according  to  top  cold  care 
expert  Dr  Frances  Peck. 

Dr  Peck  told  a  Crookes 
Healthcare-sponsored  meeting 
on  cold  care  that  no  other  outlet 
had  the  advantages  of  pharmacy. 
Groceries  were  concerned  with 
high  volume  sales,  GPs  were 
associated  with  more  serious 
illnesses  and  nurses  were  only 
available  during  surgery  hours. 

Because  the  public  could  call 
into  a  pharmacy  without  an 
appointment  and  ask  for  advice, 
pharmacy  staff  needed  to  be 
trained  on  the  consumer's  needs 
and  on  the  specific  products  that 
were  available  over-the-counter, 
Dr  Peck  continued. 

Because  many  saw  the  phar- 
macy as  an  extension  of  the  GP's 
surgery,  it  was  important  that 
medicines  were  professionally 
displayed,  allowing  customers  to 
see  exactly  what  they  wanted. 
People  were  easily  dissuaded  by 
untidy  displays,  she  said. 

Dr  Peck  presented  a  "cold  care 
shopping  list"  which,  she  said, 
would  help  pharmacists  and  staff 
meet  the  needs  of  customers: 
•  popular  "recommended"  brands 


Pharmacies  will  be  given  a  higher 
profile  with  an  eye-catching 
advertising  campaign  to  hit  the 
women's  Press  next  year. 

The  publicity  campaign  put 
together  by  the  National 
Pharmaceutical  Association  will 
run  alongside  a  series  of  radio 
advertisements,  a  first  for  the 
NPA. 

The  Press  adverts  will  appear  in 
three  bursts  —  in  April,  July  and 
October  -  -  giving  a  themed 
message  to  Best,  Family  Circle, 
Prima,  Reader's  Digest,  Women's 
( hvn  and  She  readers.  The 
Summer  campaign,  for  example, 
will  encourage  people  to  visit 
their  local  pharmacy  for  insect 
repellants,  travel  sickness 
remedies  and  other  holiday- 
related  products. 

As  the  adverts  do  not  feature 
models  or  photography,  pro- 
duction costs  have  been  kept  to  a 
minimum,  leaving  more  money 
to  be  spent  on  buying  advertising 
space.  Just  a  bright  yellow 
background  with  coloured 
lettering  is  used  to  attract  the 
reader's  attention. 

Also  running  next  year  is  a 
series  of  adverts  throughout  the 
country  on  local  radio,  the  first 
time  the  NPA  has  used  this 
medium.  It  has  in  the  past  looked 
at  television  advertising,  but 
radio  was  found  to  be  more  cost- 
effective. 


by  should  be  stocked 

•  staff  should  be  informed  and 
helpful 

•  related  products  should  be 
displayed  together 

•  the  growing  need  for 
traditional  and  natural  remedies 
should  be  catered  for. 

Dr  Peck  also  presented  a  list  of 
basic  requirements  which  she 
described  as  her  "P.S.  to 
pharmacists": 

•  shop  opening  times,  and 
arrangements  for  rota  and 
emergency  services,  should  be 
clearly  displayed 

•  the  floor  space  should  be  clean 
and  tidy 

•  there  should  be  wide,  un- 
cluttered aisles  for  prams,  trolleys 
and  so  on 

•  chairs  placed  near  the 
dispensary  are  welcomed  by  the 
elderly  and  infirm. 

Speaking  at  the  same  meeting, 
John  Storey,  space  planning 
manager  at  Crookes  Healthcare, 
said  that  display  strategy  made 
life  easier  for  customers  and 
pharmacy  staff. 

•  Crookes  are  supporting  the 
development  of  sleep  clinics  with 
the  launch  of  the  Karvol  Sleep 
Management  Information  Pack 
for  health  visitors. 


Budget  boost  affirms 
commitment  to  NHS 


Accessibility  is  the  key 
to  pharmacy's  success 
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Practice 
leaflets  — 
it  pays  to 
invest 

During  the  past  year,  I  have 
seen  many  samples  of  practice 
leaflets  but,  like  most 
pharmacists,  have  put  off  the 
evil  hour  of  my  own 
commitment  until  the  last 
moment.  As  it  transpired,  the 
eventual  deadline  for 
submission  to  my  family  health 
services  authority  was  quite 
short  but  nevertheless 
sufficient  for  me  to  be  able  to 
think  constructively  about  my 
approach. 

Having  read  as  many  of  the 
preprinted  examples  as  I  could 
find,  I  concluded  that  a 
plagiarised  version 
supplemented  by  some  of  my 
own  ideas  was  needed.  This  has 
required  a  lot  more  work  than 
simply  buying  off  the  shelf.  But 
since  I  have  had  to  produce  a 
leaflet  in  order  to  qualify  for 
my  practice  allowance,  I 
decided  to  produce  one  that 
identified  as  clearly  as  possible 
my  particular  business. 

The  result  has  not  been  as 
glossy  as  the  mass-produced 
varieties,  but  I  have  had  it 
properly  printed  at  a 
competitive  price  by  a  local 
printer  and  am  very  pleased 
with  the  result. 

1  have  advertised  locally  on  a 
few  previous  occasions,  but 
this  has  always  been  for 
commercial  products  rather 


than  for  professional 
services.  The  practice  leaflet 
is  purely  professional  and  I 
have  made  an  effort  to  explain 
in  simple  language  all 
that  I,  as  a  community 
pharmacist,  am  able  to  offer 
my  customers. 

So  far  I  have  only  distributed 
it  in  the  shop  and  via  local 
surgeries.  But  the  response  has 
been  very  encouraging,  with 
most  people  liking  its  informal 
approach  and  many 
commenting  that  they  were 
unaware  of  this  service. 

To  many  pharmacists, 
having  to  provide  a  practice 
leaflet  has  been  treated  as  a 
chore  and  an  unnecessary 
bureaucratic  imposition.  They 
have,  in  consequence,  given 
little  thought  to  its  production. 

From  the  reaction  of  my 
customers,  they  may  be  the 
poorer  as  a  result. 


Who  wants 
to  be  a 
conformist? 

The  one  thing  that 
distinguishes  me  from  my 
competitors  is  my  lack  of 
conformity.  Against  the 
national  trend,  I  continue  to 
stock  and  sell  many  products 
that  are  considered  to  be 
uneconomic  by  my  larger 
competitors. 

Many  is  the  time  that  a 
customer  has  asked  for  and 
obtained  a  product  from  me 
which  they  had  just  been 
informed  by  Boots  was 
discontinued. 

I  have  generated  much 
goodwill  on  this  basis,  so  I 
looked  in  wonder  at  the  highly 
sophisticated  planogram  of 
winter  cough  liquids  prepared 
for  me  by  Warner-Lambert. 

If  I  re-planned  my  shelves  to 
conform  with  their  planogram, 
I  would  stock  in  prime  position 
32  products  which  together 
contribute  over  92  per  cent  of 
cough  liquid  sales  nationally  in 
independent  pharmacy.  The 
fact  that  they  do  not  sell  in  my 
pharmacy  seems  to  have  been 
overlooked,  as  has  the  fact  that 
I  have  no  desire  to  become 
another  national  average. 


If  all  stock  control  was 
governed  by  the  best  sellers, 
innovation  would  quickly  be 
stifled  and  my  ability  to 
successfully  market  lesser 
known  brands  would  be 
weakened.  Warner-Lambert's 
efforts  on  my  behalf  are 
appreciated,  and  I  am  sure 
their  suggestion  that  25  per 
cent  of  my  shelf  facings  should 
be  devoted  to  Benylin  is  fully 
justified  by  market  share,  but  I 
have  never  yet  conformed  to  a 
statistic. 

I  will  make  note  of  their 
suggestion  and  perhaps  alter 
the  prominence  of  some 
facings.  But  the  logic  of  their 
suggestions  must  be  balanced 
against  the  individuality  of  my 
business,  which  continues  to 
prosper  despite  the  opposition. 


Please  don't 
patronise 

Fisons  really  have  not  had 
much  luck  during  the  past  few 
years,  and  their  latest  tale  of 
woe  has  resulted  in  the 
withdrawal  of  all  Fisonair  large 
space  inhalers  from  the 
market.  This  has  been 
accomplished  with  relative 
efficiency  and  minimal  delay 
but  with,  perhaps,  one  small 
criticism. 

As  a  part  of  the  withdrawal 
process,  advertisements  of 
explanation  were  placed  in  the 
national  Press  with  a  final 
sentence  of:  "If  you  have  any 
queries  then  do  not  hesitate  to 
contact  your  doctor  or,  if 
necessary,  you  local 
pharmacist." 

"If  necessary!"  What  on 
earth  do  Fisons  mean  by  that? 
Community  pharmacy  has 
enough  problems  dealing  with 
a  Government  which 
patronises  us,  without 
pharmaceutical  companies 
adopting  the  same  attitude. 

I  consider  that  I  am  as  able 
as  my  doctor  to  answer  any 
queries  from  the  public,  and 
consider  that  pharmacists 
should  have  been  included  in 
this  statement,  without 
justification.  I  am  sure  Fisons 
were  not  intent  on  a  deliberate 
slur  and  I  would  not  expect  a 
public  apology,  but  an 
acknowledgment  of  their  error 
through  the  columns  of 
Chemist  &  Druggist  might 
mend  a  few  pharmaceutical 
fences. 


CTIONS 


DoH 

prevaricates 
on  repeat 
prescribing 

Health  minister  Dr  Brian 
Mawhinney  has  rebutted  efforts 
by  the  Pharmaceutical  Services 
Negotiating  Committee  and  the 
Pharmaceutical  Society  to  speed 
up  pharmacists'  involvement  in 
repeat  prescribing. 

The  latest  PSNC  News  carries 
his  reply  to  a  letter  written  by 
chairman  David  Sharpe  in  August. 

"Before  any  examination  of  the 
role  of  pharmacists  in  repeat 
prescribing  can  be  undertaken, 
better  information  about  the 
scale  of  unused  medicines  is 
needed  so  I  can  have  a  clearer  idea 
of  the  scope  for  saving,"  he 
writes.  The  Minister  has  proposed 
a  pilot  study  to  assess  the 
proportion  of  medicines  in  DUMP 
campaigns  that  come  from  long 
term  prescribing. 

Mr  Sharpe  has  asked  Dr 
Mawhinney  to  reconsider  his 
decision  and  implement  the 
scheme  as  soon  as  possible. 

Map  hydrox 
mix  recall 

Thornton  &  Ross  are  recalling  a 
batch  of  magnesium  hydroxide 
mixture  BP  500ml  size  after  a 
small  number  of  bottles  were 
found  to  contain  a  high  con- 
centration of  chloroform. 

The  batch  in  question  is 
number  BN19BC.  Pharmacists 
are  being  asked  to  check  their 
stock  and  notify  the  company  if 
they  hold  any  of  the  affected 
batch.  The  company  will  then 
arrange  for  collection  and  credit. 

Childhood 
asthma  could 
affect  16pc 

The  true  prevalence  of  asthma 
among  schoolchildren  could  be 
as  high  as  16  per  cent,  according 
to  a  survey. 

Research  in  this  month's 
Archives  of  Disease  in  Childhood 
shows  that  around  9  per  cent  of 
children  are  currently  diagnosed 
as  having  asthma,  almost  twice  as 
high  as  a  decade  or  so  ago. 
However,  the  authors  say  the  true 
figure  could  be  16  per  cent. 

Led  by  Surrey  GP  Dr  Derek 
Williams,  researchers  tested  237 
schoolchildren  between  the  aged 
8-12  years  from  mixed  socio- 
economic backgrounds. 

Besides  22  known  asthmatics 
in  the  school,  another  19  children 
failed  a  standard  respiratory  test 
which  measured  the  amount  of 
air  expelled  from  the  lungs  after 
exercise. 
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xysept  in  three- 
month  packs 


Allergan's  three-month 
packs  of  Oxysept  and 
Oxysept  1  Step,  previously 
available  only  from 
opticians,  are  now 
available  to  pharmacies 
through  wholesalers 
Unichem  and  AAH. 

The  packs,  retailing  at 
£24.88  for  the  original 
unit  dose  pack  and  £27.6(1 
for  the  1  Step,  provide  a 
major  marketing 
opportunity  for  the 
pharmacist,  says  Andrew 
Tasker,  marketing 
manager  for  Allergan.  The 
packs  are  not  expected  to 
be  sold  into  supermarkets. 

From  the  consumer's 
point  of  view,  the  three- 
month  packs  represent  25 
and  28  per  cent  savings  for 
the  unit  dose  and  1  Step 
packs  respectively. 

In  the  current  national 
advertising  for  Oxysept  1 
Step,  which  includes  a  free 
trial  offer  through  an 
optician,  Allergan  estimate 
that  19,000  new  customers 
have  trial  led  the  brand. 

Consumer  leaflets  and 
PoS  material  is  available. 

In  another  move, 
Refresh  is  being  supported 
by  its  first  national  Press 

Nicorette 
Plus  OTC 

Nicorette  Mint  Plus  4mg 
gum  has  been  granted  a 
P  licence  and  is  now 
available  from  wholesalers. 

The  higher  strength 
gum  is  recommended  for 
those  who  smoke  more 
than  20  cigarettes  daily 
and  those  who  light  up 
within  20  minutes  of 
waking.  Higher  blood 
levels  of  nicotine  are 
achieved  quicker  than  with 
the  2mg  gum,  say  the 
manufacturers  Pharmacia. 

Up  to  15  pieces  can  be 
chewed  daily  and 
customers  should  be 
reminded  of  the  correct 
chewing  technique  as  with 
the  2mg  gum.  The  dosage 
should  be  reduced  after 
three  months. 

Nicorette  Mint  Plus  is 
available  in  30  and  105 
packs,  priced  at  £6.99  and 
£18.99  respectively. 
Pharmacia.  Tel:  0908 
661101. 
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campaign  until  the  end  of 
this  year.  The  total  spend 
behind  the  brand, 
including  PR  activity,  will 
be  £500,000  with  £150,000 
available  for  the 


advertising  campaign. 

Leaflets  and  stickers  will 
be  available  for  Refresh, 
which  retails  at  £3.95  (30 
vials).  Allergan.  Tel:  0494 
444722. 


On  TV  Next  Week 

CTV  Grampian           C4  Channel  4 
B  Border                 U  Ulster 
BSkyB  British  Sky       G  Granada 
Broadcasting  AAnglia 
C  Central                 CAR  Carlton 
CTV  Channel  Islands    GMTV  Breakfast 
LWT  London  Weekend  Television 

STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

M  Meridian 

TT  Tyne  Tees 

W  Westcountry 

Actifed: 

CAR.  G 

Alfca  Seltzer: 

All  areas 

Andrews  Antacid: 

All  areas  except  CTV,  TTV 

Askit  capsules: 

STV,  G 

Badedas: 

C,  A,  LWT,  M 

Beechams: 

All  areas 

Benylin: 

All  areas 

Contac: 

All  areas 

Duracell: 

All  areas 

Lemsip  Flu  Strength: 

C4,  LWT,  CAR,  M 

Lil-lets: 

C,  A,  LWT,  CAR,  BskyB 

Nicotinell  patch: 

All  areas 

Panadol  UltnuAll  areas  except  CTV,  TVS,  LWT,  TTV,  C4,  GMTV 

Rap-eze: 

C4 

Remegel: 

All  areas 

Sanatogen: 

C.  A,  TVS.  LWT,  C4,  GMTV 

Siim-Fast  cans: 

All  areas 

Sudafed:                      CAR,  C,  G,  Y,  HTV,  STV,  GTV,  B 

TixylLx: 

All  areas 

Veno's: 

All  areas 

Wrigley's  Extra  &  Orbit: 

All  areas 

Zovirax:                All  areas  except  Y,  CTV,  TT.  C4,  GMTV 

Wisdom  relaunches 


Wisdom  are  relaunching 
their  Reflex,  Plaque 
Control  and  Regular 
toothbrushes. 

New  Reflex  packaging 
highlights  the  moving 
filaments  feature.  Handles 
come  in  four  colours  with 
contrasting  bristles. 

Wisdom's  Plaque 
Control  and  Angled 
brushes  are  being  replaced 
by  the  Plaque  Control 
Ultra  brush.  Available  in  a 


choice  of  straight  and 
angled  handles,  both  have 
the  two-tone  ripple  trim 
bristles.  They  come  in  four 
colours  (£1.59). 

The  Wisdom  Regular 
brush  has  been  improved 
and  now  features  a  more 
compactly  filled  head  for 
better  cleaning.  New 
colours  for  handles  have 
been  introduced  as  well  as 
two-tone  handles.  Addis 
Ltd.  Tel:  0440  714800. 


The  Year  ahead  with 
TOMMEE  TlPPEE 


FOR     A  BETTFR 


Jackel  are  offering  pharmacists  a  copy  of  their  Tommee 
Tippee  1994  wallchart.  featuring  babies  and  toddlers  from 
the  Tommee  Tippee  Personality  Baby  of  the  Year  award. 
Send  an  A4  SAE  to:  Wallchart  offer,  Jackel  International, 
Dudley  Lane.  Cramlington.  Northumberland  NE23  7RH 
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The  Corsodyl  spokesman 

Corsodyl  Mouthwash  has  the  unequivocal  recommendation  of  dentists.* 

They  know  there's  no  better  way  for  their  patients  to  take  care  of  gingivitis,  or 
for  that  matter,  conditions  as  diverse  as  aphthous  ulcer,  oral  candidiasis  and 
denture  stomatitis. 

They  know  that  Corsodyl's  active  ingredient,  0.2%f  chlorhexidine,  sets  it  apart. 

They  know  also  that  for  all  Corsodyl's  clinical  heritage  its  range  is  adapted 
for  patient-friendliness,  with  a  new  spray  as  the  latest  innovation. 

Corsodyl  has  recently  been  acquired  by  SmithKline  Beecham  Consumer  Brands. 
Speak  to  your  SmithKline  Beecham  representative  or  telephone  free  of  charge 
0800-833000  for  any  further  information  or  requirements. 


chlorhexidine  gluconate 


No  Gingivitis.  No  Contest.  No  wonder  dentists  recommend  it. 


CORSODYLDENTALGEL 


PRODUCT  INFORMATION  Consult  Data  Sheet  before  prescribing.  USE  Inhibition  of  plaque,  treatment  and  prevention  of 
gingivitis,  maintenance  of  oral  hygiene  Mouthwash  ana  Mint  Mouthwash  are  also  indicated  for  the  promotion  of  gingival 
healing  following  surgery  and  the  management  of  aphthous  ulceration  and  oral  candidiasis    PRESENTATION  Spray  and  Mint 
Mouthwash;  A  clear  colourless  solution  containing  0.2%  w/v  chlorhexidine  gluconate.  Mouthwash::  A  clear  pink  solution  V 
containing  0.2%  w/v  chlorhexidine  gluconate    Dental  Gel.  A  clear  colourless  gel  containing  1%  w/w  chlorhexidine  gluconate.  \j 
DOSAGE  AND  ADMINISTRATION  Spray:  Apply  to  tooth  and  gingival  surfaces  using  up  to  twelve  actuations  of  the  spray  twice  daily. 
Mouthwash  and  Mint  Mouthwash;  Rinse  mouth  with  10ml  undiluted  for  one  minute  twice  daily  Prior  to  dental  surgery,  rinse  mouth  with 
10ml  for  one  minute.  Dental  Gel:  Brush  the  teeth  with  one  inch  of  gel  for  1  minute,  once  or  twice  daily.  CONTRAINDICATIONS 
Previous  hypersensitivity  reaction  to  chlorhexidine.  Such  reactions  are,  however,  extremely  rare.  PRECAUTIONS  For  oral  use  only,  keep  out 
of  eyes  and  ears.  SIDE  EFFECTS  Occasional  irritative  skin  reactions.  Generalised  allergic  reactions  to  chlorhexidine  hove  also  been  reported  t 
are  extremely  rare.   Superficial  discolouration  of  the  tongue,  teeth  and  tooth-coloured  restorations  may  occur.  This  usually  disappear 

discontinuation  of  treatment.  Staining  can  largely  be  prevented  by  cleaning  teeth  or  dentures  before  use  but  may  sometimes  require  scaling  and  polis  

for  complete  removal  Stained  anterior  tooth-coloured  restorations  which  are  not  adequately  cleaned  by  professional  prophylaxis  may  require  replacement. 
Transient  taste  disturbances,  burning  sensation  of  the  tongue  and  oral  desquamation.  Very  occasional  parotid  swelling    PRODUCT  LICENCE  NUMBER  AND  BASIC  NHS  COST 
'Corsodyl' Spray  (0029/0230)  60  ml  (OP|  £2.80  'Corsodyl' Mouthwash  (0029/0124)  300  ml  (OP)  £1.25  'Corsodyl' Mint  Mouthwash  (0029/0201)  300  ml  (OP)  £1 .25  'Corsodyl' 
Gel  (0029/0080)  50g  (OP)  £0.83  'Corsodyl'  is  a  trademark.  Legal  Category  P  Date  of  last  revision  March  1 993. 
'Source:  Milpro  Independent  Research,  1 992 .   tCorsodyl  Dental  Gel  contains  1  %  w/w  chlorhexidine  gluconate. 

Cjfl  SmithKline  Beecham 
mU  Consumer  Brands 

SmithKline  Beecham  Consumer  Brands,  Brentford,  TW8  9BD,  UK  Tel:  081  560  5151 


a  leading  authority  on  oral  hygiene. 


FLU  EPIDEMIC 
NTINUES  TO  GROW 


Incidence  up  70%  year  on  year 


T.V.  SPEND  £1.2  MILLION 

Ensure  you  have  adequate  stocks  of 
Actifed  and  Sudafed 
to  meet  the  increased  demand. 

Highly  attractive  discounts  available  on  Actifed  and  Sudafed 
from  your  local  Wellcome  Consumer  Representative  or  ring 
Commercial  Relations  Dept.  Crewe  0270  583ISI 

ORDER  NOW! 

Actifed  and  Sudafed  are  Trade  Marks  Wellcome 


3-in-1 
gargle 
from 
Weleda 

Weleda  have  extended 
their  range  with  the 
introduction  of 
a  homoeopathic 
concentrated  Medicinal 
Gargle. 

It  contains  krameria 
tincture  in  homoeopathic 
potency,  which  has 
astringent  properties  to 
ease  swelling  and  redness. 
Tincture  of  myrrh 
complements  the  action  of 
krameria  in  inflammatory 
conditions  as  well  as 
contributing  antiseptic, 
deodorant  and  healing 
properties,  say  Weleda. 

The  gargle  can  be  used 
as  a  mouthwash,  to  relieve 
a  sore  throat  in  the  early 
stages  or  to  soothe  mouth 
ulcers  and  inflamed  gums. 

Available  in  a  50ml  pack 
(£3.85),  Weleda  are 
currently  offering  an  outer 
of  six  packs  for  the  price  of 
five.  Weleda.  Tel:  0602 
309319. 

Simple 
support 

Smith  &  Nephew  are 
supporting  Simple  with  a 
£500,000  promotional 
package. 

The  Simple  Press 
advertisement,  featured  in 
Bella  and  Woman's  Own, 
includes  a  3ml  sachet  of 
Simple  Special 
Replenishing  Cream. 

To  capture  the  teenage 
markets,  a  5ml  sachet  of 
Simple  Foaming  Facial 
Wash  will  be  cover 
mounted  on  the  December 
issue  of  Catch  magazine. 

For  the  radio  market, 
ten  regional  stations  will 
be  running  the  Simple 
Soapbox,  a  sponsored 
phone-in  where  listeners 
will  be  invited  to  "sound 
off"  about  local  issues. 
Smith  &  Nephew.  Tel: 
021-327  4750. 


Christmas  closures 


Smithkline  Beecham 

offices  will  close  from 
noon  on  December  24 
until  January  4.  For 
emergencies  during  this 
period,  pharmacists  should 
call  081-975  2000. 

The  PATAwill  be  closed 
from  noon  December  24 
until  December  29.  An 
answerphone  service  will 
operate  during  this  period 
(0923  211647). 

Martindale 
Pharmaceuticals'  customer 
service  department  will  be 
closed  from  2pm  on 


December  24  until 
December  29,  and  then  on 
January  3. 

CP  Pharmaceuticals  will 
be  closed  from  midday 
December  24  until  January 
4.  Last  date  for  orders 
before  Christmas  is 
December  20.  The  office 
will  be  open  to  take 
customer  orders  on 
December  29  and  30. 

Biorex  Laboratories  will 
he  closed  bom  1pm  on 
December  24  until  January 
4. 

Polyfarma  Ltd  will  be 


closed  from  December  24 
until  January  4.  An 
answerphone  service  will 
be  operating  during  that 
period,  which  will  he 
monitored  daily. 

APS/Berk  offices  will  be 
closed  from  noon  on 
December  24  until 
December  29,  and  on 
January  3. 

Roche  Products  will  be 
closed  from  December  24 
until  January  4.  However 
the  sales  order  office  will 
be  open  from  December 
29-31  for  emergencies. 


The  good  thing  about  our  throat 
lozen 


bradosol  throat  lozenges  help  keep  the  dentist  sweet  in  pharmacies.  Rradosol  Sugar  Free  is  a  great  tasting 
They're  completely  sugar  free  to  be  kind  to  your  teeth       alternative  sore  throat  treatment   Which  should 


Rut  there  the  chanty  ends  Oar  little 
lozenge  loathes  sore  throats.  It  quickly 
sets  about  soothing  nagging  throat 
symptoms  While  an  anti-bacterial 
action  tackles  infection  Available  only 


BRADOSOL 


SOOTHES  SORE  THROATS 


D  »Sl  10*  iilfl  UMIUV  BMD0I01 


also  go  down  well  with  diabetics  So 
show  your  customers  the  benefits  of 
Bradosol  Sugar  Free  on  a  self-selection 
display  They  don't  need  a  spoonful  of 
sugar  to  help  the  medicine  go  down 


milt  mom**! 


im  Minimal  \  p»ii  01  ihi  ub*  gioup 


PRESENTAriON  Lozenges  containing  0  5mg  Benzalkonium  Chloride  Uses  Bradosol  lozenges  are  tor  the  reliel  of  sore  throats  Dosage  and  Administration  Adults,  elderly  and  children  over  hve  yean  -  One 
lozenge  to  be  dissolved  slowfy  in  the  mouth  wrienevet  required  Conlra-mdications  None  known  Pregnancy  and  lactation  Use  dunng  pregnancy  or  lactation  is  not  restricted  Interactions  No  known  interactions 
with  other  medicines  Legal  Category  GSL  Product  Licence  No  0008/0!)S  Product  Licence  Holder  Ciba  Geigy  pic,  Macclesfield,  SK 10  )NX  detail  Price  £1  54  Date  ol  Preparation  December  199! 
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Otrivine,  with  Xylometazoline.  Fast, 
effective  relief  from  annoying  blockages. 


We  all  know  what  a  nuisance  blockages  can  be.  So  it's  good 
to  know  there's  something  clearing  the  way.  Otrivine  contains 
Xylometazoline  to  quickly  clear  nasal  congestion.  This 
powerful  active  ingredient  gets  up  your  nose 
in  seconds  and  gives  relief  for  up  to  10  hours. 
Take  it  from  the  experts.  Xylometazoline, 
exclusively  available  to  pharmacies,  is  one  of 


OfCONGiSIANT 
NASAt DROPS 

.'■■I  ill  I'lrfr.t'lo  i 


Otrivine 


DiCONGISTANT 
NASAL  SPRAY 


the  most  popular  active  ingredients  recommended  by  doctors 
for  nasal  congestion.  In  fact,  they  write  around  half  a  million 
prescriptions  for  it  every  year.  Which  is  why  No.  I  selling 
Otrivine   has   its   nose   in   front   of  the 
competition.  So  while  your  customers  might 
struggle  with  maintenance  work  on  the  motor 
«Sl      way,  at  least  their  noses  have  the  "all  clear. 


DiCONl  ESIAN1 
NASAL  DROPS 


FOR  FURTHER  I N  f  OR  M  AT  I  ON  ON  OTRIVINE.  PLEASE  TELEPHONE  MMA  HEALTHCARE  ON  0106  742800  AND  M  fOR  SALES  SERVICES  'OTRIVINE'  IS  A  RiOISTLREO  TRADEMARK 


VA 


|H  e  a  I  t  h  c  a  r  e 


Presentation:  Oirrviw*  Adult  formula  Haul  Dropi  and  Spray  contain  0  IS  mh  Kyiomftaiohn*  hydrwhlondf  BP  Oirwine*  (hikjtrn'i  formula  haia  Dropi  tonlun  Q.OSVi  mli  Xyiomciuolinr  hydn>ch1ono>  BP  Indications:  ijrmpiomaiw  ol  nayl  congtilion  perwntit  and  alktrpc  rtimrtn  (including  hayt>v»r|  iinuntts.  Dosage  Adults:  I  Of  J 
drops  ol  Oinvine*  Adult  hymuli  Haul  Dropi  ot  on*  application  ol  Oinvirx*  Adult  formula  Haui  Spray  in  each  noilnl,  two  or  three  nmei  dairj  NB  Otmine*  Adult  formula  Nasal  Dropi  and  Spray  ihoulJ  not  b*  usfd  to'  children  under  th#  agr  ol  \1  yean  Children  under  13  I  or  J  drops  ol  Ormrrne"  Children's  formula  Nasal  Dropt  m  each  nostnl  once  or 
met  daily  Not  to  be  uied  m  mlams  leu  than  i  months  Contra-lndications:  Trans-sphenordal  hypophyseaomy  or  lurgery  Hpoung  trn  dura  matter  Precautions:  Oo  not  use  tor  mon  than  7  days  Caution  m  pat*ms  with  card*  disease  or  during  pregnancy  Side  effects:  beat  stinging  ano  dtscomton  upon  appkaten,  sneering,  dryness  ol  ttit 
now.  headache  Package  Quantities  and  Retail  Price:  Adult  formula  Drops  Wml  (PIQO0B/5O211  (186  Adult  formula  Spray  Wml  (P10O08/50J4I  £I.W,  ChiWrmi  formula  drops  »ml  iPlOOW/SOllI  (186  Legal  Category:  GSl  Date  of  Preparation  Nowrntxr  WJ  Distributor-  ZYW  HEWHUtt  H0UWOO0.  KHS  4HU  'Ira*  Hart 


BT  &  Throaties 

Throaties  is  to  get  its 
biggest  ever  advertising 
campaign,  in  a  link  with 
British  Telecom.  The 
advertisements  will  appear 
in  every  key  national 
newspaper,  with  BT 
claiming  reduced  call 
prices  will  lead  to  sore 
throats  —  hence  the 
demand  for  Throaties. 
Ernest  Jackson  &  Co  Ltd. 
Tel:  0363  772251. 

Canderel  on  TV 

Canderel  will  be  advertised 
on  television  in  a 
campaign  which  begins  on 
Boxing  Day.  This  will  be 
followed  by  further 
advertising  until  the  end 
of  February,  with  a  spend 
totalling  £2  million.  Searle 
Consumer.  Tel:  0494 
521124. 

Contrelle 

The  stress  incontinence 
aid  Contrelle,  previously 
marketed  by  Femcare,  has 
now  been  taken  on  by 
Coloplast.  For  details 
contact  Coloplast  Ltd.  Tel: 
0733  392009. 

Pilfood  in  UK 

Swiss  supplement  for  hair 
and  nails,  Pilfood,  will  be 
marketed  in  the  UK  by 
Prism  Healthcare.  Tel: 
0753  831400. 

Fuji  move 

There  is  a  new  address  for 
sending  off  Fujichrome 
process-paid  slide  films.  It 
is:  Fuji  Processing 
Laboratory,  PO  Box  015, 
Leamington  Spa, 
Warwickshire  CV31  1YA. 

Lanes  move  on 

Distribution  of  G.R.  Lane 
pharmacy  products  is 
being  taken  over  by 
Dendron  Ltd.  Previously 
distributed  by  Ernest 
Jackson,  Dendron  are  now 
responsible  for  brands 
including  Olbas  Oil, 
Kalms,  Naturest,  Shen  and 
Preconceive.  Olbas  will  be 
supported  with  television 
advertising  from 
Januarv  1.  G.R.  Lane.  Tel: 
0452  524012. 


Improve 
your 

Christmas 
display 

Help  promote  the  festive 
spirit  in-store  with  a  free- 
standing Christmas  tree 
display  for  Roche 
indigestion  remedies. 

The  tree  measures  70cm 
wide  x  120cm  high,  and 
will  hold  Rennie  and 
Rap-eze  packs.  It  is 
available  from  Roche 
representatives  or  by 
contacting  the  company 
direct.  Roche  Nicholas. 
Tel:  0707  366865. 


Savings  on  Yardley  gifts 


Yardley  have  a  number  of 
special  offers  for 
customers  this  Christmas. 

With  any  purchase  of 
Moisturising  lipstick, 
consumers  get  a  free  Lip 
Definer  worth  £2.95.  When 
buying  a  pressed  powder 
compact  and  refill,  they 
save  £2.95. 

Yardley  are  offering  a 
lavender  plant  with  any 
two  purchases  made  from 
the  English  Lavender 
range. 

Prices  have  been 
reduced  on  the  company's 
Finest  Gift  collection. 


Perfumed  soaps  (3  <  lOOg) 
are  reduced  from  £7.95  to 
£4.99  in  Orchis  or 
Jessamine  fragrances. 
Orchis  perfume  spray 
(50ml)  is  down  to  £5.99 
from  £9.95.  Finest  bath 
essence  (200ml)  is  down  to 
£4.50  from  £7.50. 

A  free  Replenishing 
Daily  Moisturiser  worth 
£3.95  is  available  with 
every  combined  purchase 
of  Gentle  Cleansing  Cream 
and  Refreshing  Skin  Tonic. 

From  the  Nights  in 
White  Satin  range,  the  25 
and  50ml  parfum  de 


toilette  sprays  plus  the 
lOOg  talc  are  all  on  offer  at 
half  price.  Cologne  sprays 
April  Violets,  Freesia  and 
Lily  of  the  Valley  (30ml) 
are  also  half  price. 

A  15ml  trial  size  parfum 
de  toilette  spray  of  Lace, 
White  Satin  or  Forever  is 
reduced  to  £3.95,  while 
Fleur,  Tweed  and  Panache 
are  £4.95. 

Aspen  aftershave  (30ml) 
is  reduced  to  £3.95.  On 
Gold  125ml  aftershave, 
there  is  a  £2  saving. 
Yardley  Lentheric.  Tel: 
0268  522711. 


offer  on 


Braun  are  running  a 
promotion  on  their  Flex 
Control  shavers  until 
Christmas  Eve,  offering  up 
to  £20  cash  back. 

They  are  offering  £20  off 
the  4510  and  4550  models 
and  £10  off  the  4010.  The 
promotion  will  he 
advertised  in  an  £800,000 
television  campaign. 
Point-of-sale  material  is 
available.  Braun.  Tel: 
0932  785611. 


Bradosol  Plus.  The  lozenge  with  lignocaine 
that  numbs  prickly  sore  throats. 


When  you're  in  this  sort  of  pain,  Bradosol  Plus 
goes  for  the  throat  It's  the  only  OTC  lozenge 
that  contains  lignocaine.  Which  is 
a  powerful  anaesthetic  used  by 


throat  specialists  for  operations. 
And  gives  rapid,  long  lasting  relief, 
even  from  painful  sore  throats. 


FOR  PAINFUL  SORE  THROATS 


What's  more,  an  anti-bacterial  action  fights 
infection.  While  our  lozenge  soothes  inflamed 
tissues.  So  reheve  your  customers' 
painful  throat  symptoms  with 
Bradosol  Plus.  And  the  only  thing 
they'll  find  hard  to  swallow  is 
that  they  ever  had  a  sore  throat. 
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PRfSENTATlON  Loienges  (omaining  GSmg  Domiphen  Bromide  BP  and  5  Omg  Lignocaine  Hydrochloride  BP  Use*  symptomatic  relief  of  sore  throat  Dosage  and  Admrnii I ranon  Adults  and  elderly  -  One  ioienge  to  be  lucked  e«ry  two  to 
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Scriptspecials 


Fleet  enema 
available  in  the  UK 


E.C.  De  Witt  are  introducing  the 
Fleet  ready-to-use  enema  to  the 
UK  from  January  4,  1994,  which 
has  been  widely  used  in  the  US. 

The  phosphate  enema  acts  as  a 
mild  saline  laxative  and  stimu- 
lates peristalsis  when  administer- 
ed rectally.  It  will  normally 
produce  a  bowel  movement  in 
five  minutes,  and  will  evacuate 
the  rectum,  sigmoid  colon  and 
part  or  all  of  the  descending 
colon. 

The  bottle  is  designed  for  ease 
of  use,  hygiene  and  prevention  of 
reflux  or  leakage. 
Product  licence  holder  E.C.  De 
Witt  &  Co  Ltd,  Tudor  Road, 
Manor  Park,  Runcorn,  Cheshire 
WA7  1SZ 

Presentation  Each  118ml  enema 
contains  the  equivalent  of 
sodium  acid  phosphate  21.4g  and 
sodium  phosphate  9.4g  which 
provides  the  equivalent  of  4.4g 
sodium  per  delivered  dose. 
Preservatives  in  the  product  are 
cetylpyridinium  chloride  0.05  per 
cent  w/w  and  disodium  edetate 
0.3  per  cent  w/w 
Indications  For  occasional 
constipation  and  bowel  cleansing 
pre-  and  post-operative,  in 
obstetrics  and  before  proc- 
toscopy, sigmoidoscopy  or  x-ray 
examination 

Dosage  For  adults  and  children 
over  12,  one  enema  no  more  than 
once  daily  or  as  directed  by  the 
doctor.  For  children  between 
three  and  12  years,  the  product 


can  be  administered  under 
medical  supervision  but  should 
not  be  used  for  children  under 
the  age  of  three 

Contraindications  Do  not  use  in 

patients  with  congenital  mega- 
colon, Hirschsprung's  disease, 
imperforate  anus  or  congestive 
heart  failure.  Use  with  caution  in 
patients  with  impaired  renal 
function,  heart  disease,  colos- 
tomy or  pre-existing  electrolyte 
disturbances  such  as  dehydration 
or  those  secondary  to  the  use  of 
diuretics  as  hyperphosphataemia, 
hypocalcaemia,  hypernatraemia 
and  acidosis  may  occur 
Warnings  Rectal  bleeding  or 
failure  to  have  a  bowel  movement 
after  use  of  a  laxative  may 
indicate  a  serious  condition.  Use 
should  be  discontinued  and 
medical  advice  sought.  Do  not 
use  when  nausea,  vomiting  or 
abdominal  pain  is  present  unless 
directed  by  a  physician.  Do  not 
use  for  more  than  two  weeks 
without  advice  from  a  physician 
Interactions  Use  with  caution  in 
patients  on  calcium  channel 
blockers,  diuretics  or  other  medi- 
cations which  may  affect 
electrolyte  levels  as  hypocal- 
caemia, hyperphosphataemia, 
hypernatraemia  and  acidosis  may 
occur.  Use  in  pregnancy  and 
lactation  only  under  medical 
supervision 
Legal  category  P 
Pack  size  Single  (£0.59) 
Product  licence  PL  0083/0043 


Monaspor 
exhausted 

Following  the  discontinuation  of 
Monospor  vials  500mg  in  June, 
Ciba's  stock  will  be  exhausted  by 
December  31,  although  limited 
stocks  may  be  held  bv  wholesalers. 
Ciba.  Tel:  0403  272827. 

APS  Berk  changes 

The  pack  size  of  APS  co-codamol 
tablets  (100)  has  changed  from  10 
to  12.  The  list  price  has  increased 
from  £15  to  £18.  Berk  naproxen 
250mg  tablets  (250)  is  now 
branded  Timpron.  APS.  Tel:  0532 
380099. 

Unichem  discounts 

Unichem's  December  generic 
promotions  are:  co-codamol 
tablets  effervescent  (100), 
co-codamol  tablets  (500), 
co-dydramol  tablets  (500), 
co-proxamol  tablets  (100), 
isosorbide  mono  tablets  20mg 
(60),  isosorbide  mono  tablets 
lOmg  (100)  and  norethisterone 


tablets  5mg  (100).  Unichem.  Tel: 
081-391  2323. 

New  design  Sprilon 

Sprilon,  a  silicone  zinc  oxide 
barrier  spray,  is  available  in  a  new 
can  design  following  acquisition  by 
Perstop  Pharma.  The  115g  can 
costs  £3.71  and  is  sufficient  for  up 
to  140  applications.  Perstorp 
Pharma.  Tel:  0256  477868. 

Norton  supply 

Norton  are  repackaging  sodium 
bicarbonate  500mg  capsules  from 
1,000  capsule  packs  into  100  due 
to  quality  problems.  This  stock  will 
be  allocated  for  urgent  cases  only. 
Contact  Jackie  McStay,  customer 
services  manager,  for  details. 
Norton.  Tel:  0279  426666. 

Dalmane  clarified 

Supply  problems  with  Dalmane  15 
and  30  capsules  have  been 
resolved,  say  Roche.  There  is  no 
intention  of  discontinuing  the 
products.  Roche.  Tel:  0707 
366853. 


Evans  vaccines  are 
easier  to  identify 


New  packaging  is  being  intro- 
duced for  the  range  of  Evans 
vaccines.  It  will  aid  identification 
in  the  fridge,  say  Evans. 

Vivotif,  Fluvirin,  Clostet  and 
Rubella  vaccine  are  available  in 
the  new  design,  and  the  rest  will 
be  repackaged  as  supplies  of  the 
old  style  packs  are  exhausted. 

The  new  packaging  signifies 
the  near  completion  of  the 
integration  of  the  Wellcome  and 
Evans  vaccine  businesses. 
•  Evans  Medical  thyroxine 
25mcg  tablets  (500)  are  now 
available  via  all  major  pharma- 


ceutical wholesalers, 
information   contact  cu 
services  on  0372  364000 


For 
stomer 


Medical  Matters 


Healthier  children 
live  in  the  country 


Children  living  in  rural  areas  are 
healthier  than  those  living  in  an 
urban  setting,  according  to  a 
study  published  in  the  British 
Medical  Journal  this  week. 

The  study  involved  28,000 
children  in  six  local  authority 
districts  of  Northumberland.  It 
used  data  collected  for  a  previous 
study  measuring  links  between 
child  health  and  material  dep- 
rivation. The  measures  of  health 
used  were  height  and  birthweight. 

The  study  demonstrated  that, 
in  increasingly  urban  settings, 
low  birthweight  became  more 
common  and  the  mean  height  of 
children  was  lower.  This  re- 
lationship is  independent  of  levels 
of  material  deprivation.  Children's 
height  and  birthweight  are  poorer 
in  deprived  areas  in  all  cases. 

Other  social  factors  could  be 
taken  into  consideration,  such  as 
whether  the  child's  family 
received  social  security  benefits, 
but  these  variables  made  little 
difference  to  the  results. 

The  reasons  for  the  rural 
health  advantage  are  not  clear. 
Possible  explanations  offered  by 
the  authors  are  differences  in  the 
mother's  health  passed  on  to  the 
child,  or  the  migration  of  healthy 
families  from  town  to  country. 

"The  consistency  of  the 
difference  across  all  levels  of 
deprivation  is  evidence  that  the 
effect  was  related  somehow  to 
residence  in  a  rural  setting," 
reads  the  report.  "We  can  think  of 
no  environmental  agent  which 
might  reasonably  explain  the 
difference." 

There  is  some  evidence  that 
social  support  can  influence  birth- 


weight. Social  networks  and 
support  tend  to  be  stronger  in 
rural  areas,  says  the  report. 

The  authors  say  the  results 
support  claims  that  urban  areas 
have  greater  health  needs  than 
rural  areas. 


Anti-oxidants 
reduce  Ml 

The  consumption  of  beta 
carotene-rich  foods  such  as 
carrots  and  green  leaf  vegetables 
may  reduce  the  risk  of  myocardial 
infarction,  according  to  a  study 
published  in  The  Lancet  this 
week. 

Another  anti-oxidant,  alpha 
tocopherol  (the  most  active  and 
abundant  form  of  vitamin  E),  was 
not  shown  to  be  protective  within 
the  normal  consumption  range: 
only  supplement  users  showed  a 
decreased  risk. 

MI  risk  was  most  pronounced 
in  smokers  with  low  beta 
carotene  levels,  says  the  study. 

The  study  examined  mean 
adipose  tissue  concentration  for 
both  anti-oxidants  in  683  men 
with  acute  MI  and  727  controls 
from  nine  different  countries. 

The  findings  of  the  study 
support  the  theory  that 
anti-oxidants  protect  against 
coronary  heart  disease. 
•  Vitaminfo,  an  information 
service  run  by  Roche,  has  pro- 
duced a  free  leaflet  called  Your 
Health,  about  anti-oxidant 
vitamins.  For  copies  write  to: 
Vitaminfo.  PO  Box  8,  Welwyn 
Garden  City,  Herts  AL7  3AY. 
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B  RITI S  H 
PHARMACIES 

MAK 
£7,000,000 

A  YEAR 

PROFIT 
ON  NUROFEN 


WHAT'S  YOUR  CUT? 


Obviously,  the  more  Nurofen  you  sell,  the  more  cash  profit  you'll  get.  So  it's  not  surprising  Nurofen,  already  the  No.  1  pharmacy  analgesic, 

To  make  sure  your  sales  keep  growing,  we  invest  over  £5  million  every  keeps  growing  each  year. 

year  in  advertising  Nurofen  to  your  customers.  Since  your  customers  know  they  can  rely  on  Nurofen  to  relieve  all 

But  TV  and  press  advertising  is  only  a  part  of  it.  Nurofen  is  also  common  OTC  pain  indications,  there's  no  reason  why  it  can't  do  even 

supported  by  an  extensive  public  relations  effort,  a  whole  better.  In  fact,  with  your  continued  support,  we  know  it'll 

range    of   point-of-sale    and    educational    materials,    sales       ^j^J^f\C3F€»IN[      continue  to  grow.  As  will  your  share  of  Nurofen's  success, 
incentives  -  in  short,  by  the  entire  resources  NUROFEN 

of  a  major  healthcare  company,  tota  IK  r\   «—     When  it's  time  to  recommend, 

dedicated  to  your  success. 

W         there's  nothing  quite  like  it. 

*  BREAKTHROUGH  lr{  PAIN  RELIEF 


NUROFEN    1983-1993   TEN   UNRIVALLED  YEARS 


'Eurotopics' 
at  the  PGEC 


The  EC  might,  at  first  glance,  appear  to  have 
little  impact  on  UK  pharmacy,  but  Wally 
Dove,  a  UK  delegate  to  the  European 
Pharmacy  Group,  shows  this  is  not  the  case 


The  past  few  months  have  been 
a  busy  time  in  Europe.  As  the 
Community  enlarges  and  the 
demise  of  the  ERM  is  behind  us, 
the  bureaucrats  are  steadily 
pumping  out  proposed 
European  legislation,  some  of 
which  will  impact  on  pharmacy 
in  the  UK. 

It  was  laid  down  in  the 
Directive  on  the  wholesale 
distribution  of  medical  products 
that  guidelines  should  be 
produced  to  ensure  good 
distribution  practice  in  the  EC. 
Drafts  of  these  guidelines  on 
good  distribution  practice  have 
been  circulated  to  interested 
parties,  including  the 
Pharmaceutical  Group  of  the 
European  Community  (PGEC), 
which  has  been  asked  to 
comment. 

The  objectives  of  the 
guidelines  are  to  ensure  that  in 
the  interests  of  public  health: 

•  the  high  quality  of  medicines 
is  maintained  throughout  the 
distribution  system 

•  distribution  is  restricted  to 
medicines  with  marketing 
authorisations 

•  effective  recall  procedures  are 
in  place. 

Qualification 

With  these  considerations  in 
mind,  the  UK  delegation  has 
said  that  a  qualification  in 
pharmacy  should  be  the 
recognised  standard  for  the 
person  "appropriately 
qualified"  to  be  the 
management  representative 
responsible  for  implementation 
and  maintenance  of  high 
quality  distribution  systems. 

Also,  it  is  important  that  not 
only  competent  authorities,  as 
suggested  in  the  draft 
guidelines,  but  also  all 
appropriate  professional  bodies 
are  notified  immediately  if  any 
counterfeit  medical  products 
are  found  in  the  distribution 
system. 

It  is  also  felt  that  wording  in 
the  guidelines  should  be 
tightened  to  ensure  that 
wholesalers  are  obliged  to  pass 
on  information  about  batch 
recalls  to  all  customers  to  whom 
the  batch  was  distributed,  in 
whichever  member  state  those 
customers  might  be. 
Ownership  in  Czechoslovakia 
Former  state-owned  pharmacies 
have  now  been  privatised,  and 
the  majority  of  our  European 
colleagues,  who  do  not  have 
systems  which  allow  corporate 
ownership  of  pharmacies,  are 
opposed  to  the  fact  that 
"anyone  can  now  own  a 
pharmacy  in  Czechoslovakia". 
For  example,  more  than  80 
pharmacies  have  been  acquired 
by  a  Belgian  pharmacy  chain. 

Urged  by  most  EC  countries 
which  restrict  pharmacy 
ownership  to  pharmacists,  the 
PGEC  has  sent  a  letter  of 
support  to  the  Czechoslovakian 
Pharmaceutical  Association 
which  is  fighting  to  adopt  the 
same  rules. 
Specialisation 
PGEC's  policy  is  that  there 
should  be  a  community 
pharmacy  specialisation,  which 
would  be  compulsory  for 
pharmacy  owners  and 
superintendent  pharmacists, 
and  that  such  a  course  should 
last  for  at  least  two  years.  It  is 


envisaged  that  this  would  be 
practice-based,  with  study  in 
the  work  environment. 

The  EC  education  and 
training  subcommittee  does  not 
entirely  share  PGEC's  views,  as 
most  were  in  favour  of 
community  pharmacy 
specialisation,  but  that  it  should 
not  be  mandatory.  The 
Germans  argued  that  doctors 
would  not  approve  of  such  a 
move,  and  others  felt  that 
current  pharmacy  training  was 
sufficient  for  a  pharmacist  to 
practise  in  the  Community  for 
the  purposes  of  supplying 
medicines. 


NPA  Board  member  Wally  Dove 


Opponents  to  specialisation 
were  also  concerned  that  laws 
would  have  to  be  changed  in 
most  member  states  and  that  it 
would  lead  to  a  two-tier 
community  pharmacy 
qualification.  The  French  do  not 
support  specialisation  as  they 
argue  that  their  current  five- 
year  undergraduate  course 
adequately  covers  the  subject. 

It  has  been  agreed  that  the 
PGEC  should  continue  to 
support  and  work  towards  the 
introduction  of  a  community 
pharmacy  qualification. 

Codification 

The  PGEC  has  been  asked  to 
comment  on  the  idea  of 
developing  a  European  product 
codification  and  bar  coding 
standard  for  medicines.  The 
project  is  being  driven  by  the 
Belgian  delegation. 

In  response,  the  RPSGB  set  up 
a  working  party  where  the  NPA 
was  represented  by  Frances 
Brown,  computer  operations 
manager. 

This  working  party 
considered  the  effect  on 
pharmacy  practice  if  the 
present  system,  based  on  EAN 
codes,  was  replaced  with  a 
different,  harmonised  European 
product  codification  and  bar 
coding  system. 

The  working  party  could  see 
no  justification  for  adopting 
the  EHIBCC  code  at  the  present 
time,  since  this  is  not  as  widely 


used  as  the  EAN  coding. 
However,  if  manufacturers 
wished  to  use  the  EHIBCC  code, 
then  they  could  adopt  bar 
coding  symbology  so  that  at 
least  the  codes  could  be  read  by 
current  bar  coding  hardware 
with  suitably  modified 
software. 

It  was  agreed  that  EAN1 3 
should  be  regarded  as  the  basic 
requirement  when  considering 
harmonised  codification 
systems.  EAN13  is  already 
widely  accepted  and  used.  The 
EAN  128  code  could  be  used  to 
extend  the  scope  and  flexibility 
of  the  coding  system. 

More  information 

Using  this  coding  system, 
standard  EAN  1 3  (which 
identifies  country  of  origin  and 
product  only)  can  be  embedded 
in  a  larger  code  which  can 
include  much  more 
information,  including  variable 
data  such  as  batch  numbers 
and  expiry  dates.  This  coding 
system  would  give  all  of  the 
benefits  of  EAN  1 3  while 
carrying  much  more  fixed  and 
variable  data. 

However,  because  of  size 
limitations  and  printing 
problems,  it  was  agreed  that 
EAN  128  should  be  used  first  on 
transit  outers.  Later,  as 
technology  improves  and 
EAN128  might  be  able  to  be 
printed  and  read  in  smaller 
form,  it  might  be  possible  to 
put  at  least  some  of  the  other 
data  on  individual  packs.  The 
working  party's  report  is  to  be 
used  to  produce  a  paper  for 
submission  to  the  PGEC. 
Good  pharmacy  practice 
President  of  the  PGEC,  Joao 
Silveira,  is  promoting  the 
concept  of  developing  a  PGEC 
document  on  good  pharmacy 
practice.  A  draft  document  has 
been  prepared,  based  on  the 
FIP  Good  Pharmacy  Practice 
Guide. 

The  object  is  to  develop  a 
unified  European  approach  to 
pharmacy  practice,  rather  than 
as  individual  countries.  The  UK 
delegation  has  supplied  a  copy 
of  the  RPSGB  Code  of  Ethics  to 
strengthen  the  expanded 
guideline  produced  by  Mr 
Silveira.  We  have  also  agreed  to 
oversee  the  language  of  the 
text. 

Discussions  have  so  far 
covered  the  need  for  a 
consultation  or  quiet  area  in 
the  pharmacy,  pharmacy-led 
health  education  campaigns 
and  healthcare  screening, 
standards  of  pharmacy  premises 
and  the  dispensing  process. 

There  has  been  discussion 
about  whether  it  was 
appropriate  to  delegate  any  of 
the  dispensing  process  to  a 
trained  member  of  staff,  while 
some  members  of  the  group, 
including  Belgium  and  the  UK, 
felt  that  it  was  acceptable  to 
delegate  some  of  the 
dispensing  process,  provided 
the  pharmacist  retained  total 
responsibility  for  the  dispensed 
medicine.  Others,  including 
Luxembourg  and  Austria, 
pointed  out  that  in  their 
countries,  pharmacists  were  not 
allowed  to  delegate  any  of  the 
procedure  at  all,  nor  did  they 
want  to.  So  much  for  the 
Euro-extended  role! 
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The  power  to  hit 
your  customers.  Precisely. 


The  power 
to  hit  pain. 
Precisely. 


There's  now  a  pain  reliever  that  contains 
dihydrocodeine,  a  highly  effective  ingredient  that  has 
never  before  been  available  without  a  prescription. 

PARAMOL  Tablets  bring  you  a  different  way 
to  fight  pain.  They  combine  dihydrocodeine  with 
paracetamol  to  create  a  powerfully  effective 
combination  that  targets  your  pain.  Precisely. 

The  power  of  dihydrocodeine 


Sometimes  your  pain  needs  a  tough  answer. 
So  when  you  need  powerful  relief  from  headache, 
migraine,  period  pains,  backache,  toothache  and 
other  aches  and  pains,  you'll  find  there's  no  stronger 
pain  relief  your  pharmacist  can  offer  you. 

PARAMOL 

TABLETS. 

now  without  a  prescription. 


The  NAPP  de 


id  PARAMOL 


re  Registered  Tr 


Always  read  the  label. 

Napp  Laboratories  Ltd  1993. 


PARAMOL®  Tablets 
Abbreviated  Product  Information. 

Presentation:  Each  white  tablet  engraved 
PARAMOL  contains  500  mg  paracetamol  BP  and  7.46 
mg  dihydrocodeine  tartrate  BP  Indications:  For  the 
relief  of  headache,  migraine,  feverish  conditions, 
period  pains,  toothache  and  other  dental  pain, 
backache  and  other  muscular  aches  and  pains. 
Dosage  and  Administration:  PARAMOL  Tablets 
should,  if  possible,  be  taken  during  or  after  meals. 
Adults  and  children  over  12  years:  1  or  2  tablets  every 
four  to  six  hours.  Do  not  exceed  8  tablets  in  any  24 
hour  period.  Children  under  12  years:  Not 
recommended  Contra-indications,  Warnings,  etc: 
Contraindications:  Respiratory  depression, 
obstructive  airways  disease  Precautions: 
Dihydrocodeine  may  induce  the  release  of  histamine, 
therefore  caution  should  be  exercised  before 
dispensing  PARAMOL  Tablets  to  asthmatic  patients, 
or  patients  with  allergic  disorders.  Use  in  pregnancy 
and  lactation:  There  is  no  or  inadequate  evidence  of 
safety  in  human  pregnancy  but  the  drug  constituents 
have  been  used  for  many  years  without  apparent  ill 
consequence.  Side-Effects:  Side-effects  are  rare  in 
therapeutic  doses.  Constipation,  if  it  occurs,  is  readily 
treated  with  a  mild  laxative.  Legal  Category:  P 
Package  Quantities  and  Price:  £2 19  for  pack  of  12 
tablets.  £4.89  for  pack  of  36  tablets.  Product 
Licence  Number:  PL  0337/0190  Product  Licence 
Holder:  Napp  Laboratories  Limited,  Cambridge 
Science  Park,  Milton  Road,  Cambridge  CB4  4GW.  UK. 
Tel.  0223  424444  Member  of  Napp  Pharmaceutical 
Group.  Further  information  is  available  from  Napp 
Laboratories  Limited.  Date  of  Preparation:  August 
1993. 

©PARAMOL  and  the  NAPP  device  are  Registered  Trade 
Marks.  ©Napp  Laboratories  Limited  1993. 


Date  of  preparation:  October  1993 


From  October,  you'll  be  seeing  a  lot  of  the  new 
advertisement  for  PARAMOL  Tablets. 
And  so  will  your  customers. 

That's  because  NAPP  are  spending  £3/4million 
between  now  and  Christmas.  And  this  spend  is  set  to 
continue  right  through  1994  in  the  quality  consumer  press 
and  on  selected  high-street  poster  sites  -  maybe  one 
outside  your  pharmacy. 

At  the  same  time  we're  introducing  -  in  addition  to  the 
12-pack  -  a  new  36  pack  of  PARAMOL  Tablets,  which  gives 
up  to  5  days'  treatment. 


Your  recommendation  alone  has  already  made 
PARAMOL  Tablets  a  success.  But  now  even  more  people  will 
realise  that  PARAMOL  Tablets  give  powerful  relief  from  many 
mild  to  moderate  painful  conditions  such  as  headache, 
migraine,  period  pains,  backache  and  toothache. 

And  of  course  that  means  even  more  people  asking  for 
PARAMOL  Tablets  in  your  pharmacy. 

PARAMOL 

TABLETS 


Every  avenue 
of  change  is  a 
dead  end 

I  would  like  to  say  a  few  words 
on  the  scheduled  Extraordinary 
General  Meeting  of  the  National 
Pharmaceutical  Association  for 
February  20,  1994  (C&D 
December  4,  p989). 

The  proposed  resolution  is 
not  vindictive  since  its  purpose 
is  not  to  disqualify  any  current 
Board  member  but  merely  to 
ensure  that  any  person  on  that 
Board  in  the  future  will  be  in 
touch  with  the  rigours  of 
everyday  pharmacy.  If  the 
resolution  were  to  be  carried,  it 
would  not  summarily  dispense 
with  anyone  currently  serving 
on  the  Board. 

There  is  a  notion  of  balance 
implicit  in  the  resolution  and 
the  Board  has  failed  to  recognise 
this.  It  feels  that  the  resolution 
is  of  sufficient  importance  to 
warrant  a  referendum. 

It  seems  pointless  then  to  ask 
for  a  show  of  hands  at  the  EGM 
if  this  will  not  carry  any  weight 
in  the  outcome  of  whether  the 
resolution  is  passed. 

Furthermore,  by  announcing 
in  advance  a  postal  ballot,  it  is 
more  than  likely  that  the 
attendance  of  members  at  the 
EGM  will  remain  minimal,  since 
they  will  regard  it  as  of  no  great 
importance,  the  real  focus  being 
drawn  to  the  postal  ballot. 

Once  again  the  Board  has 


shown  the  perversity  of  its 
requirements  which  makes  it 
almost  impossible  to  change  any 
of  the  rules  laid  down  in  the 
Articles  of  the  Association.  The 
Board  insists  that  it  is 
democratic  but,  when  one  looks 
at  the  onerous  burdens  it  places 
on  any  individual  who  wishes  to 
seek  change,  this  is  doubtful  to 
say  the  least. 

Perhaps  the  Board  would  like 
to  stop  wasting  everybody's 
time  by  going  straight  for  the 
postal  ballot  and  calling  off  the 
EGM  schedule  for  February  20, 
1994. 

Ashwin  Tanna 

Dulwich 


Independent  set  of 
minds  for  NPA 
Board  members  on 
the  PSNC 

Now  that  some  of  the  dust  is 
beginning  to  settle  on  the 
remuneration  "settlement", 
but  while  the  outcome  of  the 
negotiations  is  still  at  the  front 
of  our  minds,  I  would  like  to 
comment  on  some  of  the 
statements  that  have  been  made 
about  the  National 
Pharmaceutical  Association's 
role  and  function  in  the  dealings 
between  contractors  on  the  one 
hand  and  the  Department  of 
Health  on  the  other. 


Perhaps  I  do  so  from  a 
greater  distance  than  some  of 
your  correspondents  because,  as 
a  Scotsman,  I  am  not  directly 
affected.  I  am,  however, 
intensely  interested  in  the 
welfare  of  all  contractors  and 
the  NPA. 

Negotiations  are  the 
responsibility  of  the 
Pharmaceutical  Services 
Negotiating  Committee  and  its 
counterpart  organisations  in 
Scotland  and  Northern  Ireland. 
It  would  be  quite  wrong  for  the 
NPA  to  get  directly  involved, 
even  if  it  were  permitted  to  do 
so.  And  it  would  be  tactically 
most  unwise  and  potentially 
counter-productive  for  the  NPA 
to  make  any  public  statement, 
while  negotiations  are 
underway,  which  might  conflict 
with  or  undermine  the 
negotiators'  position. 

But  we  do- give  every  possible 
support  to  the  decisions  of  the 
PSNC  when  it  appears 
appropriate  in  the  interests  of 
NPA  members,  as  well  as 
offering  members  advice  and 
practical  assistance,  such  as  the 
recent  provision  of  a  range  of 
model  letters  for  members  to 
use  in  lobbying  their  MPs. 

Our  five  nominees  on  the 
PSNC  participate  in  all 
exchanges  of  views  on  PSNC 
matters  at  Board  meetings  and 
use  these  in  reaching  their  own 
opinions  independently.  I  must 
therefore  refute  most  strongly 
what  seems  to  be  a  widely-held 
view  that  the  NPA  nominees  are 
told  how  to  vote  and  do  so  en 
bloc  at  PSNC  meetings.  This  is 
not  true. 

Our  nominees  are  not,  and 
never  have  been,  mandated. 
They  are  expected  to  exercise 
their  votes  and  their  eloquence 
in  debate  in  the  interests  of  NPA 
members,  but  it  is  left  to  them 
to  decide  precisely  how  this 
should  be  done  in  light  of 
evidence  and  arguments 
advanced  at  the  PSNC  meeting 
itself. 

It  is  not  unusual  for  NPA 
nominees  to  vote  in  different 
ways  on  particular  issues  but. 
naturally,  our  nominees 
frequently  vote  in  the  same  way 
so  as  to  reflect  NPA  policy  and 
discussions  which  have 
previously  taken  place  at  NPA 
Board  meetings.  But  they  are 
their  own  men  and  reach  their 
own  conclusions  on  PSNC 
matters,  just  as  they  do  at  NPA 
Board  meetings. 

Finally,  may  I  say  that  I  find 
strange  the  notion  that  the  NPA 
should  hold  some  machiavellian 
sway  or  exercise  some 
mysterious  undue  influence 
over  the  PSNC  as  a  whole.  Our 
nominees  number  only  five  out 
of  25  and,  even  when  the  two 
other  Board  members  (directly 
elected)  are  included,  the  NPA 
influence  is  a  relatively  small 
minority. 

I  hope  very  much  that  the 


weight  of  opinion  and  comment 
in  your  correspondence  and 
editorial  columns  will  focus 
attention  on  the  real  villains  of 
the  piece  —  the  Government  in 
general  and  the  Treasury  and 
Department  of  Health  in 
particular. 

Now  is  the  time  for 
community  pharmacy  to  close 
ranks  but  look  forward  to  the 
interesting  and  possibly  difficult 
times  that  lie  ahead.  The 
frustration  and  anger  of 
contractors  is  understandable, 
but  that  latent  energy  should 
be  concentrated  on  ensuring 
that  community  pharmacists 
play  their  full,  properly 
remunerated,  part  in  the  NHS 
as  the  millenium  approaches. 

Edward  Brown 

Chairman. 

National  Pharmaceutical  Association 


An  NPA  Board 
member's  view 

I  am  perturbed  by  the 
continuing  and,  in  my  opinion, 
unreasonable  sniping  in  the 
pharmaceutical  Press  by 
non-elected  and  self-elected 
small  activist  groups,  at  the 
apparent  lack  of  high  public 
profile  action  by  the 
democratically  elected  Royal 
Pharmaceutical  Society  and  the 
National  Pharmaceutical 
Association.  To  denounce  these 
two  bodies  as  undemocratic  is 
simply  not  true! 

These  denigratory  views  from 
non-elected  groups  do  not  deal 
with  the  realities  of  modern  day 
community  pharmacy. 
Furthermore,  to  infer  that  the 
five  NPA  nominees  have  some 
mystic  powers  over  the  other  20 
members  of  the  Pharmaceutical 
Services  Negotiating  Committee 
is  to  the  detriment  of  this 
Committee. 

What  these  different  groups 
should  really  be  doing  is 
continually  attacking  our 
intransigent  Government  and  its 
tight-fisted  Treasury.  There  is 
little  use  in  moaning  about  the 
speed  of  reaction  of  the  various 
pharmaceutical  bodies,  but  they 
must  be  seen  to  unite  and 
provide  a  coherent  and  united 
front. 


David  Thomas 

Wolverhampton 


DoH  giggles? 

I  refer  to  Topical  Reflections  last 
week.  It's  simple.  I  quote: 
"When  the  prescribed  dose  is 
not  5ml  or  whole  multiples  of 
5ml...  a  5ml  oral  syringe...  shall 
be  supplied."  Reference:  Drug 
Tariff,  December  1993  p25. 

If  Xrayser  continues  to  issue  a 
syringe  on  request,  and  in 

Continued  on  pi 058 


YOU  GETTING  ENOUGH 


IRON+VITAMINS? 

Many  of  us  -  especially  women  -  run  the  risk  of  living  beyond 
our  limits  when  we  compare  our  Iron  expenditure  with  our 
actual  Iron  intake! 

FLORADLX  FORMULA  and  NEW  1 1  OR  AMI  VI  (YEAST  FREE 
AND  GLUTEN-FREE)  are  vegetarian  food  supplements  which 
provide  an  easily  absorbable  iron  compound  as  well  as  vit- 
amins, extracts  of  carefully  selected  herbs  and  fruit  concen- 
trates. 

FLORADEX  AND  FLORAVITAL  - 

Iron  and  Vitamin  Insurance  for  Women,  Expectant  Mothers, 
Children,  Elderly  People,  Athletes  and  Slimmers. 

Available  at  your  favourite  Health  Food  Store  and  selected 
Chemists. 


SALUS  (UK)  Ltd.,  1 5  Rivington  Court,  Warrington  WA1  4RT,  Cheshire 
Telephone:  (0925)  825  679 
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Washing  is  now  an  important  part  of 

dry  skin  care. 


dermatolosical 
washing  cream 

CLEANS  AND  SOFTENS  DRY  SK» 
SOAP  me/NON  DRYING 


Soap  and  detergent-based  cleansers  all  have  a  drying  effect  on  the  skin.  (A  good  rule  of 
thumb:  if  it  foams,  it's  drying.) 

So  your  customers  who  have  a  dry,  sensitive  and  irritated  skin  should  replace 
soap  with  Wash  E45.  This  non-drying  washing  cream  is  an  effective  cleanser 
containing  no  soap,  detergent,  perfume  or  other  potential  sensitisers.  It  gently  cleanses 
with  water  -  hut  without  stripping  away  the  skin's  natural  protective  barrier  of  oils  - 
and  leaves  the  skin  soft  and  comfortable. 

Trials  demonstrate  the  superior  efficacy  of  Wash  E45.  They  show  that  it's  non- 
drying,  unlike  other  specialist  cleansers  and  soaps  for  dry  skin1,2,3.  A  clinical  trial  also 
demonstrated  that  Wash  E45  is  more  acceptable  to  patients  than  Emulsifying  Ointment4. 

Not  only  is  Wash  E45  effective,  it's  also  versatile.  It  can  be  used  on  the  face 
or  the  whole  body  when  bathing,  showering  or  just  washing;  but  it's  especially  good 
for  hands  as  they  are  washed  more  often.  Available  on  FP10  or  OTC,  Wash  E45 
can  be  recommended  for  washing  dry  skin  conditions,  including  eczema,  dermatitis 
and  psoriasis. 


ESSENTIAL  CLEANSING  THERAPY  FOR  DRY  SKIN 


References:  1.  Data  on  tilt,  Crookes  Healthcare  Limited,  Report  No.  MH«7fj  2.  Data  on  file,  Crookes  Healthcare  Limned,  Report  No.  CPD  184-  3.  Djtj  on  File.  Crookes  Healthcare  Limited.  Report  No.  CPD  186.  4.  Data  on  file, 
Crookes  Healthcare  Limited,  Report  No.  LTD  187. 

For  detailed  information  on  Wash  E45  and  the  full  range  of  E45  products,  contact:  Crookes  Healthcare  Limited,  Nottingham  NG7  2LJ. 
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circumstances  where  the  supply 
is  not  in  accordance  with  his 
negotiated  contract  with  the 
DoH,  why  does  he  expect  the 
taxpayer  to  foot  the  bill  for  his 
breach  of  contract  cum  cost 
over-run  cum  charitable  nature? 

Call  me  old-fashioned,  but  I 
always  thought  you  paid  for 
things  you  want  from  shops. 

Surely,  if  the  syringe  is  so 
desirable  to  his  customers,  they 
could  afford  the  pound  or  so 
investment  to  acquire  one. 
Mothers  seem  quite  happy  to 
pay  for  £1.99  mascara  special 
offers  as  they  wait  for  their  free 
medicines,  after  all! 

And  as  for  professional 
endorsement,  I  can  hear  the 
giggles  at  the  DoH  already! 


Atul  Patel 

London 

LPC  elections:  how 
employees  can 
register 

1  am  sure  there  are  still  a 
number  of  employee 
pharmacists  who  have  not 
registered  for  the  local 
pharmaceutical  committee 
elections.  To  date  I  have 
received  less  than  3,500 
registrations,  inclusive  of  those 
sent  by  contractors. 

The  registration  form 
contained  a  target  date  of 
December  3.  But  I  would  like  to 
confirm  that  employees  may 
register  for  inclusion  within  the 
list  up  to  Friday,  January  7, 
which  is  the  latest  date  for 
issuing  nomination  forms. 

The  ultimate  responsibility 
for  registering  as  an  elector  in 
the  employee  elections  rests 
with  the  employees  themselves, 
and  I  would  encourage  all 
employees  who  have  not 
registered  to  do  so  quickly  so 
that  I  can  compile  as  complete  a 
list  as  possible. 


S  R  Axon 

Returning  officer,  PSNC 

Our  leaders  lack 
vision 

I  should  like  to  comment  on 
Robert  Gartside's  article  in  last 
week's  Chemist  &  Druggist 
"Retail  pharmacy  lacks 
direction". 

So  much  of  what  he  says  is 
patently  true  and  he  is  to  be 
congratulated  for  arriving, 
eventually,  at  his  viewpoint.  But 
his  criticisms  of  other  groups 
for  not  having  a  vision  or  a  plan 
for  the  future  is  only  partly  true. 

There  are  many  of  us  who 
have  arrived  before  him  at 
where  we  are  now;  what  has 
been  lacking  is  the  co-ordinated 
view  of  the  whole  profession.  I 
support  his  view  that  the  Royal 


The  Kenyon  Pharmacy  in  Stalybridge  was  one  of  four  winning  shops  to 
collect  £3,000  from  the  Solpadeine  "Winning  Windows"  competition. 
Nigel  Dyson  (left)  and  Joan  Shelwin  from  Sterling  Health  present  a 
cheque  to  pharmacy  manager  Michael  Johnson  and  assistant  Lesley  Cole 


Pharmaceutical  Society  of  Great 
Britain,  while  it  may  have 
debated  the  hours  away,  has 
failed  to  come  up  with  a  firm 
crystallisation  of  the  profession's 
view  or,  if  it  has  such  a  view, 
then  it  has  failed  to 
communicate  it  to  us  all. 

I  may  say  that,  as  a  Council 
member,  I  found  Council 
debates  stultifying  on  decision- 
making that  related  to  any 
discussion  of  long-term  visions 
which  even  touched  on 
remuneration.  And  I  question 
whether  the  chairman  of  the 
Pharmaceutical  Services 
Negotiating  Committee  can  sit 
comfortably  planning  the 
profession's  vision  on  Council 
and  at  the  same  time  play  the 
cynical  negotiator.  We  appear  to 
get  paralysis. 

At  the  recent  Rural 
Pharmacists  Association 
conference,  addressed  admirably 
by  a  charming  Melvyn  Jeremiah 
—  clearly  a  man  with  time  to 
think  about  the  future  of  our 
profession  —  it  was  made  clear 
that  little  was  likely  to  be 
achieved  if  our  representatives 
"...yelled  at  government..." 

Equally,  it  was  clear  that  no 
attempt  has  been  made  at 
meetings  to  agree  a  medium- 
term  vision  or  a  plan  for  the 
future.  Everything  is  short-term 
for  expediency,  and  pragmatic 
for  the  sake  of  the  Treasury. 
That  is  a  pointless  stance 
because  we  will  never  be  in  a 
position  of  strength  dealing  with 
a  Government  wishing  to  give 
away  vast  sums  of  money. 

I  see  nothing  pie  in  the  sky  or 
naive  about  the  DoH  and  the 
profession  doing  just  what  Bob 
Gartside  suggests  —  planning  a 
medium-term  strategy  and  a 
long-term  goal  for 
pharmaceutical  care  in  the  UK. 

Along  the  way,  the  PSNC  will 


have  to  do  its  best  to  get  a  deal, 
and  the  DoH  will  act  as  far  as 
the  Treasury  will  allow  to  keep 
on  course  to  that  goal.  When 
agreement  fails  to  occur,  aims 
should  be  restated  and  intent 
re-confirmed,  otherwise  we  will 
lurch  from  one  year's 
bad-tempered  negotiations  to 
the  next  equally  fraught  ones. 

This  year's  disaster  (and 
next's)  is  not  a  failure  of  12 
months'  standing  from  an 
incompetent  PSNC  and  an 
intransigent  DoH  —  it  is 
monumental  complacency 
achieved  over  many  years  of 
failing  to  agree  objectives. 

I  would  commend  all  my 
colleagues  to  study,  when  it 
becomes  available,  the  proposals 
of  the  Dorset  Health 
Commission.  This  is  a  first 
glimpse  of  the  possibility  of 
pharmacy  taking  its  rightful 
place  in  the  primary  healthcare 
team.  It  is  a  patient-centred 
proposal  to  ensure  that  services 
are  provided  at  the  best  price,  at 
the  highest  standard  and 
targeted  at  the  people  who  need 
it.  If  we  have  any  arguments 
with  that  proposition,  then  we 
are  in  the  wrong  game. 

What  is  certain  is  that  we  will 
have  to  fight  for  our  position. 
But  scratching  about  for 
pennies  per  prescription 
dispensed  will  carry  little  weight 
when  the  grand  plan  for  patient 
care  is  being  put  together. 

For  the  past  few  years  I  have 
tried  to  draw  attention  to  what 
in  my  opinion  is  the  core 
problem  of  the  profession:  that 
of  location.  I  believe  we  solve 
virtually  everything  if  we  can 
agree  on  a  planned  location 
policy. 

A  vision  for  the  future  —  a 
plan  which  could  just  possibly 
be  agreed  between  the  RPSGB 
and  the  DoH  and  negotiated 


over  by  the  PSNC  and  the 
Treasury  —  is  there  for  the 
taking,  but  it  must  involve  an 
insistence  by  pharmacy  that 
essentiality  is  defined  without 
prescription  numbers  being 
involved,  that  access  is  defined 
and  funding  found  —  if 
necessary  partly  from  within  — 
to  compensate  for  closures  and 
to  fund  relocation. 

FHSAs  may  just  accept  the 
idea  of  rational  location  to 
ensure  the  best  services  for  all 
patients.  If  they  do,  then  they 
may  see  the  sense  of  joint 
funding  for  such  a  dramatic 
experiment.  We  need,  however, 
to  show  that  we  have  the  vision 
to  embrace  it  too. 

The  Rural  Pharmacists 
Association,  Pharmacy  Support 
Group,  the  Young  Pharmacists 
Group  and  individual 
pharmacists  do  have  a  vision. 
Can  it  be  that  our  leaders  do 
not,  or  is  it  they  are  afraid  to  let 
it  be  known? 

Peter  J  Curphey 

Chairman  RPA 

It  is  the  consumer 
who  pays 

As  an  organisation  dedicated  to 
helping  retailers  reduce  in-store 
theft,  we  welcome  the  formation 
of  the  National  Board  for  Crime 
Prevention  by  the  Home  Office 
and  the  inclusion  of  a  retail 
element. 

However,  considering  the 
scale  of  the  problem  —  most 
sources  put  theft  from  retailers 
at  around  £2.5  billion  per  year 
—  and  the  apparent  inactivity  of 
the  Home  Office  towards  the 
problem  in  the  past,  we  are 
wondering  what  new  ground 
will  be  broken  by  the  National 
Board.  Retail  losses  are  not  just 
a  retailer's  problem;  they  must 
ultimately  affect  the  man  in  the 
street. 

Dixons  chairman  Stanley 
Kalms  puts  the  problem  nicely 
into  perspective  when  he  says: 
"At  the  end  of  the  day  it  is  the 
consumer  who  pays  in  higher 
prices." 

Bearing  in  mind  that  losses 
from  retail  theft  are  running  at 
double  the  level  of  car  theft 
(most  estimates  put  this  at  £1.2 
billion),  it  seems  an  anomaly 
that  car  theft  is  considered  more 
important,  as  evidenced  by 
Home  Office  initiatives. 
Certainly  the  problem  of  car 
theft  is  more  high  profile,  which 
is  perhaps  why  it  attracts  more 
Government  support. 

We  would  be  interested  to 
hear  what  new  initiatives  are 
now  being  planned  by  the  Home 
Office  to  reduce  theft  from 
stores. 


Stephen  Midani 

Chairman,  UK  Electronic  Article 
Surveillance  Manufacturers 
Association 
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FAST  cold  &  allergy  relief 
UP  TO 

12  HOURS 


RUNNY  NOSE 

SNEEZING 

CONGESTION 


CAPSULES 
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AT  MAKING  IT 
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Contac  400 

contains  hundreds  of 
tiny  time  pills  to 
combat  colds  for 
up  to  12  hours 
enabling  your 
customers  to  get  on 
with  their  busy  lives. 
It  works  longer  than 
any  other  cold  and 
flu  remedy  -  it  will 
work  for  you  too. 

£1.5m 

National  TV  spend 
this  winter. 


1994  is  the  year  when  pharmacy 
must  take  a  great  leap  forward 
in  its  imagination  and  thinking. 

1993  was  a  year  damned  by 
the  Department  of  Health's 
letter  stating  that,  in  its 
opinion,  "only  those 
pharmacies  dispensing  more 
than  2,000  prescriptions  a 
month  make  a  demonstrable 
contribution  to  the  NHS". 

1993  was  in  many  ways  a 
wasted  year  in  terms  of 
developing  NHS  services  in 
community  pharmacy,  although 
a  significant  year  in 
increasing  the  pharmacist's 
armamentarium  and  education. 
The  natural  reaction  to  the 
"offer"  letter  from  the  DoH 
was  not  to  consider  the  future, 
nor  to  see  how  all  pharmacies 
could  make  a  greater 
contribution  to  the  NHS,  but 
rather  to  defend  the  status  quo, 
come  what  may. 

I  write  this  at  the  end  of  a 
year  when  the  counter  turnover 
in  my  pharmacy  has  dropped  as 
a  result  of  recession;  when  I  am 
frustrated  by  having  for  the 
first  time  in  five  years  dozens  of 
flu  scripts  and  an  inability  to 
supply  despite  earlier  promises; 
and  when  I  have  just  dispensed 
a  "special"  script  where  the  cost 
of  clearing  the  patient's  cheque 
and  the  cost  of  paying  the 
supplier  meant  that  the  bank 
took  80p  from  my  fee  and  the 
Post  Office  almost  as  much. 

I  am  certainly  not  seeing 
pharmacy  through  rose-tinted 
spectacles! 

During  the  past  year  or  so, 
the  NHS  has  seen  a  major 
change.  New  health  authorities 
and  commissions  start  from  a 
"what  does  the  patient  need 
and  how  can  we  best  supply 
it?"  philosophy. 

Government,  and  a  large 
proportion  of  the  population  as 
a  whole,  has  now  realised  that 
there  is  no  way  in  which  the 
NHS  can  go  on  increasing  its 
spending  to  meet  people's 
needs  and  expectations.  Many 
people  accept  the  need  to  be 
more  responsible  for  their  own 
health,  and  this  has  been 
encouraged  by  the  wide  variety 
of  medicines  available  from 
pharmacies. 

Lifestyle  advice 

Information  has  also  become 
more  readily  forthcoming  from 
pharmacy  and  this  has  helped 
those  people  who  wish  to  enjoy 
a  healthier  lifestyle. 

The  Government's  "Health  of 
the  Nation"  programme  has 
recognised  pharmacy  as  a  major 
player  in  the  primary  care  team. 
There  is  no  other  member  of 
that  team  who  sees  people 
when  they  are  healthy  and 
when  they  are  ill  on  anything 
like  the  scale  that  the 
pharmacist  does.  We  have  an 
opportunity,  perhaps  above  all 
others,  to  influence  the 
thinking  of  the  public  on  health 
issues. 

So  where  does  that  leave 
pharmacy?  Surely  in  an 
excellent  position  to  seize  new 
opportunities. 

Of  course,  "core"  dispensing 
remains  vital,  but  it  too 
has  changed:  it  has  been 
revolutionised  by  patient 
pack  dispensing  and 
computerisation.  At  the  same 
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Roll  on 

1994! 


David  Coleman  has  been  in  thick  of 
pharmaceutical  politics  for  years.  He  is  not  alone 
in  thinking  1994  could  be  a  key  year  for  the 
profession  in  its  relationship  with  the  NHS 


time,  the  "communication" 
part  of  dispensing  has  become 
more  vital  than  ever  before. 

Patients  need  to  know  more 
about  how  to  get  the  best  from 
the  medicine  prescribed  for 
them,  and  to  know  if  there 
are  potential  side-effects. 
The  number  of  pharmacists 
reporting  adverse  drug 
reactions  will  grow  and  so  will 
the  opportunity  to  refer 
patients  to  GPs  and  other 
health  professionals. 

Pharmacists  who  decide  that 
their  pharmacies  are  going  to 
be  first  and  foremost  health- 
oriented  and  who  are  prepared 
to  manage  —  rather  than  resist 
—  change  can  be  confident  in 
the  future. 

There  are  so  many  areas 
where  pharmacy  can  contribute 
effectively  and  profitably. 

•  Smoking  cessation  In 
Denmark,  pharmacists  provide 
smoking  cessation  courses.  The 
patient  pays  the  pharmacist 
about  £50  for  an  eight-week 
course  (the  cost  of  patches  and 
so  on  being  extra),  and  they 
have  proved  highly  successful. 
Compared  with  other  smoking 
cessation  programmes,  high 
success  and  satisfaction  rates 
were  achieved.  Today  about  20 
per  cent  of  Danish  pharmacies 
provide  such  a  service. 

•  Contraceptive  advice  is  still 
not  readily  available  to  all  who 
could  benefit  from  it.  Perhaps  it 
is  not  long  before  pharmacies 
will  be  designated  and  paid  as 


"family  planning  centres"  with 
the  ability  to  provide  oral 
contraceptives  and  post-coital 
contraception. 
•  Schizophrenia  and  mental 
health  are  growing  problems  in 
the  community.  The  policy  of 
not  holding  people  in  large 
mental  institutions  has  left 
vulnerable  people  in  need  of 
help  with  their  medication. 

Pharmacy  can  provide  that 
help.  Such  patients  can  be 
registered  with  a  pharmacy  and 
the  pharmacist  can  supervise 
adherence  to  the  dosage 
regime.  The  cost  of  care  in  the 
community  is  high,  but  funds 
are  available  and  in  some  parts 
of  the  country  have  been  used 
in  support  schemes  through 
pharmacy. 

The  very  worst  thing  we  can 
do  is  turn  in  on  ourselves,  carry 
a  chip  on  our  shoulder  and 
pretend  to  ourselves  that  the 
world  will  stand  still. 

Show  compassion 

Of  course,  we  have  to  help 
those  who  find  change  difficult. 

Of  course,  we  have  to 
understand  and  show 
compassion  to  those  owning 
pharmacies  doing  very  low 
script  numbers  who  are  close  to 
other  pharmacies  and  with  little 
prospect  of  expanding. 

They  should  be  helped  to 
relocate  should  they  wish;  to 
amalgamate  if  this  is  possible; 
or,  if  this  cannot  be  and  they 
wish  to  retire,  then  they  should 


be  helped  perhaps  through 
compensation. 

Of  course,  we  have  to  see 
that  everyone  has  access  to  a 
pharmacy. 

Of  course,  we  must  resist  the 
philosophy  that  "biggest  is 
best"  and  that  there  is  nothing 
in  the  world  that  market  forces 
won't  put  right. 

But  we  must  look  forward 
and  build  for  the  future. 

I  often  hear  it  said  that  "we 
must  not  take  on  new  roles 
because  any  payments  made 
will  be  out  of  'our  money'." 
This  seems  to  me  incredibly 
short-sighted  because,  unless 
we  can  provide  the  services 
which  patients  need  and 
change  our  way  of  working 
when  necessary,  even  the  "old" 
money  is  at  risk.  Moreover, 
many  "new  roles"  are  funded 
quite  separately. 

Cheap  leaflets 

It  is  true  that  displaying  patient 
information  leaflets  and  having 
a  practice  leaflet  are  paid  for 
from  "old"  money.  But  many 
FHSAs  are  producing  such 
leaflets  at  no  cost  to  the 
pharmacies  and,  even  when  this 
is  not  the  case,  they  can  be 
produced  very  cheaply. 

It  is  said  that  about  20  per 
cent  of  future  remuneration 
will  be  allocated  for 
distribution  via  the  FHSAs.  I 
believe  that  most  of  this  will  be 
handled  in  a  similar  way  to 
practice  leaflets  and  health 
promotion,  leaving  about  5  per 
cent  for  programmes  specific  to 
the  FHSA.  What  we  must  do  is 
ensure  that  money  can  only  be 
spent  on  pharmacy. 

We  must  look  to  other 
sources  of  income:  they  are 
available.  Pharmacists  nave 
been  paid  from  non-global  sum 
money  for  a  variety  of  roles, 
ranging  from  supply  of  baby 
milk  to  needle  exchange,  and 
from  diagnostic  testing  to 
waste  disposal.  Payment  for 
audit  can  come  from  clinical 
audit  budget,  for  continuing 
education  from  an  education 
budget  and  so  on. 

And  it  is  not  only  in  the  area 
of  state  money  we  should  look. 
The  very  fact  that  more 
medicines  are  available  for 
pharmacists  to  sell  is  a  golden 
opportunity  to  add  value  to 
pharmacy's  service.  We  have  to 
convince  the  public  of  why  they 
should  come  to  a  pharmacy. 

Perhaps  we  could  do  a  bit 
more  than  ring  a  bell  or  call  out 
a  product's  name  when  a  P 
medicine  is  sold. 

Would  it  not  be  possible  to 
see  that  every  assistant  on  every 
occasion  asks  two  or  three 
questions  like:  "Who  is  it  for?" 
and  "Are  you  taking  anything 
else?"  to  help  ensure  that  the 
patient  gets  the  best  advice 
from  the  pharmacy. 

Doctor  dispensing,  rural  or 
urban,  remains  a  problem  for 
pharmacy.  In  some  places,  it  is  a 
growing  one  but,  as  pharmacy 
embraces  a  wider  role,  then  the 
arguments  tilt  ever  more  in  our 
favour.  We  do,  after  all,  provide 
much  more  than  a  dispensing 
service! 

1994  is  a  year  of  opportunity 
for  pharmacy,  a  year  of 
challenge  and  in  so  doing  will 
progress  and  succeed. 
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Beechams 

POWDERS 

CAPSULES 


Beechams  w 


The  Beechams 

range  from  the 
recognised  cold  relief 
experts,  now  has  a 
brand  new  remedy. 

Beechams 
Lemon  Tablets. 
These  convenient, 
pleasant  tasting 
tablets  dissolve  in  the 
mouth  to  give  fast 
effective  relief 
from  headaches,  colds 
and  flu  symptoms.  Be 
sharp-stock  up  now! 


£3 


National  TV  spend 
this  Winter. 


For  further  information  contact: 
SB  House.Brentford, Middlesex  TW8  9BD 
Telephone:  081  975  4014 


A  commitment  to  OTC 


Colin  Mackenzie  has  the  task  of  launching  famotidine  OTC  early  next  year  for  Centra  Healthcare.  If  a 
new  product  was  not  enough  to  contend  with,  he  has  also  had  to  set  up  Centra  itself,  the  Merck  and 
J&J  joint  venture.  Anna  Evangeli  met  him  in  the  run-up  to  the  launch 


Visitors  to  Centra  Healthcare's 
headquarters  near  High 
Wycombe  might  have  trouble 
finding  the  place.  The  building 
is  not  tucked  away  behind  tall 
trees  or  down  a  dark  alley.  The 
company  is  so  new,  it  does  not 
have  its  own  sign  yet. 

But  somehow  that  omission 
does  not  seem  to  worry  Colin 
Mackenzie,  Centra's  country 
manager.  He  and  his  team  are 
preparing  for  a  busy  New  Year 
when  their  first  product  hits  the 
market. 

Not  only  is  this  their 
inaugural  brand,  but  they  are 
head-to-head  with  Smithkline 
Beecham  over  the  UK's  initial 
round  of  POM  to  P  H 
antagonist  switches:  Centra's 
famotidine  and  SB's  cimetidine 
are  set  for  OTC  status  early  next 
year. 

Like  all  the  best  plans,  there 
is  a  blip  in  the  proceedings.  Mr 
Mackenzie  does  not  know 
exactly  when  the  Medicines 
Control  Agency  will  grant 
famotidine  its  OTC  licence.  He  is 
confident  for  a  date  around 
January  4  but,  as  far  as  he  is 
concerned,  it  is  in  the  hands  of 
the  gods,  or  the  MCA. 

Meanwhile  he  and  his  reps 
are  sitting  in  a  building  marked 
Ortho  Diagnostic,  which  gives 
some  clue  not  only  to  Centra's 
background,  but  to  Mr 
Mackenzie's. 

Ortho  Diagnostic  is  a  Johnson 
&  Johnson  subsidiary  and  J&J 
are  one  of  Centra's  parents;  US 
pharmaceutical  giant  Merck  is 
the  other.  Since  April  1993,  the 
corporate  muscle  of  J&J  and 
Merck  have  begun  to 
concentrate  their  OTC  efforts  in 
the  UK.  Their  union  has  borne 
the  joint  venture  company 
Centra;  their  focus  is  POM  to  P 
switching;  and  their  target  is 
pharmacies. 

Who  better  to  head  up 
operations  but  someone  with 
experience  in  the  J&J  and 
Merck  camps,  a  background  in 
the  pharmacy  sector  and 
someone  who  already  has  got 
one  major  launch  under  his 
belt? 

Enter  Mr  Mackenzie  who,  at 
the  age  of  31,  seems  to  have 
found  the  tailor-made  job  very 
early  on  in  his  career.  Or 
perhaps  he  was  earmarked  for 
the  post  years  ago.  He,  rather 
modestly,  puts  his  rise  to  a 
succession  of  encouraging 
bosses. 

He  started  his  career  as  a  rep 
with  J&J's  major  UK 
pharmaceutical  subsidiary 
Janssen  Pharmaceutical. 

"I  didn't  want  to  be  a 
salesman,  "  he  admits.  "It  was 
more  a  mechanism  to  get  into 
the  pharmaceutical  industry." 

After  nearly  three  years  on 
the  road,  it  was  time  for  his  first 
stint  in  the  office.  He  worked 
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with  Janssen's  Arret,  Daktarin 
and  Acnidazil  for  just  over  a 
year. 

Later,  in  his  first  product 
manager  post,  Mr  Mackenzie 
developed  a  deal  with  another 
J&J  subsidiary,  McNeil.  And  it 
was  this  move  which  led  to  the 
launch  of  the  analgesic  Inoven 
which,  until 
now,  has  been 
the  product 
he  has  been 
most  closely 
associated 
with. 

McNeil  is 
best  known  in 
the  US  as  the 
company 
which  makes 
paracetamol- 
based  Tylenol 
products,  and 
it  was  their 
interest  in  the  UK  analgesics 
market  that  brought  McNeil 
and  Janssen  together. 

Transferring  to  McNeil  and  to 
the  post  of  Inoven  marketing 
manager  gave  Mackenzie  a 
taste  for  launches,  one  he 
admits  was  not  as  fruitful  as  he 
planned. 

"From  a  business  point  of 
view,  it  was  a  mediocre 
success,"  he  says  of  the  me-too 
ibuprofen  brand.  "But  nobody 


"I  didn't  want  to 
be  a  salesman. 
It  was  more  a 
mechanism  to  get 
into  the 
pharmaceutical 
industry." 


could  say  that  it  got  anywhere 
close  to  Nurofen.  Nurofen  had 
an  eight-year  head  start  on  us 
and  I  was  very  disappointed 
from  a  personal  point  of  view." 

Later,  his  McNeil  boss 
recommended  him  to  transfer 
to  the  US  for  what  Mr 
Mackenzie  describes  as  a 

"wonderful 
experience". 

For  nearly  a 
year  and  a  half 
ne  was  to  work 
alongside 
Merck 
personnel 
planning  what 
is  now  Centra. 

Merck  had 
already  formed 
a  US  equivalent 
in  March  1989, 
and  it  was  Mr 
Mackenzie's 
task  to  investigate  the  UK 
market  to  see  how  a  similar  link 
with  J&J  could  be  mirrored 
here. 

Despite  POM  to  P  switches 
being  the  theme,  the  US  joint 
venture  chose  to  launch  an 
existing  brand,  which  was 
already  an  OTC  product.  They 
bought  the  antacid  Mylanta, 
gave  it  new  flavours  and 
altered  the  delivery  system.  To 
this  day,  it  remains  the  US  joint 


venture's  main  product. 

They  have  still  to  launch  a 
major  POM  to  P  switch.  That 
honour  has  been  laid  at 
Centra's  feet.  But  what  it  has 
done  is  give  them  knowledge 
of  the  US  antacid  market  and 
therefore  provides  an 
invaluable  background  for  a 
future  US  famotidine  launch. 

Back  in  the  UK,  it  was  Mr 
Mackenzie's  job  to  build  up 
Centra  from  scratch.  Unlike  the 
European  joint  venture  which 
the  company  plugs  into,  Centra 
has  not  yet  acquired  any 
brands,  although  it  is  looking  to 
do  so. 

It  is  tapping  both  Merck's  and 
J&J's  pool  of  POM  products  for 
possible  P  switches,  with  the 
potential  of  one  switch  a  year 
to  the  year  2000.  Gastro- 
intestinal, analgesics  and 
upper  respiratory  brands  are 
highest  on  the  list  of  priorities. 
Analgesics  show  the  biggest 
potential,  says  Mr  Mackenzie, 
although  their  first  product  in 
this  therapeutic  class  may  not 
be  launched  for  another  five 
years. 

But  on  a  shorter  timescale, 
there  are  a  number  of  Janssen 
brands  that  could  be  brought 
under  the  Centra  umbrella. 

Anti-diarrhoeals,  hayfever 
treatments  and  vaginal  thrush 
treatments  are  likely  targets, 
says  Mr  Mackenzie.  And  talks 
are  underway  for  some  brands 
to  move  to  Centra,  allowing 
their  OTC  marketing  to  be 
carried  out  by  a  specialised  OTC 
company  rather  than  a  mainly 
ethical  pharmaceutical 
company.  Of  Janssen's  93 
products  sold  in  the  UK,  just  26 
are  OTCs. 

But  one  of  Merck's  products 
is  the  first  to  get  the  Centra 
treatment.  Pepcid,  previously 
sold  by  Merck  Sharp  &  Dohme 
subsidiary  Thomas  Morson 
Pharmaceuticals,  was  launched 
in  the  UK  as  a  POM  in 
September  1987. 

"It's  an  opportunity  for  a 
mainly  prescription-oriented 
company  to  leverage  their 
brands,"  he  says. 

Leverage  is  what  Centra 
hopes  to  bring  by  selling  Pepcid 
by  transfer  orders  through 
some  6,000  core  retail 
pharmacies.  Reps  are  just  about 
to  start  training,  educational 
literature  for  pharmacists  and 
assistants  is  almost  ready  and 
the  launch  is  imminent. 

Mr  Mackenzie  describes  the 
Inoven  launch  as  a "great 
learning  experience"  and  hopes 
his  second  launch  will  be  even 
stronger. 

What  is  certain  is  that,  with 
the  weight  of  US  internationals 
J&J  and  Merck  behind  them, 
the  UK's  OTC  market  will  be 
seeing  much  more  of  Centra  in 
the  future. 
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ACID  REFLU 


One  name  won't  keep 
your  customers  guessing 


CHERRY     FLAVOUR     TABLE  T  S 


BiSoDoL 


DOUBLE  ACTION 
FORMULA 


•Fast  Relief 


Long-Lasting  Protection 


I  Over  3  million  people  suffer  from  heartburn, 
at  least  once  a  week  on  average"!". 


New  Bisodol  Heartburn*  now  lets  you 
'  offer  them  a  remedy  truly  dedicated  to 


treating  the  problem. 


Its  special  long-lasting,  double-action 
OHM  formula  offers  an  alginate  barrier  to  protect 
the  oesophagus  PLUS  2  powerful  antacids 
that  rapidly  neutralise  excess  acid. 

t  Independent  Research  Data  On  File 


I  With  a  great-tasting  cherry  flavour  and  eye-catching 
packaging,  it's  ideal  to  recommend  and  display. 


A  massive  £2  million  national  TV  launch  starts 
soon,  backed  by  in-store  leaflet  display  and 
promotional  support  -  so  order  New  Bisodol 
Heartburn  now,  before  your  customers  ask  for  it 
by  name. 


NEW  BISODOL  HEARTBURN 

It's  The  Name  To  Beat  The  Burn 


Whitehall  Laboratories  Limned,  Taplow.  Maidenhead.  Berkshire  SL6  OPH  WHITEHALL 

Telephone  0628  66901 1  *  Trade  Mark 


PRODUCT  INFORMATION.  Presentation:  Bisodol  Heartburn  Tablets  Active  Ingredients:  Magaldrate  USP  400mg/tablet.  Alginic  Acid  Ph  Eur  200mg/tablet,  Sodium  Bicarbonate  Ph  Eur  100mg/tablel  Indications:  Bisodol  Heartburn  alleviates 
the  painful  conditions  resulting  trom  gastric  retlux  It  is  indicated  in  heartburn,  including  heartburn  ot  pregnancy,  retlux  oesophagitis,  hiatus  hernia,  regurgitation  and  all  cases  ot  epigastric  distress  associated  with  gastric  reflux  Legal  Category:  GSI 
Can  be  used  during  the  last  6  months  ot  pregnancy  It  you  are  taking  other  medication  or  symptoms  persist,  consult  your  Doctor 


Council  gets  closer  to  a 
date  for  CRC  dispensing 


The  Royal  Pharmaceutical 
Society's  Council  is  moving 
towards  setting  a  date  from  which 
pharmacists  will  have  to  use 
child-resistant  closures  for  all 
dispensed  liquid  medicines. 

The  community  pharmacy 
subcommittee  has  examined  a 
report  on  progress  by  container 
manufacturers  towards  pro- 
ducing a  choice  of  acceptable 
CRCs  for  liquid  medicines. 

The  subcommittee  was  asked 
to  consider  at  what  stage  the  use 
of  such  CRCs  should  become  a 
professional  requirement  but  felt 
that  further  information,  par- 
ticularly on  the  problem  of 
"gumming  up"  or  "locking"  of 
caps,  was  needed. 

The  subcommittee  recom- 
mended that  the  Society  should 
contact  the  Association  of  the 
British  Pharmaceutical  Industry 
as  a  matter  of  urgency  to  obtain 
its  comments.  The  Practice  Com- 
mittee endorsed  the  recommend- 
ation. 

When  the  matter  came  before 
Council  last  week,  David  Allen 
expressed  concern  about  the 
increasing  number  of  deaths 
from  paracetamol  poisoning.  He 
moved  that  January  1,  1995, 


should  be  the  date  for  introduction 
of  CRCs  for  liquid  medicines. 

President  Nicholas  Wood  said 
there  would  be  difficulties  in 
discussions  with  the  ABPI  if  a 
date  had  previously  been  an- 
nounced. And  secretary  and 
registrar  John  Ferguson  said  the 
Society  could  not  control  indiv- 
idual manufacturers. 

Ann  Lewis,  vice-president,  said 
that  new  CRCs  for  liquids  could 
be  available  by  April  1994  and 
suggested  that  pharmacists 
should  be  encouraged  to  use 
them  from  then. 

Council  finally  accepted  that 
the  Society  should  seek  the 
ABPI's  comments  but  referred 
back  to  the  Practice  Committee 
the  proposal  that  a  date  should  be 
set  for  the  introduction  (subject 
to  the  same  exceptions  as  for  CRC 
use  with  solid  oral  dosage  forms). 
Pharmacists'  pay  The  Practice 
Committee  decided  that  the 
office  should  prepare  a  statement 
setting  out  the  Society's  position 
on  remuneration  of  community 
pharmacies. 

Hemant  Patel  had  raised  the 
matter  at  a  meeting  of  the 
Practice  Committee.  He  sought 
debate  on  a  motion  "that  the 


Council  take  the  initiative  to 
harness  the  efforts  and  energies 
of  the  pharmaceutical  organis- 
ations within  the  community 
pharmacy  sector  to  ensure  that 
all  pharmacies  currently  in  NHS 
contract  receive  fair  re- 
muneration, to  recognise  the 
contribution  that  each  makes  to 
the  NHS  and  the  health  of  the 
nation." 

He  said  the  Society  should 
state  its  position  on  future 
remuneration  and  new  pharmacy 
initiatives  set  up  through  family 
health  services  authorities.  He 
said  that  the  remuneration  was 
within  the  Society's  concern  if  it 
affected  the  overall  service. 

Council's  working  party  on 
access  to  community  pharma- 
ceutical services  would  he  pro- 
ducing a  report  for  consideration 
at  the  February  1994  Council 
meeting.  Tentative  proposals 
would  be  discussed  beforehand 
with  the  Pharmaceutical  Services 
Negotiating  Committee.  However 
no-one  would  second  Mr  Patel's 
motion. 

When  the  matter  came  before 
the  full  Council,  Mr  Patel  asked  if 
Council  would  do  anything  to 
alleviate  the  hardship  of  some 


pharmacists  and  help  them  to 
move  to  another  area  if  necessary. 

Mr  Wood  replied  that  the 
Society  would  make  general 
representations  designed  to  help 
disadvantaged  pharmacists,  but 
this  could  not  be  done  on  an 
individual  basis.  Relocation  to  an 
area  of  underprovision  of  phar- 
maceutical services  should  be 
encouraged. 

Labelling  exemption  The  Medicines 
Control  Agency  has  confirmed 
that,  when  new  labelling 
requirements  come  into  effect  on 
January  1,  1994,  there  will 
continue  to  be  exemption  from 
the  full  requirements  of  labelling 
Regulations  for  medicines  dispen- 
sed in  bulk  against  prescriptions. 

Product  licence  holders  would 
be  required  to  provide  patient 
information  leaflets  for  med- 
icines for  which  new  product 
licences  were  issued  or  product 
licences  renewed  from  January  1, 
1994.  All  product  licences  would 
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be  renewed  in  the  following  five- 
year  period. 

Council  agreed  that  dis- 
cussions should  continue  with 
the  MCA  on  the  practical 
difficulties  pharmacists  would 
encounter  in  relation  to  PILs, 
particularly  for  medicines 
dispensed  from  bulk  containers. 
CD  relaxations  Council  agreed  to 
seek  amendments  to  the  Misuse 
of  Drugs  Regulations  to  relax 
rigid  requirements  that  could 
cause  unnecessary  problems  for 
patients,  pharmacists  and  doctors 
and  did  not  help  prevent  misuse. 

The  Law  and  Ethics  Policy 
Committee  had  considered  sever- 
al proposals  relating  to  inflexible 
requirements  for  prescription 
writing  and  instalment  supplies 
to  addicts.  Other  problems  arose 
in  supplying  CDs  to  hospices, 
which  often  had  no  doctor 
present  for  long  periods. 

The  Committee  also  agreed 
that  record  keeping  for  addict 
prescriptions  could  be  improved. 
The  use  of  a  separate  CD  register 
page  for  each  addict  would 
benefit  the  police  when  they 
wished  to  check  supplies. 
Community  Pharmacists'  Group 
Council  approved  the  consti- 
tution and  rules  for  the  Society's 
Community  Pharmacists'  Group. 
Membership  would  be  open  to  all 
community  pharmacists  on  the 
Register  and,  at  the  discretion  of 
the  Group  Committee,  to  other 
pharmacists  with  a  direct  in- 


volvement or  demonstrable 
interest  in  community  pharmacy. 
Annual  subscription  fees  would 
be  £10. 

Aims  of  the  Group  were  the 
advancement  of  community  phar- 
macy practice;  the  promotion  ol 
pharmaceutical  knowledge  and 
skills  in  community  pharmacy; 
representation  to  Council  of 
members'  views  on  community 
pharmacy  practice  matters;  and 
provision  of  advice  to  Council  on 
aspects  of  community  practice. 

The  Group  Committee  would 


have  12  members,  of  whom  five 
would  be  Council  members  and 
seven  elected  by  group  members 
in  a  single  election  every  three 
years,  using  a  single  transferable 
vote  system.  Requests  for  members 
would  be  made  in  the  New  Year. 
Flu  vaccine  shortage  Council  agreed 
that  a  letter  should  be  sent  to  the 
Department  of  Health  saying  that 
the  direct  distribution  of  flu 
vaccines  from  manufacturers  to 
doctors  had  contributed  to  supply 
problems. 

The  community  pharmacy  sub- 
committee thought  that  distrib- 


ution should  be  through  pharma- 
cies, via  wholesalers,  to  provide 
greater  flexibility.  In  Scotland, 
where  distribution  was  through 
pharmacies,  the  vaccine  shortage 
had  been  less  acute. 

Other  community  pharmacy 
organisations  would  be  asked  to 
support  the  Society's  represen- 
tations. 

Four-year  degree  A  joint  delegation 
from  the  Society  and  heads  of 
pharmacy  schools  was  to  meet 
with  the  Department  of  Edu- 
cation on  December  3  to  discuss 


a  four-year  pharmacy  degree 
course  in  the  UK. 
Private  scripts  A  small  working 
group  is  to  be  set  up  to  look  at 
policy  issues  surrounding  a 
British  Medical  Association 
proposal  that  NHS  patients  could 
receive  private  prescriptions  for 
POMs  which  cost  less  than  the 
NHS  prescription  charge. 
Script  records  on  computer  Council 
agreed  to  seek  a  change  in 
legislation  to  allow  records  to  be 
maintained  by  computer  or 
photographic  systems. 
Evidence  to  Commons  Committee  The 


Society  is  to  give  oral  evidence  to 
the  House  of  Commons  Health 
Committee  on  December  lb.  The 
president  would  be  accompanied 
by  the  vice-president,  who  had 
expertise  in  hospital  pharmacy; 
David  Coleman,  who  had  exper- 
tise in  community  pharmacy  and 
was  a  member  of  the  Advisory 
Committee  on  NHS  Drugs;  Give 
Jackson,  who  had  knowledge  of 
FHSA  matters  and  commission- 
ing; and  the  secretary  and 
registrar. 

Managing  the  NHS  Council  agreed 
that  the  Society  should  express 
concern  to  the  NHS  Management 
Executive  about  the  proposed 
abolition  of  the  NHS  regional 
structure  lor  an  extension  of  the 
NIISME  outpost  structure. 
Prereg  training  in  Europe  Council 
agreed  to  seek  an  amendment  to 
the  Society's  Byelaws  to  allow 
preregistration  trainees  to 
undertake  up  to  13  weeks  of  their 
training  in  another  EC  member 
state.  A  placement  would  have  to 
be  approved  by  Council  and  be 
continuous,  taking  place  between 
the  13th  and  26th  weeks. 
Qualified  person  requirements  Council 
agreed  that  the  Society  should 
promote  greater  harmonisation 
throughout  the  EC  in  interpreting 
the  requirements  for  qualified 
persons  in  the  pharmaceutical 
industry.  A  paper  on  QP 
requirements  in  Europe  will  be 
sent  to  the  EC's  industrial  phar- 
macists' group. 


"Direct  distribution  of  flu  vaccines  from 
manufacturers  to  doctors  had  contrib- 
uted to  supply  problems.  Distribution 
through  pharmacies,  via  wholesalers, 
would  provide  greater  flexibility." 


DOUBLED  THE  DISTRIBUTION 

[H  Pharmaceuticals  and  Barclay  Pharmaceuticals. 
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AAH  buy  Foster  & 
Plumpton  for  £12.5m 


Hills  Pharmacy,  the  retail  arm  of 
AAH,  have  bought  the  Foster  & 
Plumpton  group  of  29  pharmacies 
in  the  Humberside  area  for  an 
initial  consideration  of  £12.5 
million  (see  last  week  pl025). 

The  acquisition  makes  Hills 
Pharmacy  the  third  largest  retail 
pharmacy  group  in  the  UK  with 
275  outlets,  of  which  70  are 
franchised,  according  to  deputy 
managing  director  Michael 
Major.  The  past  12  months  has 
seen  the  number  of  managed 
outlets  doubling. 

AAH  are  acquiring  the  whole  of 
Foster  &  Plumpton's  issued  share 
capital:  £7.3  million  has  been 
raised  by  the  issue  of  1.5  million 
ordinary  shares  and  the  balance 
financed  by  the  issue  of  loan 
notes.  An  additional  sum  of  not 
more  than  £500,000  will  be 
payable  post-completion  depen- 


dent on  the  final  valuation  of 
assets. 

For  the  year  ended  September 
30,  1992,  the  latest  period  for 
which  audited  accounts  are 
available,  Foster  &  Plumpton's 
profit  after  owner's  drawings  but 
before  tax  amounted  to  £212,000. 
Net  assets  at  that  date  were 
£838,000. 

AAH  expect  Foster  & 
Plumpton's  contribution  to 
profits  in  the  year  to  March  31, 
1995  to  be  not  less  than  £1.5m  as 
a  result  of  reduced  overheads  and 
operational  synergies.  Chief 
executive  Bill  Revell  says  the 
outlets  will  provide  additional 
throughput  for  AAH's  new  auto- 
mated wholesale  depot  in  Leeds. 

Although  family  members  of 
the  Foster  &  Plumpton  board  — 
chairman  Bernard  Foster  and  his 
son,  managing  director  Charles 


Foster  —  have  left  the  company, 
other  senior  managers,  including 
superintendent  pharmacist 
Geoffrey  Barnett,  are  being 
retained  by  Hills  Pharmacy. 

"We  don't  anticipate  making 
any  sudden  changes  to  the 
company's  operating  philosophy, 
although  we  will  be  introducing  a 
broader-based  approach  to  the 
OTC  products  range,"  said  Mr 
Major. 

AAH  aim  to  continue  their 
expansion  of  Hills  Pharmacy, 
although  the  erosion  of  NHS 
dispensing  margins  means 
investment  returns  will  be  closely 
scrutinised,  he  added. 
•  Hills  Pharmacy  will  shortly  be 
establishing  a  new  in-store  image 
supported  by  marketing  and 
operations  departments  headed 
by  Nick  England  and  Richard 
King. 


Armed 
robbery  at 
Colourama 

Armed  robbers  made  off  with  a 
delivery  van  loaded  with  generic 
and  parallel  imported  drugs  from 
Colourama's  Elephant  &  Castle 
head  office  depot  in  the  early 
hours  of  Tuesday  morning. 

The  drugs  were  parcelled  up 
for  delivery  to  some  500  different 
customers.  The  van  was  later 
discovered  empty  in  Rotherhythe, 
South  London. 

This  is  the  second  time  that  the 
shortline  wholesaler  has  been 
targeted  in  this  way.  A  van  was 
hijacked  in  similar  circumstances 
on  November  9. 

As  C&D  went  to  Press  police 
had  recovered  property  believed 
to  be  related  to  the  robbery  and  a 
number  of  persons  were  helping 
with  inquiries. 


NPA  links  with  BCC  on 
clearing  house  scheme 


National  Pharmaceutical  Assoc- 
iation members  who  pay  bills 
through  its  clearing  house 
scheme  will  now  have  a  choice  of 
two  settlement  dates  thanks  to  a 
venture  with  the  British  Cham- 
bers of  Commerce. 

The  BCC,  to  which  the  NPA  is 
affiliated,  was  looking  to  set  up  its 
own  bill  paying  scheme,  but  will 
now  latch  on  to  the  NPA's  30- 
year-old  system. 

The  increased  business  will 
allow  the  NPA  to  offer  a  choice  of 
21st  and  end-of-the-month  set- 
tlement dates.  Running  costs  will 
be  spread  over  more  companies. 

NPA  finance  officer  Brian 
Dosser  said  that  the  existing 
system  can  cope  even  if  the 
volume  of  bills  doubles.  Cur- 
rently, 1,000  members  use  the 
clearing  house  as  a  more  con- 


venient way  of  paying  their  bills. 

Although  the  service  is 
provided  free  to  NPA  members, 
the  BCC  charges  an  administration 
fee  to  any  of  its  214,000  member 
companies  that  use  the  scheme. 
The  BCC  will  not  be  paying  the 
NPA  directly  for  its  participation. 

Mr  Dosser  says  the  enhanced 
scheme  should  be  running  at  the 
end  of  January. 

•  The  Pharmaceutical  &  General 
Providence  Society  is  intro- 
ducing its  own  life  assurance 
scheme  in  the  New  Year.  The  ten- 
year  endowment  policy  will  not 
just  be  limited  to  pharmacists  but 
will  be  open  to  their  families, 
friends  and  business  associates. 

The  PGPS  has  not  yet  received 
clearance  from  the  Inland  Rev- 
enue or  the  Registrar  of  Friendly 
Societies. 


Revenue  labels  pharmacists  as  tax  dodgers 


Pharmacists  are  among  the 
country's  main  tax  dodgers, 
according  to  the  Inland  Revenue 
annual  report,  a  fact  hotly  refuted 
by  the  National  Pharmaceutical 
Association. 

"There  is  not  a  shred  of 
evidence  to  suggest  that  pharma- 
cists evade  tax  on  any  scale  at  all, 
let  alone  to  a  degree  that  would 
justify  including  them  in  a  list  of 
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main  tax  dodgers,"  says  NPA 
director  Tim  Astill. 

The  NPA  was  taken  completely 
by  surprise  by  the  report, 
and  is  asking  the  Inland  Revenue 
to  produce  its  evidence  to  jus- 
tify what  it  sees  as  a  "gross 
libel". 

Among  other  professions  listed 
as  tax  evaders  are  builders, 
journalists,     market  traders 


and  scrap  dealers  —  all  areas  with 
a  high  proportion  of  self-em- 
ployed workers.  And  it  is  the 
self-employed  that  Mr  Astill 
sees  as  the  Revenue's  main  target. 

The  NPA  is  aware  that  the 
Revenue  and  the  Collection 
Agency  have  challenged  the  self- 
employed  status  of  some  locums. 
But  these  challenges  have  in  the 
main  been  resisted. 


New  name 

Roche  Nicholas  Consumer 
Health  are  changing  their 
name  from  January  1  to  Roche 
Consumer  Health,  a  division  of 
Roche  Products  Ltd. 

Maws  on  the  move 

Maws  Group,  manufacturers 
of  Maws  babycare  products 
and  Culmak  shaving  brushes, 
are  moving  to  Wedgewood 
Way,  Pin  Green,  Stevenage, 
Herts  SG1  4SX,  tel:  0438 
355500,  from  December  13. 

Contract  package 

Employment  specialists 
Irenicon  are  making  a  special 
offer  on  their  "contract  of 
employment"  package  which 
has  been  updated  to  take 
account  of  regulations  about 
to  come  into  force.  The 
package  has  been  tailored  for 
the  retail  trade,  and  includes 
individual  contract  booklets 
for  staff.  These  come  in  sets  of 
five  and  will  be  available  at 
£40  (£10  off)  until  the  end  of 
January.  Order  on  0892 
668668. 

Creighton's  results 

Creighton's  Naturally,  the  cos- 
metic manufacturer  whose 
products  are  sold  under 
retailers  own  brand  names  as 
well  as  the  Creighton's 
Naturally  label,  recorded 
pre-tax  profits  of  £819,000  for 
the  six  months  to  September 
30,  up  33  per  cent.  Earnings  per 
share  increased  to  11. 6p  with 
an  interim  dividend  of  2.2p  net 
per  ordinary  share. 

Celltech  share  offer 

Celltech,  the  biotechnology 
company,  announced  a  £50 
million  placing  of  20  million 
ordinary  shares  of  50p  each  at 
a  price  of  250p  per  share.  Of 
these,  seven  million  ordinary 
shares  were  placed  subject  to 
clawback  to  satisfy  1,841,500 
applications  under  a  public 
offer.  Dealings  were  due  to 
start  on  December  9. 

Retail  guide 

Nielsen's  have  published  their 
1994  retail  Pocket  Book.  It 
provides  a  compact  guide  of 
data  for  everyone  in  the  retail 
industry,  and  for  the  first  time 
includes  separate  sections  on 
discounters,  convenience 
stores  and  the  sports  trade. 

Over-30s  thieves 

Fragrances,  cigarettes  and 
analgesics  are  more  likely  to  be 
stolen  from  pharmacies  and 
discount  stores,  according  to  a 
US  retail  report.  The  over-30s 
are  the  worst  culprits,  accoun- 
ting for  43.2  per  cent  of  all 
shoplifting  incidents,  with 
December  being  their  busiest 
month. 
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eVe  taken  up  Nicotinell 
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Prof  lex 

Penetrates  the  pain 


i'  in;i\ 


nicotinell 

Patch  Programme  lo  help  you  slop  smoking 


07  days  supply  of  large  size  nicotine  patches 
for  smokers  of  20  or  more  cigarettes  a  day 


Zymo,  the  self-medication  division  of  Ciba-Geigy,  will  it's  also  great  for  your  business.  The  Zyma  sales  force 

:>e  responsible  for  driving  the  Nicotinell  brand  from  will  now  be  able  to  offer  you  an  even  more  impres- 

anuary  1st.  Nicotinell  is  Britain's  biggest  selling  nicotine  sive  portfolio  of  prestigious  brands.  So  when  they  call 

Datch.  So  as  well  as  being  great  news  for  smokers,  you  can  confidently  say  "It'll  be  heaven  with  Zyma' 


OR  FURTHER  INFORMATION  ON  NICOTINELL,  PLEASE  TELEPHONE  ZYMA  HEALTHCARE  ON  0  3  0  6  7  12  8  00  AND  ASK  fOR  SALES  SERVICES    NICOTINELL'  IS  A  REGISTERED  TRADEMARK 


TA 


HMA  HEALTHCARE  IS  PART  OF  THE  CIBA  GROUP         THE  NICOTINELL  HELPLINE  WILL  FEATURE  A  PRE  RECORDED  ADVICE  TAPE  (ROM  | A N U ART  1ST  A  PROFESSIONAL  COUNSELLOR  WILl  BE  AVAILABLE  F0«  FURTHER  C0HSULIAII0N  II  REQUIRED 


Barclay  revise 
discounts  on  ethicals 


Barclay  Enterprise  are  revising 
their  trading  terms  for  ethicals 
with  effect  from  December  1. 
Their  OTC  package  remains 
unchanged. 

"The  revised  Pharmaceutical 
Price  Regulation  Scheme  has 
impacted  on  the  supply  chain  to 
the  degree  that  our  revenues  are 
reduced  at  a  time  when  volumes 
and  costs  are  rising,"  says  Barclay 
managing  director  Mr  W.  Jack  in 
a  circular  dated  November  29. 

Discounts  of  10  per  cent  are 
offered  on  qualifying  ethical 
purchases  of  between  £2,000  to 
£13,000,  while  purchases  of  more 
than  £13,000  a  month  get  a  rate 
of  11.5  per  cent.  A  6  per  cent 
discount  off  trade  price  is  offered 
on  split  patents. 

Accounts  of  less  than  £2,000  a 
month  will  incur  a  small  account 
surcharge  of  £50.  Where  Glaxo 
purchases  fall  below  7.5  per  cent 
of  qualifying  purchases,  the 
settle-  ment  discount  will  be 
reduced  by  1  per  cent. 

An  early  settlement  incentive 
of  0.5  per  cent  will  be  paid  on 
accounts  settled  in  full  by  noon 
on  the  fifth  day  of  the  month 
following  supply.  The  terms  are 
offered  subject  to  an  agreed 
commitment  to  purchase  OTC 
and  healthfood  lines  from  Barclay 


Enterprise  or  Numark. 

Mr  Jack  claims  Barclay 
discounts  remain  the  most 
competitive  among  full  line 
wholesalers.  Unichem  currently 
offer  10  per  cent  discount  on 
eligible  ethical  purchases 
between  £2,60()-£l 3,500, 11.5  per 
cent  from  £13,500-£50,000  and 
10.5  per  cent  on  £50,000  and 
over.  These  figures  include  a  1.5 
per  cent  terminal  discount. 

The  minimum  monthly  figure 
for  medical  purchases  that  must 
be  reached  for  the  discount  scale 
to  apply  is  £3,500  per  account. 
Where  Glaxo  purchases  are  less 
than  7.5  per  cent  of  total  medical 
purchases,  medical  discounts  will 
be  reduced  by  2  per  cent. 

AAH,  meanwhile  offer  10  per 
cent  discount  on  qualifying 
purchases  between  £2,900- 
£14,000,  11  per  cent  between 
£14,001-£50,000  and  10.5  per 
cent  over  that.  OTC  purchases  in 
outers  attract  a  minimum  9.5  per 
cent  discount. 

Orders  not  sent  electronically 
suffer  a  1.5  per  cent  reduction  in 
discount,  while  a  small  account 
surcharge  of  £70  is  levied  on 
accounts  where  total  purchases 
(including  Glaxo)  fall  below 
£1,500:  £25  is  levied  on  purchases 
between  £1,500-£2,000. 


BCA:  correction 
and  apology 


NORTON  HEALTHCARE 
LIMITED 

URGENT  NOTICE 

SODIUM  BICARBONATE 
CAPSULES  500mg 

Our  company  is  currently  experiencing  quality  problems 
with  the  production  of  sodium  bicarbonate  capsules  500mg. 

Current  stocks  are  therefore  being  repacked  from  sizes  of 
1000  into  containers  of  100  and  this  stock  will  be  allocated 
on  demand  for  urgent  cases,  ie  individual  patients  via 
hospitals  and  community  pharmacies.  This  is  to  ensure  that 
we  are  able  to  meet  any  and  all  urgent  requests  for  supplies, 
contact:  Ms  Jackie  McStay,  Customer  Services  Manager,  on 
0279  426666. 

Overcoming  this  issue  will  necessitate  a  change  of  capsule 
and  we  are  currently  discussing  a  suitable  alternative  with 
our  capsule  supplier. 

In  the  meantime,  Norton  Healthcare  would  like  to  apologise 
for  any  inconvenience  caused,  and  we  ask  you  to  bear  with 
us  until  the  situation  is  resolved.  We  shall  endeavour  to  keep 
our  customers  updated  on  this  matter. 


Our  article  in  the  issue  of 
December  3  (pl026)  headlined 
"BCA  members  to  hold  protest 
meeting  against  sale",  repor- 
ted shareholders'  concerns  that 
the  offer  by  Unichem  pic  to 
acquire  the  issued  share  capital 
of  Bradford  Chemists'  Alliance 
Ltd  had  been  "engineered" 
by  the  directors  of  the  company 
and  was  not  for  the  benefit  of 
the  majority  of  the  sharehol- 
ders. 

All  of  the  11  signatories  to  the 
letter  referred  to  in  our  article 
have  withdrawn  the  allegation 
referred  to  above. 

Chemist  &  Druggist  un- 
reservedly  apologises   to  the 


directors  of  Bradford  Chemists' 
Alliance  Ltd  (Mr  BAY.  Moss,  Mr  B. 
Currie,  Mr  M.C.  Allan  and  Mr  A.R. 
Penney)  for  the  publication  of 
these  statements. 
C&D  accepts  that: 

•  The  offer  by  Unichem  pic  and 
negotiations  connected  with  the 
offer  were  not  initiated  by  the 
directors  and  still  less  were  they 
"engineered"  by  them  for  their 
own  benefit. 

•  It  is  wholly  incorrect  to  suggest 
that  the  directors  will  obtain  any 
benefit  from  the  offer  in  addition 
to  the  consideration  available 
under  the  offer,  which  is  available 
to  all  shareholders  of  Bradford 
Chemists'  Alliance  Ltd. 


Tougher 
action  on 
counterfeits 

A  Bill  that  would  toughen 
anti-counterfeiting  measures  was 
given  a  second  reading  in  the 
House  of  Lords  on  Monday. 

The  Trade  Marks  Bill  defines 
trade  mark  counterfeiting  in 
much  the  same  terms  as  trade 
mark  infringement,  explained 
Lord  Strathclyde.  who  is  the 
Parliamentary  under-secretary 


for     trade     and  industry. 

There  has  been  a  dramatic 
growth  in  the  sale  of  "brand 
copies",  which  fed  on  the 
reputation  of  famous  trade 
marks,  he  said.  The  trader  was 
able  to  escape  prosecution  under 
the  Trade  Marks  Act  1938  by 
admitting  that  they  were  fakes. 

The  Bill  would  also  make  it 
possible  for  a  single  trade  mark 
registration  to  be  valid  through- 
out the  EC.  Simplifying  regis- 
tration procedures  was  likely  to 
save  businesses  up  to  £30  million 
a  year.  Lord  Strathclyde  said. 


IN  THE  CITY 


The  stock  market  has  been  hitting  record  highs  on  the  back  of 
interest  rate  cuts,  improving  recovery  prospects  and  a  well 
received  Budget.  Despite  concern  over  world  trade  talks  and 
fiscal  tightening  by  the  Chancellor,  equity  analysts  believe 
share  prices  are  set  to  surge  ahead  next  year. 

Pharmaceutical  stocks,  however,  have  continued  to  lag  the 
market,  with  the  sector  under-performing  by  about  a  third 
since  January.  But  Glaxo  shares  have  been  strong  ahead  of  a 
major  presentation  to  City  analysts  and  institutional  investors 
concerning  the  group's  research  and  development  and  its 
medium-term  business  strategy. 

The  R&D  briefing  was  the  first  given  by  Glaxo  in  two  years, 
but  several  analysts  came  away  disappointed  because  they  felt 
the  group  had  few  exciting  compounds  at  a  late  stage  of 
development.  On  strategy,  Glaxo  laid  great  emphasis  on 
further  exploiting  Zantac  -  -  a  plan  which  caused  few 
surprises  in  the  market. 

Its  shares  were  also  helped  by  a  lack  of  new  information  on 
Losec,  a  rival  drug  owned  by  Astra,  the  Swedish  company, 
which  also  held  an  institutional  meeting  recently  in  London. 

Medeva  have  been  in  the  limelight  thanks  to  aggressive 
buying  from  the  US.  There  is  also  speculation  that  George 
Soros,  the  legendary  transatlantic  investor  who  made  $lbn 
from  sterling's  devaluation,  is  interested  in  taking  a  stake. 
Medeva's  shares  are  trading  at  their  highest  since  it  made  a 
surprise  profits  warning  last  July. 

Attention  is  also  focusing  on  Wellcome,  which  is  due  to 
hold  its  annual  shareholders'  meeting  on  December  16. 

The  imminent  stock  market  flotation  of  a  Cambridge-based 
drug-related  company  has  also  generated  much  interest. 
Broker  Panmure  Gordon  plans  to  bring  Chiroscience,  which 
makes  intermediates  for  pharmaceuticals,  to  the  market 
early  next  year.  The  company's  management  team  includes 
Nowell  Stebbing  and  John  Padfield.  who  previously  held 
senior  posts  at  Genentech  and  Glaxo. 
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When  dry  skin  needs 
all  over  treatment 


Oilatum 


improves 

the 
outlook 


By  recommending  Oilatum, 
you  know  you  are  giving  your  customers 
the  medical  choice  for  treating  all  over  dry  skin  conditions. 

To  support  your  recommendation,  we  are  investing  heavily  in 
national  press  advertising  this  winter. 

So  nows  the  time  to  display  the  Oilatum  range,  to  encourage 
self-selection  by  customers  who  have  seen  the  advertising, 
and  those  who  have  already  been  recommended  Oilatum. 

The  outlook  for  dry  skin  and  increased  sales  is  looking  good! 


\\ata 


STIEFEL 


ffestyn  h  in  1  h'rm.itolo 


The  all  over  dry  skin  choice 


For  further  information  write  to: 
Stiefel  I  aborarories  (UK)  I  td., 
Holtspur  Lane, 

Wooburn  Green,  Hit;h  Wycombe, 
Bucks. H  P10  OAU. 

November  I -M.l    "I    ID3MMJK  SlReciMered  I 


Growth  in  chemists' 
sales  may  have  peaked 


A  slowdown  in  total  retail  sales, 
inflation  and  manufacturing 
reflects  the  modest  but  fragile 
recovery  now  underway. 

Although  substantial 
revisions  to  official  statistics 
during  the  past  few  months 
show  that  the  recovery  has 
been  underway  for  longer,  and 
more  strongly,  than  previously 
thought,  manufacturing  output 
slipped  back  in  the  Summer  and 
early  Autumn,  giving  rise  to 
concern  that  the  recovery  is 
running  out  of  steam. 

That  at  least  is  the  view 
expressed  by  Barclays  Bank  in 


its  recent  economic  review. 

Certainly  the  latest  figures 
confirm  that  overall  business 
activity  is  growing,  but  only 
moderately.  Official  estimates 
for  the  third  quarter  of  the  year 
reveal  that  gross  domestic 
product  was  0.6  per  cent  higher 
than  in  the  previous  quarter, 
although  the  volume  of  output 
from  manufacturing  industries 
fell  back  0.1  per  cent. 

And  as  export  markets  in 
Europe  remain  deep  in 
recession,  spending  by 
consumers  at  home  becomes 
the  mainstay  of  recovery 


Pharmaceutical  manufacturers'  price  rises  continue  to  moderate 


l  All  businesses 


(Chemists 


Producer  selling  prices 


N   D    J    F   M  A 

Retail  price  rises  of  chemists'  goods  on  downward  trend 

All  items  Chemists'  goods 

&  15 
S12UI 
I  9  - 
,!  I- 

J  3 


Retail  prices 


FMAMJ  J  ASONDJ  FMAMJJ  ASO 
1992  1993 

Summer  growth  in  retail  chemists'  sales 

l  i  All  businesses  Chemists 

Retail  sales  (value,  three  months  average) 
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Perfumes,  cosmetics  and  toiletry  output  slips  back 


Period 

Latest 

Previous 

%  change 
on  year 

Prices  and  costs 

Retail  prices  (Jan  1987=100): 
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Perfumes,  cosmetics  toilet  preps 

Oct 

121.7 

121.4 

4.8 

Hairsprays  and  laquers 

Oct 

100.4 

100.4 

0.8 

Toothpastes  and  powders 

Oct 

119.2 

119.2 

4.4 

Bandages 

ik.i 

115.9 

115.9 

3.1 

Photographic  materials 

I  VI 

113.9 

114.5 

5.2 

Average  earnings  (Jan  1990=100): 

Whole  economy 

Sep 

11S.0 

118.2 

2.9 

Distribution  and  repairs 

Aug 

112.4 

115.8 

2.4 

Output  (1990=100) 

All  chemicals 

Qtr3 

107.8 

106.8 

3.5 

Pharmaceutical  products 

Qtr3 

121.4 

118.7 

9.0 

Perfumes,  cosmetics,  toiletries 

Qtr3 

85.9 

88.0 

-4.0 

Kstimated  home  consumption 

Qtr4 

1582 

1334 

17.9 

Sales 

Consumer  spending  (tbn  current 

prices) 

Qtr  3 

101.9 

100.1 

6.0 

Retail  sales  value  (1990=100) 

All  retail  businesses 

Sep 

112 

111 

6.0 

Chemists 

Aug 

117 

115 

10.0 

Business  indicators 

Consumer  credit  (Cm) 

Net  lending 
New  credit 
Unemployment  (UK,  per  cent) 

Sep 

Sep 
(let 

189 
4848 
10.2 

225 
4682 
10.3 

in.5 
0.0 

Sources:  Central  Statistical  Office.  Department  of  Employment 


All  manufacturing  goods 


Pharmacy  goods 


Index  (1990  =  100) 
150 


'hi 


60 


30 


prospects.  The  upturn  in 
consumption  has  been  driven 
by  lower  savings,  as  real 
incomes  have  fallen. 

Although  consumer 
confidence  suffered,  not 
surprisingly,  in  the  run-up  to 
the  Budget,  improvements  in 
unemployment  figures  and  the 
most  recent  cut  in  interest  rates 
should  encourage  saving  to  fall 
still  further. 

Official  figures  reveal  that 
retail  sales  volumes  were  up 
just  0.1  per  cent  in  October  and 
by  3.5  per  cent  compared  with 
a  year  ago.  This  is  the  lowest 
year-on-year  rate  of  growth  for 
five  months. 

The  average  value  of  sales  by 
retail  chemists  in  the  three 
months  to  August,  excluding 
NHS  work,  improved  by  more 
than  6.3  per  cent  on  the  same 

~]  Perfumes  etc. 


Production 


Jan  Feb  Mar  Apr  May  Jun 
1992 


Aug  Sep  Oct  Nov  Dec  Jan  Feb  Mar  Apr  May  Jun  Jul  Aug  Sep 
1993 


time  last  year.  In  the  previous 
three  months,  the  year-on-year 
rate  of  increase  was  8.3  per 
cent.  During  the  period  June  to 
August  last  year,  the  annual 
rate  of  sales  growth  was  only  3 
per  cent. 

The  CBI's  latest  survey  of 
retailing  indicates  that  chemists 
recorded  a  substantial  increase 
in  sales  volumes  in  the  year  to 
September.  But  they  were 
judged  to  be  below  average  for 
the  time  of  the  year.  The 
increase  in  sales  volumes  was 
exactly  matched  by  the  increase 
in  the  volume  of  orders  placed 
on  suppliers,  although  stock 
levels  remained  excessive  in 
relation  to  expected  business. 

In  October,  annual  rates  of 
growth  for  chemists  slowed  as 
High  Street  business  picked  up 
for  some  sectors  while  others 
experienced  a  decline. 

On  the  manufacturing  side, 
Government  data  on  sales 
volumes  by  British 
pharmaceuticals  manufacturers, 
including  exports,  suggest  a 
2.25  per  cent  increase  between 
the  second  and  third  quarters 
of  1993.  Compared  with  a  year 
ago  production  climbed  by  9 
per  cent. 

Figures  for  total  sales  by 
British  perfumes  and  toiletries 
manufacturers  show  a  drop  of 
nearly  2.5  per  cent  between  the 
second  and  third  quarters  of 
the  year,  to  a  level  4  per  cent 
lower  than  in  the  third  quarter 
of  last  year. 

According  to  the  CBI's  latest 
industrial  trends  survey,  manu- 
facturers of  pharmaceuticals 
and  other  consumer  chemicals 
are  now  rather  less  confident 
about  business  prospects  than 
the  industrial  sector  generally, 
and  the  strong  growth  in 
pharmaceuticals  earlier  in  the 
year  appears  to  have  abated. 
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APPOINTMENTS 

ICHEMISTS 


(acancies  att 


Jr.  Norwich) 


Add  a  healthy  outlook 
to  your  local  community 

Moss  Chemists  is  one  of  Britain's  most 
respected  pharmacy  chains.  For  over  75 
years  customers  have  relied  upon  our  high 
standards  of  service  and  professionally 
trained  staff.  Staff  who  listen  and  offer  good 
advice  and  regard  themselves  as  very  much 
part  of  the  community  health  team. 


Continued  growth  has  created  career 
opportunities  for  pharmacists  with  the 
personality  and  drive  to  make  a  real  impact 
on  local  community  healthcare. 

Experienced  or  newly  qualified  (full  training 
will  be  given),  we  need  an  individual  with  a 
commitment  to  patient  counselling,  coupled 
with  the  communication  skills  and 
management  qualities  to  actively  market  a 
wide  range  of  medicines,  healthcare  and 
leisure  products. 

In  return,  you'll  enjoy  the  full  support  of  a 
highly  professional  company,  modern  well 
equipped  and- efficient  facilities,  flexible 
working  hours  and  a  highly  competitive 
salary  and  benefits  package.  This  will  include, 
PPP  membership,  pension  scheme  with  life 
assurance  and  generous  staff  discounts. 

Apply  with  CV  to:  Mr  Roger  Cotton 
MRPharmS,  Recruitment  and  Training 
Executive,  Moss  Chemists,  Fern  Grove, 
Feltham,  Middlesex  TW14  9BD. 

3 

UniChem  - 
A  MEMBER  OF  THE  UNICHEM  GROUP  OF  COMPANIES 


DISTRICT 
MANAGERS 

In  charge  of  5  branches,  responsible  for  both 
N.H.S.  business  and  retail  turnover.  The  qualities 
we  require  are  a  professional  outlook,  a  genuine 
interest  in  people,  adaptability  and  flair  for 
innovations. 

As  well  as  an  excellent  salary  we  offer: - 


Continued  Education  Programme 

Unrivalled  Promotion  Prospects 

Profit  Related  Bonus  Scheme 

Loyalty  Bonus 

RPSGB  Fees  Paid 

20%  Staff  Discount  Scheme 

Share  Option  Scheme 

Free  Private  Healthcare 

Four  Weeks  Paid  Holiday 


•  BIRMINGHAM 

•  WIRRAL 

•  DUDLEY 

•  SHREWSBURY 

•  MONMOUTH 

•  PORTISHEAD 

•  SWINDON 

•  SOLIHULL 

•  CANTERBURY 


CONTACT 


Mrs  Sandra  Williams, 
The  Pharmacist  Recruitment  Officer, 
Lloyds  Chemists  Pic,  Manor  House,  Manor  Road, 
Mancetter,  Atherstone,  Warwickshire  CV9  1QY. 
Telephone:  Pharmacist  Recruitment  Hodine: 
0827  713990 


SEMINARS 


BACH  FLOWER 
SEMINARS  1994 

the  Bach  Flower  Remedies  are  used  all  over  the  world  to  help  restore  and 
maintain  health  and  wellbeing. 

Now  you  can  learn  more  about  these  unique  and  remarkable  remedies  to  enable 

you  to  advise  customers  with  confidence  by  attending  one  of  the  seminars  in 

London,  Norwich,  Birmingham,  York  and  Edinburgh  during  1994. 

The  seminars  cover:    •  The  discovery  of  the  Remedies 

•  The  philosophy  of  the  Bach  system    •  The  Remedies  and  how  to  use  them. 

For  further  details,  please  write  enclosing  an  SAE,  to:  The  Bach  Seminars 

(Dept  CD),  Unit  6,  Suffolk  Way,  Abingdon,  Oxon  OX14  5JX. 


LEEDS  INDUSTRIAL 
CO-OPERATIVE 
SOCIETY  LTD 

Enthusiastic  manager  required  to 
help  develop  one  of  our 
businesses  in  Leeds. 
Competitive  salary,  profit  related 
bonus,  and  good  supporting  staff 
For  details  please  apply  to 
Mr  Derek  Drury, 
Superintendent  Pharmacist, 
LICS,  Benyon  House,  Ring  Road, 
Middleton,  Leeds  LS10  4AA. 
Telephone:  (0532)  702121 
Ext.  231 


LEEDS 

Pharmacist  required 
to  manage  easily 
run  pharmacy  in 

pleasant  area. 
Very  easy  hours-, 
no  paperwork, 
salary  by  negotiation. 

Telephone: 
0532  326002 
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LOCUMS 


BUSINESS  FOR  SALE 


Provincial  Pharmacy 
Locum  Services 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 


EDINBURGH 

031-229  0900 


WfWCASTLE 
091-233  0506 


Place  your  locum  problem  in  the 
hands  of  our  experienced  co-ordinators 
We  will  inform  you  the  moment  cover 
is  found.  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


MANCHESTER 
061-7664013  \ 

I 


JL 


SHEFFIELD 

0742-699  937 


CARDIFF 

0222  549174  ^ 


BIRMINGHAM 

021-2330233 

LONDON 

0892  515  963 


RICHMOND 

Experienced,  reliable  locum 
required  for  holiday  cover  from 
January  10  for  2  weeks, 
could  be  longer. 

Telephone:  081-748  6458 


FINANCIAL 


BBM3 

I     N     A     N  C 

Numark  has  negotiated 
competitive  terms  from  British 
Joint  Stock  Hanks,  to  provide 

finance  to  independent 
pharmacists  for  the  purchase  of 
new  pharmacies,  or  re-finance 
existing  loans,  with  no 
trading  ties. 


If  you 


ml  J  like  an  apphaiiion  form,  whit  h  im  ludes  full 
details  oj  the  scheme,  please  contact 
Recail  Services  Department 
Numark  Management  Ltd.,  5  6  Fairway  Court 
Amber  Close,  Tamworth 
Staffs  B77  4RP    Tel:  0827  6  9269 

NUMARK  FINANCE  -  KEEPING  INDEPENDEN  I  S  INDEPENDEN  I 


w  \  I  it  R  o  (1  K 


ALLIANCE  VALUERS  &  * 
STOCKTAKERS  A 

Telephone  Harrogate  (0423)  531571 

HANTS  -  NEW  FOREST 
T/O  £800,000 

Large  High  Street  Pharmacy  occupying  prominent  monopoly 
position  in  picturesque  village.  NHS  items  average  5,000  per 
month.  New  lease  at  £10,000pa.  Sale  by  way  of  Share  Transfer 
based  on  offers  around  £525,000  for  GW/Fix. 


PHARMACY  COMPUTER  SYSTEMS 


e 


THE  BEST  PMR 


THE  ULTIMATE  FULL  COLOUR  486 
SYSTEM  THAT  SAVES  YOU  TIME 
AND  MONEY  ON  ENDORSEMENTS 

•  Maximises  Remuneration 

•  Endorsements 

•  Every  UK  Drug  Tariff 

•  Blacklist  Alert 

WE  LEAD,  OTHERS  FOLLOW. 
Software  only  also  available. 


Please  telephone  for  a 
demonstration  -  Simple  Software 
f     PO  Box  2611,  Smethwick, 
War  ley,  West  Midlands  B66  1BN 
Telephone:  021  580  1511 
Fax:  021  580  1462 


PACE  fieta 


LABELLING 
SYSTEMS 

THE  BETTER  LABELLING  & 
RECORD  SYSTEMS 

•  Faster  •  Simpler 

•  Guaranteed  Security  •  Free  Credit 

•  More  Features  •  Low  Price 

No  one  has  more  experience. 
Don't  buy  without  first  seeing  a  Pace  Beta 
demonstrated  in  YOUR  pharmacy 
•  Available  for  one  months  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 
37  Stamford  New  Road,  Altrincham  WA14  1EB 


Three  Items  For  A  Total  Cure! 


cc3rvw>»_rr»Ma  ltd 


PILLS  -  Patient  Medication  Records 
CheckOut  -  POSHH  EPOS 
Ob-serve  -  Book  keeping  package 

Hadley  Hutt  Computing  Ltd, 
George  Bayliss  Road, 
Droitwich, 
Worcs.  WR9  9RD 
Telephone:  0905  795335 
Fax:  0905  795345 


4 


PROMOTED 
CHECKOUT 
PILLS  « 
OBSERVE 
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SHOPFITTINGS 


Yes!  We  now  have  a 

car  insurance  policy 

designed  specifically  for  pharmacists! 


♦  Immediate  25%  discount 

♦  Domiciliary  and  residential 
home  visits  I'Ll'S  Oxygen 
and  Prescription  delivery 
automatical  I  v  covered 


♦  Protected  No  Claims  discount 

♦  Free  24  hour  legal  advisor 
service 

♦  Fniiisiin.il  loss  recovery 

♦  Coinpany  cars,  fleets  and 


pharmacy  delivery  vans  also 
covered 

♦  SCHEME  ALSO  APPLICABLE  TO  ALL  PHARMACY  STAFF 


For  an  immediate  quotation  on  vonr  ear  insurance 

m  0245  492949  ST 


We  also  arrange:  ♦  Professional  Indemnity  Insurance  for 

your  pharmacy  business  for  1 1 S'J  per  annum 
♦  Business  &  Contents  Insurance  ♦  Locum  P.I  Insurance 

88  021  236  0031 


P  '      I!     ;  A 
Working  For  Pharmacy 


The  Pharmacy  Insurance  Agency 


PART  OF  THE  PROVINCIAL  PHARMACY  SERVICES  GROUP 


John  Richardson  Computers  Ltd 


Upd.ll. 


EPOS 


*  The  UK  market  leader 

*  Renowned  speed  &  ease-of-use 

*  Unique  Drug  Interaction  Alert 

*  Patient  Counselling  Advice 

*  Drug  Information  Leatlets 

*  Manrex,  Nomad,  Venalink  MARs 


*  So  easy  to  install  and  use 

*  Ultra-last  sales  (or  ANY  product 

*  Comprehensive  Product  File- 

*  Not  tied  to  any  one  supplier 

*  Branch  Warehousing  Facilities 

*  Pays  lor  itself  in  months 


You  may  think  you  can't  afford  the  best  -  You'll  be  surprised 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD,  FREEPOST,  PR5  6BR 


Simply  the  best 


I  Full  Installation 
and  training 

I  Phone  for  brochure 
and  information 


THE  independent  PARK  SYSTEMS  LTD. 

supplier  6  Vulcan  Street,  Liverpool  L37BG 

you  can  rely  on     Tel  051  298  2233  Fax  051  298  1689 


0626  -  834077 

COMPREHENSIVE  DESIGN, 
MANUFACTURE  AND  INSTALLATION 
SERVICE  FOR 
THE  RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT 


Igcrnma 


snoQPjcana 
s  jscerns 


BY 

PROFESSIONALS 

0935 

OXFORD  RD,  PENN  MILL  TRAD 


FOR 

PROFESSIONALS 

20724 

OVIL  SOMERSET  BA21  5HZ 


QTTTd  VISUAL  MERCHANDISING 
TTH  AT  ITS  VERY  BEST 


f 

_ 

x 

U- 

Designers  and  Manufacturers  of  Glass  Cube  Merchandising  Displays. 
Cube  Arts  Ltd.,  Unit  D,  Mill  Green  Business  Park, 
Mill  Green  Road,  Mitcham,  Surrey  SR4  4HT. 
Tel:  081-640  6114  Fax:  081-640  4497 


SPECIRLIST  rillMltr  SHOP  FITTING 


DESIGN 


COVENTRY  [NIL  WAREHOUSE  LEICESTER  ROW 
C VI  4L H  TELEPHONE:  0l03  lUW 


ABORTION 


ADVICE 
&HELP 


T    REGISTERED  CHARITY 

MARESTOPES 

WMMWG  TO  HIOWIE  FAWLY  PUWHMG  WOULDWlOt 
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SHOPFITTINGS 


<SDC 


THE  COMPLETE  SHOPFITTER 


jhopfittings  to  suit  most  budgets 
Designed  for  professionals 
by  professionals 
Continental  & 
traditional  dispensary 
0761  -  418941 

HALLATROW  RD.  PAULTON,  BRISTOL 


TORKLIjE 


LIMITED 


The  North  s  Leading  Specialist  Shopfitter 
for  Retail  Pharmacy 


Dispensary  Fittings 
O.P.D.  Drawers 
Sales  Areas 
Suspended  Ceilings 
Lighting 
Flooring 
Shopfronts 
Shutters 
Alterations 
Nationwide  Service 
Competitive  Prices 


NORDIA  HOUSE,  SEACROFT  INDUSTRIAL  ESTATE 
COAL  ROAD,  LEEDS  LS14  2 AW 

TELEPHONE:  0532  323478 


5L|0PFITyiN'c; 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 
CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

0392-216606 


K  H  WOODFORD  ft  Co  Ltd 

We  as  specialist  manufacturers 
and  installers  invite  you  to 
telephone  us  on  0202  396272 
for  details  of  our  fully 
approved  equipment  for  all... 

ispensary  and  Pharmacy  fitting 


STOCK  FOR  SALE 


PHARMACEUTICALS 

CAN  OFFER  THE  INDEPENDENT 
CHEMIST  THE  FOLLOWING  STOCKS: 


Anais  Anais 

Aramis 

Aromatics 

Beautiful 

Chanel  5 

Chanel  19 

Coco 

Fahrenheit 

Giorgio  Wings 

Horizon 

Insense 

Joop 

Joop 

Knowing 

Roma 

Samsara 

Spellbound 

Tresor 

White  Linen 


30  ml 
120  ml 
10  ml 
30  ml 
50  ml 
50  ml 
60  ml 
50  ml 
50  ml 
50  ml 
50  ml 
50  ml 
125  ml 
15  ml 
25  ml 
30  ml 
15  ml 
50  ml 
30  ml 


EDT  Spray 
Aftershave 
EDP  Spray 
EDP  Spray 
EDT  Spray 
EDT  Spray 
EDP  Spray 
Aftershave 
EDT  Spray 
Aftershave 
Aftershave 
EDT  Spray 
Aftershave 
EDP  Spray 
EDT  Spray 
EDT  Spray 
EDT  Spray 
EDP  Spray 
EDP  Spray 


Top  selling  fragrances  all  available  ex.  stock. 
Please  call  now  for  full  price  lists  and 
details  of  special  offers. 

FOR  FULL  PRICE  LISTS  CONTACT 

D.E.  Pharmaceuticals 


DERWENT  HOUSE,  PRUDHOE  STATION,  NORTHUMBERLAND  NE42  6NP 
TELEPHONE:  0661  835755  FAX:  0661  835839 
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STOCK  FOR  SALE 


SK  JANUARY  SPECIALS 


RSP 

AX  OA 

rvnais  rvnais  jumi  spray 

1  7  QS 

q  on 

7.7U 

v-ii li uc  cci  i  3U11H  op  a  ay 

19  SO 

9  90 

l/uiic  ecu  Dunn  opiay 

?s  no 

Z,  J .  \J\J 

1  <  1  '^i  !i 

1 1 .  7U 

joop  women  ecu  jumi  spray 

11  SO 

1^  SO 

1 0.  JU 

lou  i_,ou  ecip  3uini  spray 

1Q  QS 

i  y .  y  j 

1  1  9S 
i  i  .y j 

T  'ciir  Hn  tpmnQ  ^0  ml  cnra v 

ail    UU    LClll^Jo    _>U    ULL  o^Jldy 

17  35 

8  70 

Mice  Tiir^t*  f*-(~\ t   xDml  cnrQ\7 
IVlloo   ISlKJL    CU L   JU1111   oJJl  ay 

??  50 

1  J.  71/ 

iviaciame  Jxocnas  juini  spray 

1 8  sn 

1  o .  _>U 

7  90 
/ .  y\j 

Mystere  edp  30ml  spray 

18.50 

7.90 

Narcisse  edt  30ml  spray 

14.95 

9.90 

vypiuiii  ccil  3UH11  bpray 

79  SO 
/.y .  j\j 

1  8  90 
i  o .  y\j 

i  oison  cut  jumi  spray 

14  90 

jxivc  i_raucne  zjim  spray 

11  f«  on 
ii  | } ,  \  nji 

q  Q(fi) 

7.7U 

oamsara  eon  3umi  spray 

Izl  SO 

open  uu  unci  cup  _>uim  apiay 

^7  no 

11  SO 

'  1  Vpunr  fHr*  ?nm     enrn \7 

L  ICoUI    CU^_J    J>VJ H H  a^JLay 

25  50 

Z»_/  .  u 

17  SO 

Vanderbilt  edt  30ml  spray 

14.75 

6.70 

Vanderbilt  edt  50ml  spray 

21.75 

8.70 

je  ixcvicns  eat  3uim  spray 

in  7C 

lu.  /  3 

1  1  s 

ivia  vjniie  ecu  jumi  spray 

i  n  7^ 

1U.  /  J 

?  1  s 

iviiss  w  onn  ecu  _>umi  spray 

i  n  7^ 

1  9S 

1  .7J 

iviau.airic  L»drven  ecu  _>uiiii  spray 

in  7S 

1  9S 

i .  y  j 

ivionsieur  v^arven  jumi  spray 

in  7S 

1U.  /  J 

1  9S 

i  .yj 

intrigue  eat  jurru  spray 

i  n  7^ 

1  ./J 

v^aoocnara  jumi  spray 

1  OA 

z.  ^y 

rvramis  anersnave  oumi 

ii  o ,  yy 

ii  y .  7y 

iJ*Joo   dllvloilaVC  ^yjLlll 

18  00 

1  o .  uu 

9  90 

Cool  Water  aftershave  75ml 

16.50 

9.90 

Dunhill  edt  aftershave  50ml 

18.00 

9.90 

Insense  aftershave  50ml 

16.75 

9.90 

Joop  aftershave  75ml 

16.50 

10.90 

Jazz  aftershave  100ml 

24.50 

14.70 

Kouros  aftershave  50ml 

19.50 

12.90 

Kouros  aftershave  100ml 

26.50 

17.90 

Paco  Rabanne  asl  50ml 

16.00 

8.75 

Quorum  aftershave  50ml 

14.00 

7.00 

Order 


WEST  LONDON  C&C  LTD, 
397  Acton  Lane,  Acton,  London  W3  8NP 
Tel:  081-992  0002  Fax:  081-992  0003 

Minimum  Quality  3. 


ORDER  NOW 


•Next  day  delivery 
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STOCK  FOR  SALE 


STOCK  WANTED 


GREENWOODS 


Be  is  am  House, 
340  Bensham  Lane, 
Thornton  Heath,  Surrey  CR7  7EQ. 

TEL:  081  689  5522  FAX:  081  689  2256 

EXTRA  SPECIAL  OFFERS 


GENERICS 

A308  AMOXYCILLIN  CAPS  500mgx100 

B307  BACLOFEN  10mgx100 

B330  BECLOMETHASONE  INH  50mcg 

C331  CIMETIDINE  400mgx60 

D309  DILTIAZEM  60mgx"IOO  (BLISTER) 

E303  ERYTHROMYCIN  TABS  500mgx100 

M301  METFORMIN  500mgx500 

PARALLEL  IMPORTS 


A55 

C94 

M50 

T8 

V37 


ADALAT  RETARD  20mgx40 
CECLOR  250mg  (CEPHACLOR) 
MELOLIN  5cm2x100 
TAGAMET  400mgx30 
VOLTARENE  RETARDxIO 


PRICE 

6.16 
6.50 
9.24 
7.71 
2  70 


4.10 
2.70 
3.50 
2.55 
3.75 
6.60 
4.45 

EQIV 
TO 

1 9% 
20% 
23% 
25% 
40% 


Minimum  order  value  £100  excl.  VAT 


OFFER  PRICE  VALID  FROM  10/12/93  TO  17/12/93  ONLY 
Contact:  AJAY 


LIBRA  DISTRIBUTORS 

HAVE  YOU  SEEN  OUR  NEW 
EXTENSIVE  PRICE  LIST? 

FOR  FRAGRANCES, 
PHOTOGRAPHIC  PRODUCTS  & 

GILLETTE  PRODUCTS 
PLEASE  CALL  IMMEDIATELY. 

TELEPHONE:  081-445  4164 
FAX:  081-445  1399 

IDEAL  TIME  TO  GET  IN  FOR  PASSPORT 
PICTURES  -  FOR  A  FREE  DEMO  CALL  US. 


P^O  T  0  G  R  A  P  HI  C    W  HOLESALERS 


"Your  regular  supplier  of  film 
etc  may  well  tie  overcharging 
you.  Why  not  take  a  few  minutes 
to  check.  Send  today  for  pur  latest 
Discount  Trade  Price  List  -  It  may  well 
and  probably  will  save  you  many pounds/' 


TELEPHONE  0272  629391    FAX  0272  621590 


ALL  UNWANTED 
DISPENSARY 
STOCK 
REQURIED 

C  &  D  PRICE  PAID 
LESS  25% 


Please  phone  081-882  1646 


WANTED 


Old  Chemist  Shop  fittings,  Bottles,  Mirrors, 
Drug  Runs,  Bow  Cabinets,  etc. 
Complete  shop  interiors  purchased. 

We  try  hardest,  travel  furthest, 
pay  more. 

Telephone:  (0327)  349249  Eves:  41192 
Fax:  (0327)  349397 


THE  STOCK  EXCHANGE 


Fed  up  with  dead  money  sitting  on  your  shelves? 
We  will  exchange  your  dead  stock  for  fast  moving 
lines  of  your  choice  at  70%  valuation  of  current 
C&D  Prices!!! 
*  All  stock  to  be  in  good  condition  with  minimum 
3  months  date* 
*  A  Nationwide  Service 


Please  phone  or  fax:  0532  637501 


TRADEMARKS 


The  Trade  Mark  set  out  below  was  assigned  on; 
29  September  1993  by;  Warner-Lambert  Company 

to;  Parke,  Davis  &  Company  201  Tabor  Road, 
Morris  Plains,  New  Jersey,  07950,  U.S.A. 

without  the  goodwill  of  the  business  in  the  goods  for 

which  the  Trade  Marks  are  registered. 

Trade 


Mark  No; 

1338787 


Trade 
Mark  No; 

1438453 


Mark; 

ACCUPRO 


Mark; 

ACCURETIC 


Goods  Specification: 

Medicinal  and 
pharmaceutical 
preparations;  all 
included  in  Class  5. 

Goods  Specification: 

Preparations  included  in 
Class  5  for  the 
treatment  of  the  heart. 
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Businesslink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 

LEEDS  -  Pharmacist  required  to  manage 
easily  run  pharmacy  in  pleasant  area. 
Very  easy  hours,  no  paperwork,  salary  by 
negotiation.  Tel:  0532  326002. 


 LOCUMS 

RICHMOND  -  Experienced  reliable  locum 
required  for  holiday  cover  from  January 
10  for  2  weeks,  could  be  longer.  Tel: 
081-748  6458. 


DISPENSING  ASSISTANTS 

PUTNEY-  Experienced  dispensing  assistant 
45  hour  week  150  pw,  plus  5,0011  PA 
bonus.  Tel:  081-788  2431. 

CLEVEDON.  AVON  -  Full  or  part  time 
experienced  dispenser  required  for  busy 
pharmacy  adjacent  to  health  centre.  Tel: 
0275  876797. 


SITUATIONS  WANTED 

CARDIFF,  SOUTH,  MID  &  WEST  -  Cov- 
ered by  locum  pharmacist  now  available 
from  January  1994  for  odd/regular  days 
or  anv  contracts.  Tel:  0222  34261(1. 

MIDLANDS  BASED  -  Experienced  and 
reliable  pharmacist  available  for  locum 
work  from  January  1994,  regular  book- 
ings or  odd  days,  will  travel.  Tel:  0455 
851043. 

MIDDLESEX/BERKS/BUCKS  -  Exper- 
ienced enthusiastic  and  reliable  locum 
available  for  short  and  long  term  book- 
ings. Tel:  0895  2373,51. 

EXPERIENCED  DISPENSING  ASSIS- 
TANT -  available.  Tel:  061-773  6027. 

lilHMINGHAM/WALSALLAVOLVER- 
HAMPTON  AREAS  -  Locum  pharma- 
cist, reliable  and  adaptable,  available  for 
odd  days,  regular  days,  including  Sun- 
days. Tel:  Pager  0345  333111  page  ID 
0083,069. 

LONDON  &  HOME  COUNTIES  -  Com 

munitv  pharmacist  available  25,  26,  27, 
28/12  and  3/1/94.  Tel:  0255  672845. 


BUSINESSES  FOR  SALE 

CO  DURHAM  -  Sole  village  pharmacy  t/o 
£270,000  increasing,  NHS  2,500  items 
per  month,  half  day  Saturday,  new  lease 
at  £3,000  p.a.  £95,000  plus  SAV.  Tel:  0740 
654669  or  0850  245403. 

CO  DURHAM  -  Sole  village  pharmacy  t/o 
March  '93  £270,000  increasing,  NHS 
2,50(1  items  per  month,  half  day 
Saturday/Wednesday,  new  lease  at  £3.000 
pa,  offers £95.000  SAV.  Tel:  0740  654669 
or  0850  245403. 


EXCESS  STOCK 

TRADE  LESS  40%+VAT  -  Zi  ifran  labs  8mg 

lll.\7  (exp  9/95).  Tel:  0234  851767. 
TRADE  LESS  40%+VAT+POSTAGE  - 

Spiroctan  lOOmg  caps,  Metrodin  amp, 
Nozinan  amp.  Eppy  eye  drops.  Hygroton 
500mg  tabs,  Anadin  tabs.  Tel:  071-387 
9585. 

TRADE  LESS  30%+VAT+POSTAGE  - 

Surgicare  system  2.6xS352,  4xS2, 
1x8242,  3xS240.  HxS302.  2xS260.  Tel: 
0702  29779(1. 
TRADE  LESS  20%  -  Comfeel  3223  3x5, 
Comfeel  A720  2x5,  Comfeel  3213 
1x10,  Granuflex  S153  4x1(1.  Tel:  0386 


446244. 

TRADE  LESS  30%+VAT+POSTAGE  - 

Adalat  5mgx70  (exp  94),  Daonil  14x28, 
Titralac  255,  Burinex  5mgx24,  Sodium 
Amytal  200mgxlOO,  Sorbid  40  SA  1x56. 
Tel:  081-764  4812. 

TRADE  LESS  30%  -  llx200mg  Maxijul 
Super  Sol  (exp  6/96),  2x  Caloreen.  Tel: 
081-980  4421. 

STREPTOMYCIN  SULPH  IG  -  6x10  £40 
per  10,  Convatec  20cm  S101  5x3  £15 
each,  Ostopore  bags  742032  2x30  £30 
each,  Aquadry  Freedom  sheaths  medium 
1x30  £25.  Tel:  0483  472329. 

TRADE  LESS  50%+VAT+POSTAGE  - 
4x10  Convatec  S363,  1x10  Wallace  500 
emty,  2x  Vivotif  typhoid  vac  (exp  1/94), 
1x10(1  Sulindac  2()0mg,  trade  less  40% 
6x10  Hypurin  lentse  (exp  6/94).  Tel:  0279 
422909. 

TRADE  LESS  30%  -  Imigran  tabs,  Maxepa 

liquid  and  others.  Tel:  0482  54260. 
TRADE  LESS  30%+VAT+POSTAGE  - 

Antabuse  200,  Lipostat  lOmg,  Equanil 
200mg,  Cologel  500ml,  Yutopar  lOmg, 
Treosulfan,  Heminevrin  syrup,  Hexopal 
Forte,  Esidrex,  Primulan  5mg,  Premarin 
2.5mg,  Motival  tabs.  Chenofalk  caps, 
Endoxana  50mg,  Cogentin  2mg.  Tel: 
081-455  3,509. 

TRADE  LESS  30%+VAT+POSTAGE  - 
7x28  Ossopan  granules  sachets  (exp  II 
94).  Tel:  0708  442227. 

MIGRAVESS  TABLETS.  Tel:  021-747 
2920. 

TRADE  LESS  40%+VAT+POSTAGE  - 

Loron  caps  76x400mg.  Tel:  0272  585895. 
TRADE  LESS  30%  -  Zofran  tabs  8mg.  Tel: 

0923  829627. 
TRADE  LESS  40%+VAT  -  3,0  Megace 

160mg,  454g  Resonium  A,  27  Seroxat 

30mg,  56  Tambocor  lOOmg,  26  Provera 

Killing.  29  Tritace  5mg.  10x3(1  Iiiumide 

K.  Tel:  0532  648038. 
TRADE  LESS  50%+VAT+POSTACE  - 

2x1(1  Aquadry  750ml   LT  Leg  bags 

783536.  Tel:  0706  32916. 
TRADE  LESS  50%+VAT+POSTAGE  - 

13,0  Nicotinell  TTS  lOmg,  30  Nicotinell 

TTS  2()mg  (exp  1/94).  Tel:  0642  240548. 
TRADE  LESS  50%+VAT+POSTACE  - 

Adizem  60mg  tabs.  Tel:  071-736  4126. 
TRADE  LESS  30%+VAT+POSTAGE  - 

2x10  Surgicare,  2  pouches  S302,  1x5 

Surgicare,  2  pouches  S352.  Tel:  0202 

513306. 

TRADE  LESS  30%  -  Arythmol  300mg 
5x60.  Ursofalk  250mg  caps  5x60.  Loniten 
5mg,  1x100.  Loniten  lOmg  1x100.  Depix- 
ol  low  volume  200mg  5xlml  all  long 
dates.  Tel:  0272  610578. 

TRADE  LESS  50%+VAT+POSTAGE  - 
Surgicare  system  2  57mm,  8x5  Flanges 
S354,  3x10  Wafer  S242.  1x30  pouches 
S262,  6x20  Bricanyl  respules.  Tel:  021- 
561  3775. 

TRADE  LESS  30%  -  Alu-Caps,  Metopirone 

2(IOmg.  Tel:  081-520  5820. 
TRADE  LESS  50%+VAT+POSTAGE  -  5 

Polaroid  films  667  twin  packs  (exp  2/94). 
Tel:  081-660  (1731. 


FOR  SALE 


AMSTRAD  3286  PC  -  AI!  manuals  available 
£450.  buyer  collects.  Tel:  0742  745320. 

BMW  318i  -  Excellent  condition,  F  reg, 
3,9.000  miles,  full  service  history,  war- 
rant, bargain  at  £7,500.  no  offers.  Tel: 
0252  23,289  office  hours. 

LINK  BRIDGE  COMPUTER  -  Hardware 


and  software  complete,  offers.  Tel:  0530 
812182. 


WANTED 


REHIBIN  100MG  -  160  or  any  smaller 
quality  required.  Tel:  0258  452619. 

POLAROID  SX-70  CAMERA.  Tel:  081  991 
9448. 

ZOLADEX  IN  J  -  Sandimmun  caps  any 
strength.  Tel:  0708  524015. 


PHOTO  LABS  -  In  good  working  order.  Tel: 

081-946  9011. 
SANTE  DEODORANT  SPRAY  OR  ROLL  - 

Stale  qi  lantity  and  price.  Tel:  0442  64949. 

AUTOCLAVE  -  Needed  for  nurse  in  Brazil, 
portable  if  possible,  in  good  condition. 
Tel:  OKI  353,  74  41030. 

KL7  OR  KL8  TABLET  COUNTER  -  Exter- 
ior green  cross  sign.  Tel:  061-370  1626. 

TABLET  COUNTER  -  In  good  condition. 
Tel:  0226  207020. 
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Proposed  advertisement  copy  (maximum  30  words) 
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Signed   Date 


IMPORTANT 

Because  demand  for  free  "Business  Link"  entries  exceeds  the 
space  available,  subscribers  are  asked  to  comply  with  the 
30-word  limit.  To  avoid  delay  in  publication,  please  ensure 
that  brand  and  drug  names  have  the  correct  spelling  and  that 
the  text  is  legible. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
restricted  to  community  pharmacist  subscribers  to  Chemist 
<f  Druggist.  No  trade  advertisements  will  be  permitted. 
Acceptance  is  at  the  discretion  of  the  Publishers  and  depends 
upon  space  being  available.  Send  proposed  wording  to 
"Business  Link"  using  the  form  printed  below. 

EXCESS  STOCK  CAUTION:  Pharmacists  are  responsible  for 
the  quality,  safety  and  efficacy  of  medicines  they  supply.  In 
purchasing  from  sources  other  than  manufacturers  or 
licensed  wholesalers,  they  must  satisfy  themselves  about 
product  history,  conditons  of  storage  and  so  on. 
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Aboutpeople 


Tessa  is  top 

dog  on 
charity  walk 

Tessa,  although  small,  had  an 
advantage  over  the  rest  of  the 
walkers  on  a  ten-mile  charity 
walk  in  Barnet:  she  had  four  legs 
while  the  rest  had  two. 

Organised  by  Barnet  pharma- 
cist Popat  Shah,  the  walk  was  in 
aid  of  the  Mayor  of  Barnet's 
Appeal,  which  is  raising  money 
for  a  hydrotherapy  pool  to  help 
sufferers  of  multiple  sclerosis. 

On  the  day  a  total  of  £5, 005  was 
raised,  and  trophies  were  awarded 


Headaches  triumph  in 
bowling  competition 


The  Headaches  from  the  Parade 
Pharmacy  in  Alexandra  Parade, 


The  Headaches  collect  their  winning 
trophy  from  Alan  Main,  marketing 
manager  for  Roche  Consumer 
Healthcare  (far  left),  and  Kate  Fox, 
product  manager  (far  right,  front  row) 


Glasgow,  proved  unstoppable  in 
the  Aspro/Numark  ten-pin  bowl- 
ing tournament  at  the  Megabowl 
in  Clydebank  last  month. 

The  team,  captained  by  Fraser 
Smith,  beat  26  teams  from  other 
Glasgow  pharmacies  to  win  the 
tournament. 

Runners  up  were  local 
Clydebank  team  the  Blue  Transit 
Flyers,  and  in  third  place  were 
Prime  Maryhill  Rump  from 
Bannermans  Pharmacy. 

Bowling  was  not  the  sole 
occupation  of  the  evening.  The 
teams  also  participated  in  events 
which  involved  discovering  the 
colour  of  a  member  of  staff s 
underwear,  and  feeding  with  ice 
cream,  while  blind-folded,  a 
partner  whose  hands  were  tied! 


Former  C&D 
hack  wins 
MJA  prize 

Pharmacist  Liz  Hunt,  medical 
correspondent  of  The  Indepen- 
dent, has  won  a  major  prize  in  the 
Medical  Journalists  Association 
awards  for  the  second  time  in 
four  years. 

Liz  won  the  £1,500  first  prize 
in  Category  A  of  the  1993  awards 
for  three  articles  presenting 
healthcare  to  the  public. 

Liz  was  Technical  Editor  on 
Chemist  &  Druggist  before 
moving  to  Best  and  then  to  the 
Indie,  which  she  commends  for 
having  a  "patients  first"  health- 
care policy. 


Liz  Hunt:  second  time  winner 


Accompanying  the  walkers  and 
sponsors  of  the  event  are  the  Mayor 
of  Barnet  with  Tessa,  Suresh  Shah 
and  Lesley  Tagg.  Also  pictured  far 
right  is  Popat  Shah,  the  organiser 

for  those  who  raised  the  most 
sponsorship  individually. 

No  prizes  for  guessing  who  was 
first  up  for  her  trophy  —  Tessa 
the  dog,  who  raised  over  £300 
with  her  owner  Lesley  Tagg. 
Suresh  Shah  was  presented  with 
the  trophy  for  the  highest 
sponsorship  raised  on  two  legs. 

Popat  is  already  busy  thinking 
of  his  next  project  —  he  hopes  to 
raise  enough  to  buy  four  guide 
dogs  for  the  blind  to  add  to  the  16 
he  has  already  paid  for  through 
fundraising. 


Appointments 


Boots  Healthcare  International 
have  appointed  Dr  Patrick  Largey 

as  medical  manager  in  the  new 
product  development  depart- 
ment. 

Rob  Shardlow  has  been 
appointed  manager  of  the 
pharmacy  sector  for  Kodak's 
consumer  imaging  products. 

The  following  people  join 
Unichem's  head  office  marketing 
team:  Ian  Hay  will  be  the  OTC 
buyer  for  babycare,  haircare  and 
OTC  medicines;  John  Pritchett  is 
the  buyer  for  oral  and  dental  care, 
slimming  and  vitamin  ranges  and 
healthcare  products;  Pippa 
Trounce  is  the  own  brand 
manager;  and  Sudesh  Basra,  a 
pharmacist,  joins  as  medical 
marketing  manager. 

Peta  John  Bala'c  joins  AAH 
Pharmaceuticals  as  key  account 
manager  for  the  north,  based  at 
Warrington.  Sales  represen- 
tatives joining  the  company  are 
Phillip  Jones,  also  based  at 
Warrington,  and  at  the  Gateshead 
branch,  Julia  Lester  and  Graeme 
Gould. 

Peter  Scothorn  joins  Biro  Bic  as 
general  sales  manager. 


Coming  Events 


Monday,  December  13 

Eastbourne  &  District  Branch, 
RPSGB,  at  the  Postgraduate  Medical 
Centre  of  Eastbourne  District 
Hospital,  8pm.  "The  pharmacist  and 
travel  medicine"  by  Dr  L.  Goodyer  of 
Kings  College,  London. 
Ayrshire  Branch,  RPSGB,  at  the 
Piersland  House  Hotel,  Troon,  8pm. 
"Drug  smuggling  and  the  role  of  HM 
Customs  and  Excise"  by  Bill  Reader. 

Tuesday,  December  14 

Ogwr  Branch,  RPSGB,  at  Bowlers, 
Bridgend,   8pm.   Ten-pin  bowling 
outing.  Buses  will  be  provided. 
Leicestershire    Branch,  RPSGB. 

Christmas  quiz  partv.  Further  details 
from  Janice  Lott,  tel:  0533  585443. 

Advance  information 

Society  of  Cosmetic  Scientists  are 

holding  an  evening  lecture  on 
"Product  development  —  the  new 
challenge".  Speaker  Steve  Esom  of  J. 
Sainsbury  at  the  Royal  Society  of 
Medicine,  Wimpole  Street,  London, 
on  January  6,  1994,  at  6.30  for  7pm. 
Non-members  of  the  Society  are 
welcome. 


Continuing  and  further  education 
and  training  in  pharmacy,  first  UK 
national  conference.  "Pharmacy 
training  on  the  right  track"  will  take 
place  in  the  Angel  Hotel,  Cardiff,  on 
March  3-6,  1994.  Further  details 
available  from:  Dr  David  Temple  at 
The  Welsh  School  of  Pharmacy,  tel: 
0222  874784. 

Med-Pharm  '94  medical  and 
pharmaceutical  conference  and 
exhibition  at  London  Olvmpia  2.  on 
March  5-7,  1994.  Further  details 
from  Fiona  Kvle,  Trades  Exhibitions, 
tel:  071-610  3001. 

The  International  Congress  on 
Smoking  Cessation  to  be  held  at  the 
Scottish  exhibition  &  conference 
centre,  Glasgow,  on  March  5-8, 1994. 
Further  information  from  Jane 
Fensome.  Gardiner-Caldwell  Com- 
munications, tel:  0625  615325. 
Mersey  Academic  Pharmacy  Practice 
Unit  annual  research  conference,  in 
the  Senate  Room,  Senate  House. 
University  of  Liverpool  on  March  14. 
1994.  at  6.15  for  7pm. 
Association  of  Pharmacy  Tech- 
nicians conference  to  be  held  in  St 
Andrews  University  on  March  24-27. 
1994. 
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Bear  facts  about  Infacol 


It  seems  that  bears  are  becoming  more  popular,  not  just  with  children, 
but  with  Mums  and  pharmacists  too! 


The  Infacol  bear  has  been  helping  to  spread  the 
word  about  effective  relief  from  colic.  Last  year  sales  of 
Infacol  grew  by  over  33%'.  Furthermore,  increased 
promotional  support  in  the  coming  months  will  ensure 
continued  success.  The  pleasant  tasting,  sugar  and 
alcohol  free  formulation  contains  no  artificial  colourants, 
and  is  now  available  in  a  tamper-evident  100  dose  pack. 

So  now  you  know  the  bear  facts  -  stock  up 
with  the  brand  leaded .  .  .  you  won't  get  profit  from 
bare  shelves! 


1  Data  on  file    2  FSA  (0-3  months  infant  colic  market)  March/April  1W3 


The  arrival  of 
the  nicotine  patch 
the  fastest  growing 

O.T.C.  product  ever,  meant  there  was  more 
on  offer  to  those  trying  to  give  up  smoking 
than  just  good  advice.  Now  Niconil  means 
there's  more  on  offer  than  just  a  patch. 
The  Niconil  Starter  Pack  is  a  complete 
support  programme,  including  one  week's 
supply  of  patches,  a  step  by  step  guide,  a 
diary  to  chart  progress  plus  an  80  minute 
audio  cassette.  Niconil  combats  BOTH  the 
psychological  and  physical  addictions. 
That's  why  it's  effective,  that's  why  it's  a  six 
week  course,  significantly  shorter 
than  other  "patch  courses". 

Niconil  has  a  significant  price 
advantage  and  will  be  backed  by 
a  major  advertising  campaign  in 
magazines,  and  national  press. 


More  than 
just  good 
advice, 
more  than 
just  a  patch. 


There's  also  a  full  range  of  point  of  sale 
material,  so  you  see,  this  really  is  the 
complete  package.  Don't  get  left  behind  in 
the  fast  growing  nicotine  patch  sector,  find 
out  more  about  Niconil,  we  believe  other 
programmes  just  aren't  a  patch  on  it. 

Niconil 


MORE  THAN  JUST  A  PATCH 


elan™™*** 


Elan  Pharma  Ltd.,  Lambert  Court,  Chestnut  Avenue,  Eastleigh,  Hampshire  S05  3ZQ. 


Trade  mark  (WL) 


